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A TANKAGE DRYER FOR 20 
YEARS’ SERVICE 


Hundreds of Triumph Tankage Dryers have seen more than fifteen years’ service 
and a good many are close to the quarter century mark. You can expect Triumph 
Dryers to run for twenty years, and you won’t be disappointed. 

Bulletin 40 tells all about Triumph Tankage Dryers. Write for it. 


The C. O. Bartlett & Snow Co. 


Main Office and Works: Cleveland, Ohio 

















Established 1857 Curers of the Celebrated 


*REGAL” Ham, Breakfast 
Bacon and Shoulder. 
O e ro e Manufacturers of the 


Famous Brand ‘“‘PURITY” Lard. 


° Goods for Export and Hom 
P or k and Beef Packers and Lard Refiner Ss Trade in any Desired Pathan 








Export Office Main Office PACKING HOUSES: 


344 Produce Exchange NEW YORK _ 527 West 36th Street “*‘°°°™ °70 a 


547 to 549 W. 35th St. 




















‘THE MODERN BOXES 


Nabco, Veneer, Wire-bound Boxes for Strength—Security 


Save in Freight Save in Handling 
Save in Nails Save in First Costs 








Send us your specifications now and 
we will prove to you how to save from 
25 to 40% in traffic charges. 


NATIONAL BOX CO. 


General Offices: 
38th and Racine Ave. Chicago, III. 
Plants: Eastern Offices: 
Chicago, Illinois 712 Liberty Bldg. 
Natchez, Mississippi Philadelphia, Pa. 
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Architectural To the 


temic” «s SEFVICE wi 


CHEMICAL & ENGINEERING CO. - Manhattan Building - CHICAGO, ILL. 


“NI AG AR A BR AND” Genuine Double Refined Saltpetre (Nitrate of Potash) 


and Double Refined Nitrate of Soda 
BOTH COMPLYING WITH ALL THE REQUIREMENTS OF THE B. A. I. 


manuracrueY BATTELLE & RENWICK © “iDEN Lane 


NEW YORK 
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1853 — We Keep Faith — 1924 
With Those We Serve 


Brecht Products 


Packing House and Abattoir Machinery 
Sausage Machinery 
Sausage Casings 
Spices 
Sausage Binder Flour 
Seasoning 
Lard Pails 
Refrigerating Machinery 
Refrigerators 
Refrigerating Display Cases 
Butcher Supplies 





esTABLISHEN (ASS ST-LOU IS 


BRANCHES: 
New York, N. Y. San Francisco, Calif. 
174-176 Pearl St. 67 Second St. 


Chicago, IIl. 
Monadnock Bldg. 
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“Sell Right’’ Needs Sales Direction 


Responsibility Leads 


from Sales- 


man to Sales Manager and on Up 
to the Principals of the Concern 


Here is where the sales manager 
“sets his!” 

Having taken the “Sell Right” dis- 
cussion into their own hands, packing- 
house correspondents this week turn to 
the question of responsibility for the 
mistakes of the salesman. 

It has been admitted from the start 
that the salesman is what the system 
has made him. 

If he is a mere order-taker, it is be- 
cause his superiors have trained him 
that way. 

If he is a price-cutter, or a sales 
coward, his manager probably has en- 
couraged him to be such. 

If he stands in with the “sharpshoot- 
ers,’ and passes up the hard-to-get bus- 
iness, it may be that is because his 
boss is a swivel-chair manager, and 
doesn’t know what’s going on. 

If he lacks confidence in his product, 
or his price list, who is responsible for 
that lack of confidence? 


Must Sell His Salesmen 


Qualities Needed in Successful 
Sales Manager 
Here is a sales executive who sees the 


point, 

He approves right methods suggested by 
correspondents in this “Sell Right” dis- 
But the trouble is to practice 
what vou preach! 
thing to grasp a right idea, 
but quite another thing to put in into prac- 
tice. 


cussion. 


It is one d 


manager, in his 
must first sell his salesmen _ be- 
lore they can sell their customers. And 
it is important that this selling be along 
right lines. 

He says: 
Editor THe NATIONAL PROVISIONER: 

There is a great deal of merit in these 
“Sell Right” articles you have been pub- 
lishing, and practically every one that I 
have read contains a lesson for all of us. 

The trouble is however, in the applica- 
tion of these principles. They are a good 
deal like a college education—which is 
all right as far as it goes, but if it is not 


The successful sales 


Opinion, 


A sales manager who has a hard ter- 
ritory, and has made good in it, writes 

THE NATIONAL PROVISIONER that 
“a sales manager should first be able 
‘o sell his salesmen the product and 
the service offered by his concern.” 

Too often, he says, salesmen are au- 
thorized to reduce prices to meet com- 
petition of an inferior product or in- 
ferior service. That lowers their goods 
in their own eyes and in the eyes of 
their customers. It makes it harder 
to make other sales on the right basis. 


What Manager Must Know. 


Another sales manager, discussing 
the problem at length, sums it up this 
way: 

Know your costs. 

Know your salesmen. 

Know your territory. 

Know your customers. 

Know the consuming capacity of 
your markets. 


properly applied it is of no value what- 
ever. 

My own personal idea is that anyone 
claiming to be a sales manager should first 
be able to sell to his salesmen the product 
and the service offered by the concern by 


which he is employed. 


Keep Up to the Standard. 


If this is accomplished, I believe a large 
per cent of the trouble will be eliminated. 

Every product has a value, and this value 
will differ with the quality and the service 
rendered. 

Every salesman and sales manager 
should take this fact into consideration, 
and bear in mind in selling his own goods 
that he should maintain that standard at 
all times. 

My experience has been that too often, 
when we authorize our salesmen to re- 
duce prices, it is done to meet a product 
of inferior quality or of a lower value 
from a service standpoint. 

This results in lowering the standard of 
valuc to that of the cheaper product in 
the mind of the dealer and salesman. and 
lessens our chances of making other sales 
on the right basis. 

I hope this drive will continue, and I 
feel sure we will all benefit by it 

Sincerely, 
SALES MANAGER. 


Have confidence in yourself, your 
product, your industry. 

Don’t get cold feet or pass the buck. 

Get out from behind the desk and 
see things for yourself. 

And finally, a proposed slogan: “Get 
Right, Sell Right, Stay Right.” 


Applies to the Boss, Too! 


This is understood to apply to both 
to sales managers and to their prin- 
cipals. A sales manager without ex- 
ecutive support for his policies is help- 
less. 

There are plenty of letters coming 
to THE NATIONAL PROVISIONER in this 
discussion which put the blame directly 
up to the packer himself. 

Not only because he doesn’t know, 
but because he will not get out and 
learn. And when he finds out, because 
he will not act accordingly. 

It is claimed there are too many 
“All But Me!” packers. 


Sales Management 
What is Needed to Meet the 
Present Situation 
“Get Right, Sell Right and Stay Right” 
is offered by a sales manager as a slogan 
for packers and their sales managers who 


may be needing to put some pep _ into 
their sales organizations. 
The chair-warming type of executive 


cannot be expected to handle a_ sales 


, according to 


his stuff” 


force to the best advantage 


this writer. He must “know 
and then stick to it. 

This sales manager says: 
NATIONAL PROVISIONER: 


after a great deal of dis- 


Editor THE 

This question, 
cussion, pro and con, seems to be on the 
fence, with no tangible solution in sight. 
It has developed two very good subjects: 
“Buy Right” and “Sell Right,” both of 
which should be gone into thoroughly by 
all concerned. 

Those responsible for the selling end 
of the business can get some very inter- 
esting information, and facts, if they will 
only take the time and the necessary 
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steps to make a thorough personal in- 
vestigation and analysis of their organ- 


ization, the trade, the territory, and the 
markets which they are responsible for. 
They, then, without a doubt, could 


offer some constructive suggestions as to 
how these subjects can be made most 
effective, and best handled for the benefit 
of all concerned. 

The industry, without any exceptions, 
should be vitally interested in the sub- 
ject, even to the extent of putting the 
best talent obtainable in the field to 
make the necessary investigations, analy- 
ses, and gain the absolute confidence of 
the business, which covers many points 
and a great deal of territory. 


A “Sell Right” Slogan. 

The writer’s opinion is that the solu- 
tion is in “Sell Right.” This subject 
should be evolved into the slogan, “Get 
Right, Sell Right, and Stay Right.” 
When all concerned get their feet warm 
doing this, and establish complete con- 
fidence in the industry as a whole, the 
question will be solved. 

It is inconceivable to believe that in 
this day of enlightenment any sane per- 
son would enter or try to carry on a 
business without a very thorough system 
of accounting and costs. Also an organ- 
ization worthy of the name, capable at 
least of following the instructions of their 
principals, and handling their part of the 
business in a business-like manner. 

Therefore, giving all concerned the 
benefit of the doubt, we will pass on and 
get down to the real facts. 

“What is the matter with the packing 
house business?” is for the sales princi- 
pals of the industry to solve. A sales 
organization of any consequence cannot 
be guided, controlled, and supervised 
efficiently over the top of a desk. Let- 
ters, maps, and information from inex- 
perienced and incompetent representa- 
tives and other left-handed information 
will not thoroughly familiarize sales 
principals with the salesmen, the trade, 
the territory, and the markets they 
handle, of which there are no two alike. 


Must Know Their Trade. 


_ As surely as there is an individuality 
in salesmen and customers, there is also 
a very noticeable difference and peculiar- 
ity in territories and markets. 

Especially is this true of markets. 
Without a doubt there are very few sales 
principals who can correctly name the 
consuming power or consuming limit of 
one-half the markets in which they have 
representatives. 

Each and every salesman, territory, 
trade and market have their own pecu- 
liarities which must be and are given 
serious consideration by all successful 
sales organizations. 

Some of these peculiarities cannot be 
overcome by human efforts, the others 
must be dealt with by a thorough knowl- 
edge of them, a comprehensive under- 
standing of the business and the prod- 
ucts they are selling. 


Evil of Overloading Markets. 


The amount of products of any one 
concern that can be “Sold Right” on any 
particular market depends entirely upon 
that concern’s selling organization. The 
concern exceeding the consuming limit of 
any particular market not only injures it- 
self, but seriously injures all concerned, 
even to the small retailer. 

Guess work, swapping dollars, or sales 
at a loss, large or small, will not pay the 
rent. 

To some trade a pork loin is nothing 
more than a pork loin. The kind of hog 
produced from, the scribe, tne cut, rand 
the trim does not mean a thing until 


you have driven home in an impressive 
way 


the difference. 
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It is just about the same way with 
some sales managers and salesmen. They 
are not going to see the real answer to 
this question until it is brought befoie 
them in a very forcible manner by their 
principals. 

What Makes a Salesman and Manager? 

A man behind a desk with a little 
authority and no knowledge is consid- 
ered by some concerns a sales manager. 
He doesn’t know personally the sales- 
man, the trade, the territory, the mar- 
kets, or his competitors. 

A man with an order book and a price 
list is called a salesman. He is not 
thoroughly familiar with the products he 
is selling, the trade, the territory, mar- 
kets, or competitors, and does not wan: 
to be. He works on the lines of ieast 
resistance. To him the easiest way is the 
best way. 

The only thing that he does know is 
what his sales manager tells him. This 
is very little, because the sales manager 
is not in a position to tell him anything 
much more than the prices he is to get 
for his products, which in many instances 
are as far out of*line with prices quoted 
on a particular market as there is a 
solution to this question. 

Regardless of prices quoted, most 
salesmen use prices given them by their 
sales principals, which in many cases are 
not in line with the prices quoted on the 
market. However, the salesman does not 
inform his sales manager of this. Let 
his prices be out of line otherwise, he 
immediately gets the usual wornout ex- 
pression into action, calling for help. 

Should Abolish This Expression. 

His sales manager, without any further 
information or investigation, and with no 
knowledge whatever of the market, with 
cold feet and very little confidence in the 


business, gives the salesman the stale 
4 i Ne © MEET LEGITIMATE COMPE- 
TITION.” 


There certainly should be a penalty 
placed upon the use of this expression, 
which should have been put in the dis- 
card some years ago, because there is 
no such thing as illegitimate competition. 

The entire matter is a selling proposi- 
tion, and when the industry in its en- 
tirety thoroughly understands this, there 
will be more ‘selling on a strict selling 
basis, with less guess work, less order 
taking, and closer co-operation within 


and without the industry. 
Guessing at Prices. 
The writer, some weeks ago, while 


talking to a representative on an eastern 
market, found that he was selling fresh 





Who Makes Your Prices ? 


Who makes the prices of your 
products ? 

Do you, Mr. Packer? 

YOU DO NOT! 


Your salesman fixes them—in 
the price he gets. 

Does he let his customer fix 
them for him? If he does, you 
lose. 

And whose fault is it? 
yours? 

Do you teach him how to sell? 

What is salesmanship? 


Are you reading this “Sell Right” 
discussion to try to find out what is, 
and what isn’t? Are you giving your 
salesmen the opportunity to read it, 
for the same good purpose? 


His or 
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light loins at 17c. This price given to 
him by his sales principal was 3c to 5e 
out of line with other prices quoted on 
that ‘market. 

The answer to this is that this con- 
cern’s sales manager is responsible for 
this situation. 

He does not personally know the sales- 
men, the trade, the territory, the market, 
or the competition. In fact, the sales 
manager has never visited this market. 

Some weeks later he found the same 
condition to exist on a Western market, 
with the same concern, whose sales are 
no differently handled than those of many 
other concerns—apparently on a “guess 
basis.” 


What Sales Manager Needs. 


In conclusion, the solution of this 
question is for the sales managers or sales 
principals of the industry to know 
thoroughly their costs, the salesmen, the 
trade, the competition, the territory and 
the consuming capacity of the various 
niarkets. 

Have confidence in yourself and the 
industry as a whole, your own knowledge 
of selling. Don’t get cold feet; don't 
pass the buck. 

Get out from behind the desk and see 
things for yourself. Personal contact 
will teach one many things, one of which 
is how to “Get Right, Sell Right, and 
Stay Right.” When you do this your 
chances will be on a par with those con- 
cerns which have no need for red ink. 

Yours truly, 
M. DEVER. 


{[Mr. Dever is sales.manager for Shafer 
& Co., Baltimore, Md., and has had wide ex- 
perience in the sales end of the packing 
business. ] 
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Now All Pall Together! 


Story of the Jackasses and 
What They Learned 


Here are some verses which appeared 
in a recent edition of John W. Hall’s 
“pink sheet’. which have attracted con- 
siderable attention: 

Two fool Jackasses—say, get this dope— 
Were tied together with a piece of rope 


Said one to the other, ‘‘You may come my way, 
While I take a nibble at the new-mown hay.’ 


said the other, ‘‘You come with me, 
For {, too, have some hay, you see.’ 

So they got nowhere, just pawed the dirt, 
And, oh, by golly, that rope did hurt! 


“I won’t,”’ 


Then they faced about, these stubborn mules, 
And said, ‘‘We're just like human fools; 

Let’s pull together; I'll go your way 

Then you come with me, and we'll both eat hay.’ 


Well, they ate their hay, and they liked it, 
And swore to be comrades, good ‘and true. 
As the sun went down they were heard to bray, 
“Ah, this is the end of a perfect day.’’ 


too; 


Now, get this lesson, don't let it pass; 

All packers can copy from the poor Jackass 
By pulling together, ‘tis the only way, 

To put yourself on the map to stay. 
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Good in “Sell Right’ Talk 


Salesmen Willing to Help as Well 


as Benefit 
The head of one sales department, 
whose salesmen are all individual sub- 


scribers to THE NATIONAL PROVISIONER, 
and who are as enthusiastic as he is overt 
the “Sell Right” 
lows: 
Editor 


discussion, writes as fol- 
THE NATIONAL PROVISIONER: 

We think the work you are doing in 
this counection is a mighty big thing for 
the industry, and assure you that not only 
are we abs ‘orbing a lot of good out of it, 
but we are willing to help you in any 


way we Can. 
SALES EXECUTIVE. 
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Bookkeeping for Retail Meat Shops 


Dealer Without a Workable System 
Knows Nothing About His Business 


In the old days—“good old days,” some people call them—it wasn’t neces- 
sary for the retail meat dealer to keep records of his business. Rent was cheap, 
wages were low and the prices he paid for his supplies were not high. 

Competition was not particularly severe, for practically every dealer did busi- 
ness in the same way. So, why bother with records and accounts? 

Nowadays, however, wideawake dealers have found that they must have 
some system which will tell them at any tine accurately about their business. If 
they don’t, they are mighty apt to find their trade dwindling and going over to a 
competitor who has an up-to-date system of bookkeeping. 

A successful meat dealer in this day and age can no more do without an 
accurate bookkeeping system than he can without good scales! 


It does not need to be complicated—in fact it should not be. 


method is imperative! 


But some 


Studies of Retail Meat Costs. 


In a series of articles written for THE NATIONAL PROVISIONER, of which the 
following is the third, this important question is discussed by Roy C. Lindquist, 
who assisted Dr. Horace Secrist of Northwestern University in making his now- 


famous studies of costs in retail meat shops. 


The Institute of American Meat 


Packers, through the National Association of Meat Councils, has at all times 
co-operated actively in furthering this important work. 


The first article, which appeared in THE NATIONAL PROVISIONER of May 17, 
told why a retail meat dealer should keep records. 


The second, in the issue of May 24, told how to separate and classify income 


and expenses. 


The following article tells how to determine the amount of sales and the cost 


of goods sold for any one period: 


How to Determine Amount of Sales and 


Cost of Goods Sold for Any One Period 


By Roy C. Lindquist. 


Upon first thought the butcher may con- 
clude that there is nothing to the problems 
suggested in the title of this article and 
that it is really unnecessary to write an 
article on this subject. But if he will stop 
to think he will soon see how much there 
is to these problems and how many quves- 
tions will arise in trying to determine the 
amount of sales and the cost of goods 
sold for a specified period as a monrith, 
four weeks, year, etc. Unless certain 
periodic adjustments or other provisions 
are made the properietor cannot get a true 
picture of the financial operations of his 
store. 

Last winter the writer prepared the in- 
come tax report for a butcher who did a 
business of over $85,000 last year. But 
this man’s net income was only $1,860— 
not even allowing for his own wages and 
for rent of the store in his own building. 
If these two items were included as ex- 
penses the business would have shown a 
loss, whereas, a good profit should have 
resulted from such a volume of business. 

What Was at Fault? 


This butcher did a fair-sized credit and 
delivery business, wholesale (restaurants) 
as well as retail. He never knew exactly 
what his sales for any one month were 
nor the cost of goods sold, and likewise 
the gross margin. 

If he had taken a little time periodically 
to make a few adjustments (as outlined 
further on in this article) he could have 


known exactly how he was operating and 
stopped immediately any losses that may 
have occurred. Needless to say, he is do- 
ing things differently this year and is op- 
erating in the light rather than groping in 
the dark. 

Another butcher was in a similar posi- 
tion. He had an excellent bookkeeping 
system but did not get information from 
it casting immediate light on his store's 
operations for any short period. One 
month the books showed a big loss, the 





Howto Keep Posted 


Can you, Mr. Retail Meat 
Dealer, tell just what your sales 
amounted to in a given period? 
Do you know how much your 
goods cost you in the same per- 
iod? 

Unless you can and do, you're 
in a dangerous situation! 

You don’t need to spend all 
your time keeping books to have 
a workable system. 

Roy C. Lindquist tells in this 
article, the third of a series, some 
simple ways to find out what you 
want to know—when you want to 
know it—about your business. 











next a profit, etc. Recently he has taken 
the necessary steps in order to know just 
what he is doing every four weeks—by 
taking stock, balanciig outstanding 
charge accounts, etc. 

First let us take up the question of sales. 
Where a store does a strictly cash busi- 
ness the problem is perfectly simple. The 
cash receipts of the store will, naturally, 
be its sales. The writer has come across 
cash stores, however, where adjustments 
have to be made to determine the correct 
figure for sales. 

For instance, the proprietor may do 
some buying of meats for another shop 
run by a brother, father or friend. He 
charges them the same price as he pays 
and when the bill is paid the amount is 
rung up as a sale. As a result the sales 
figure is “padded” because this item is not 
a true sale. 

Let us set up an example for illustration. 

Suppose the amount of goods bought for 
another shop is $200 during the period and 
that this amount is included in the sales. 
We can use the following figures for ex- 
ample: 


Sales dor periods ics .e. 5s $4,000 
Cost of goods sold... ......... 3,000 
POSS TIANMIEN oo sik 6-0 oc 5705s $i,000 


25% of sales. 

Now let us put this $200 where it really 
belongs. First it should be subtracted 
from the sales which then would be $3,800; 
next it should be subtracted from the cost 
of goods sold leaving this at $2,800. Then 
we have: 





Sales: for period :.........5%.. $3,800 
Cost of goods sold......... 2,800 
Gross Margit 2... 6.5 65. $1,000 
26.3% of sales. 
The gross margin actually is 1.3% 


greater than first figured. This difference 

means much to the butcher who would 

consider himself a good business man. 
Keep Charge Sales Separate. 

Where the store does a credit business 
the problem needs further explanation. 
The ideal way to determine the charge 
sales of a store is to record each day the 
total charge business. If the butcher has 
an adding machine the charge sales slips 
can be totaled in a few minutes time. If 
there is a cashier, she can do: this even 
though a machine is not handy. 

The daily total should be entered in a 
“Charge Sales” account in the store’s 
books. All collections from charge cus- 
tomers should be treated separately from 
the cash sales and entered in an account 
called “Collections” or “Received on ac- 
count.” At the end of the period the 
actual sales will be determined as follows: 

Cae Salas. Hi el oh aiacians oe tes 
Add—Charge sales .............. 
ME Gtalk Mates 5c ado 55,608 ni seks es 

The accuracy of the charge sales figure 
can be checked by running up a total of 
balances owing from customers at the end 
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of each period and making the following 
calculations: 


Balance owing from customers 
—beginning of period... ...... 

Add—Total charge sales 
LES ER ee err 
EE tee Ue CCE CUEG EER: ak Ese 6 

Deduct — Collections for 
DE SS er ea, SU phe e Ss 


Balance owing from cus- 
tomers—end of period.. ...... 

This last figure should correspond with 
the balance owing determined by adding 
up balances of all charge accounts at end 
of period. This method of handling charge 
records is the best and guards against er- 
rors, leaks, dishonesty, etc. 


Another Way to Do It. 


Now, some butchers may not find time 
to total charge sales for the day. Another 
method can be used in determining the 
charge business for a period. The collec- 
tions from customers should be kept sepa- 
rate from cash sales each day. At the end 
of each period the total due from custom- 
ers should be determined. The charge 
sales will then be arrived at as follows: 


Balance due from _ cus- 
tomers—end of period.. 

Add—Total collection for 
SP onc cena sh se ke ook 


DRE he hk hae ath ak »> 


Deduct—Balance owing at 
OO ES EE Se ee Sia ee re 


Charge sales for period. ...... 


The total sales then will be the sum of 
the cash sales and the charge sales. 

If the butcher does not even keep a 
separate account for collections but rings 
them up like cash sales, then the total 
sales can be determined as follows: (after, 
of course, a total is taken of outstanding 
accounts at end of each period.) 


Balance owing—end of 
OS RN eee 
Add—Total cash receipts 
REE oon casi as wai o> 
SURE Chace sc ak cseses sauce sta 


Less—Balance owing be- 
ginning of period....... ...... 


Total sales for period... ...... 


Next we shall take up the problem of 
cost of goods sold. By this term we mean 
the cost or wholesale value of the mer- 
chandise. actually sold during any one 
period. The difference between the sales 
and cost of goods, sold is the gross margin. 

The first thing necessary is to know the 
actual purchases of merchandise for the 
period. The best way to determine this is 
by keeping a separate record of merchan- 
dise invoices. Meat bills received each 
day should be entered here—after of 
course, they have been checked and proved 
correct. This invoice register should in- 
clude both cash purchases, (meats paid for 
when bought or delivered) and credit pur- 
chases (meats bought on account.) 

The invoice register will also serve other 
important purposes: as checking up a 
packing-house statement quickly and ac- 
curately, giving data on bills afterwards 
lost or misplaced, etc. A record of ton- 


nage (pounds of meat bought) can also be 
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had by such a register. The tonnage can 
be classified into pounds bought of fresh 
beef, veal, pork, lamb, cured meats, poul- 
try, etc. Many butchers have found this 
tonnage information of great value to 
them. 

Finding Total Purchases. 

Total purchases then ‘will be the sum 
of the cash and credit purchases. As ex- 
plained in the preceding article the pur- 
chases should include besides ordinary 
merchandise, such items as sausage cas- 
ings, spices, chicken feed, express charges, 
etc. 

If no such record of invoices is kept 
the dealer can determine the exact pur- 
chases of any period by another method. 
At the end of each period he should find 
out the total amount he owes to the 
wholesale houses. 

This should be for unpaid meat bills and 
should not include unpaid bills for wrap- 
ping or any other supplies. Ordinarily, 
this total can be quickly arrived at since 
it will be the sum of the packing-house 
statement usually received a day or two 
after the last week of the period. 

The. the following calculations will be 
made: 


Balance owing merchan- 
dise creditors—end of 
TET CRE ENE eS IE Oe eT 
Add—Total amount paid 
for merchandise during 
DEE as ccc heres bess 
(oS Se rn ce ee eee 


Deduct—Balance owing— 
beginning of period..... ...... 


Merchandise purchased 
ROE IIOG S50 isn ss 


Then an adjustment should be made for 
inventories as follows: 


Total purchases for period ...... 
Add—Stock on hand—be- 


ginning of period....... ...... 


cS 8 DS Sey Ses a er re eee 
Deduct—Stock on hand— 
ES eS es eg ee ea 


Cost of goods handled.. ...... 
The taking of stock and principles to be 
followed will be explained in detail in the 
next article: 


Meats Consumed by Dealer. 

Another deduction should be made for 
meats consumed by the butcher and his 
family. This should be figured at the 
wholesale price. Some butchers keep ac- 
tual records of this item (because of the 
income tax) but otherwise it can be esti- 
mated. 


Cost of goods handled.... ...... 


Deduct— Cost of goods 
a a) 
Net cost of goods sold. ...... 


If the butcher makes considerable sau- 
sages or cured meats there should be 
added to this last figure a reasonable al- 
lowance for wages for time used in sau- 
sage department. Such wages do not rep- 
resent cost of selling merchandise but 
rather cost of manufacturing. 

Also if an auto truck is used for buying 
and hauling in of meats the expense of 

(Continued on page 51.) 
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BUTCHERS’ NATIONAL MEETING. 


The 1924 annual convention of the 
United Master Butchers Association of 
America will be held in Chicago during 
the week of August 4. 

An official call, issued by President A. 
H. Fenske, Secretary John A. Kotal and 
Treasurer Charles Schuck, has been sent 
to all members, and a record attendance 
is looked for. Headquarters of the con- 
vention will be established in the Hotel 
LaSalle. 

John T. Russell of Chicago has been ap- 
pointed chairman of the General Ar- 
rangements Committee, and under his able 
direction plans and preparations are going 
ahead at a rapid rate. Leading meat men 
from all parts of the United States will 
be present at the convention, and prob- 
lems of great interest to the trade will 
be discussed. The program as planned 
will combine educational features with 
pleasure in such a way that visiting re- 
tailers will be able to get the most out 
of the convention in every possible way. 

Each local of the United Master Butch- 
ers Association in good standing is en- 
titled to one delegate for each 50 mem- 
bers or fraction thereof. Thus, a local 
with 50 members or less would be entitled 
to one delegate to the convention; 51 to 
100, two delegates, etc. 

The program as tentatively laid out is 
as follows: 

Monday, August 4, 1924. 

Registration and reception. 

Opening session. 

The Grand Ball will be held in the 
Gold Room of the Hotel LaSalle Monday 
evening. 

Tuesday, August 5, 1924. 

Business session all day, with speakers 
from the Institute of American Meat 
Packers, U. S. Department of Agriculture, 
National Live Stock and Meat Board, Na- 
tional Meat Councils and others. 


Wednesday, August 6, 1924. 

Business session. 

Tour of Chicago's famous parks and 
boulevard system, with lunch at 1 P. M. 

Business session in the evening. 

Thursday, August 7, 1924. 
Business session in the morning. 

The afternoon will be taken up with a 
trip to the stockyards and packing plants. 

The grand banquet will be held in the 
evening, with a prominent speaker, to be 
announced later, as the speaker of the 
evening. Introduction of officers. 

The tentative program of the ladies’ 
auxiliary is as follows: 

Monday, attend opening session of con- 
vention in the afternoon, followed by the 
Grand Ball in the evening. 

Tuesday, shopping tour in the morning. 
Luncheon and ride in the afternoon. Chi- 
cago Theater in the evening. 

Wednesday, tour of Chicago’s parks and 
boulevards in the morning. Lake trip in 
the evening. 

Thursday, visit Wrigley Tower, where 
a bird’seye view may be had of the city. 
Trip to stockyards and packing plants in 
the afternoon. Grand banquet in the eveé- 
ning. 








June 


The 
organ’ 
that fF 
of th 
prove! 
busine 

The 
out t 
Natio 
at 1s | 
Meat 
house 
terest 
velop: 

The 
the be 
Awar 
mittir 
win t 

In 
offers 
prepa 
—not 
but t! 


Th 
an Ii 
super 

Th 
ing c 
can — 
Zi .at 

Ev 
inter 
vesti: 
or ot 
impr 
duce 
prodt 

Do 
your 

Ma 
has 
doub 
you 
helpi 

It 
want 
the ‘ 
bring 
empl 
all o 
been 


Br 
all ¢ 
deal 
amo} 
will 

Ju 
brie! 

M. 











June 14, 1924. 


THE NATIONAL PROVISIONER 





23 


Packers’ Prize Idea Contest 


The “live ones” in many packinghouse 
organizations have been busy lining up 
that pet idea they have had in the back 
of their heads for a long time for im- 
provement in the particular branch of the 
business that interests them most. 

The movement which started to bring 
out these ideas was announced in THE 
NATIONAL PROVISIONER of February 2, 1924. 
It is a plan of the Institute of American 
Meat Packers to promote better packing- 
house practice, and to stimulate the in- 
terest of packinghouse employees in de- 
veloping new and better methods. 

The Institute offers a prize of $500 for 
the best idea and $250 for the second best: 
Awards of merit will be given those sub- 
mitting worthwhile ideas, but who do not 
win the first or second prize. 

In addition, THE NATIONAL PROVISIONER 
offers a prize of $100 cash for the best- 
prepared or best-presented idea submitted 
—not necessarily the best-written plan, 
but the one presented in the best way. 

A Chance for Everybody. 

The contest is open to any employee of 
an Institute member, from laborer to 
superintendent. 

The prizes will be awarded at the com- 
ing convention of the Institute of Ameri- 
can Meat Packers, at Chicago, Oct.: 20 
21 and 22, 1924. 

Every packinghouse employee who finds 
interest in his work or who has an in- 
vestigational turn of mind, has some time 
or other thought of something that would 
improve operation, save money, or pro- 
duce a greater percentage of high grade 
product. 

Don’t think there is no use to submit 
your idea for fear you won't get a prize. 

May be you will not, but if your idea 
has merit you will be recognized, and 
doubtless the opportunity will come to 
you to work it out more fully, thereby 
helping your firm and helping yourself. 

It may be the very opening you have 
wanted for so long to pull you out of 
the “rut”. It may be the thing that will 
bring you not only to the attention of your 
employers, but of the whole industry, and 
all of a sudden you will find that you have 
been “discovered”. 

Some Ideas Already Submitted. 

Briefs have already been submitted from 
all over the United States, and a great 
deal of friendly rivalry has developed 
among the different companies as to who 
will win these prizes. 

Just a few of the subjects upon which 
briefs have been submitted are as follows: 

Making ham sawing easier. 

Twine attachments for stuffer tables. 

Better trucks for the pork trimming 
room. 

Improved barrels. 

Combined truck and elevator for han- 
dling beef quarters. 


Many Employees Competing for 
Prizes Offered by Institute 
for Ideas to Help Industry 


Improvement in handling green hides 
when inspected on killing floor. 

New processing machine and change in 
curing methods. 

Labor saving devices. 

Improved sausage stuffing horns. 

Safety-first lock for elevator doors. 

More care in packing meats. 

Freezing meat in barrels instead of 
boxes. 

Improvements for hog scalding tubs. 

Hide spreaders for beef killing. 

Even if your idea is along the line of 
one already submitted, don’t hesitate to 
send yours along as well. It may be the 
best one. Your chance is just as good 
as that of the one who was “on the job” 
early in the contest. 

Judging Will Be Fair. 

In judging the briefs, the Bureau of 
Practical Research of the Institute is 
making it impossible for favoritism to 
creep in. Every brief is copied as soon 
as it is received, and mention of the con- 
testant’s name or any indication of the 
concern he works for is eliminated before 
the brief is passed on to the judges. 

The briefs will be numbered, and the 
judgment will be rendered in favor of a 
number, and no one will know the names 
or connections of the men until the an- 
nouncement is made. 

The interest that is being shown, and 
the number of briefs which have so far 
been submitted, certainly should show 
packers .that. there really is a desire for 
advancement and achievement among their 
employees. 

As always, THE NATIONAL PROVISIONER 
will assist the Committee on Practical Re- 
search in this contest by giving practical 
advice to all aspiring to enter the con- 
test, and those competing are invited to 
write freely for information and advice. 

Only about three months remain be- 


A Special Prize 


In addition to the prizes offered 
by the Institute in the Practical 
Idea Contest, THE NATIONAL 
PROVISIONER will offer a special 
cash prize of $100.00 for the best- 
prepared or best-presented idea 
submitted to the Committee. 

This does not necessarily mean 
the best-written brief. It means 
the idea which the Committee 
decides has been presented in the 
best way. 

The winners of all prizes and 
awards of merit will have their 
achievements given full credit in 
the columns of THE NATIONAL 
PROVISIONER, with the —— of 
the Committee. 














fore the closing of the contest, and Presi- 
dent Charles E. Herrick of the Institute 
of American Meat Packers has addressed 
the following letter to Institute members, 
expressing appreciation for their cooper- 
ation and urging them to keep before their 
employees this unusual opportunity. 
Letter From President Herrick. 


President Herrick’s 
To the Members: 

Under date of February 21,: 1924, we 
advised the members that we are offering 
$750 in two prizes for practical ideas, these 
prizes to be awarded to the individual mak- 
ing the suggestion which shall be decided 
to be most beneficial to the Meat Pack- 
ing Industry by the committee of judges. 

We want to take this occasion to thank 
our members for the co-operation which 
they have given us, and the contestants 
for their ideas, and for the briefs which 
they have submitted. 

And we want to call your attention to 
the fact that only three months remain in 
which to submit briefs in this contest, so 
we urge all members to call the attention 
of their employees again to this unusual 
opportunity of winning the $500 first prize, 
on the $250 second prize, or the $100 
prize offered by THE NATIONAL PROVISIONER 
for the best-prepared brief. 


Still Have a Chance. 


While we have had some very fine en- 
tries in this contest up to date, it is al- 
together possible that the winning brief 
has not yet been received, and every em- 
ployee who has a practical idea which 
he desires to have developed, should avail 
himself of the opportunity of entering 
this contest. If he fails to do so he is 
certainly not availing himself of his poten- 
tial possibilities. 

Those contestants who do not actually 
win prizes may be compensated by an 
official award of merit from the Institute 
of American Meat Packers, and their work 
will receive publicity and recognition, and 
their first efforts will not in any way in- 
terfere with their entering further con- 
tests. 

It should be clearly understood that in 
submitting such ideas in this contest that 
the contetsant will be fully protected in 
every way, and will not forfeit his or his 
f'rm’s right to protect themselves by copy- 
right or patent, by any action of ours. 

‘ Arouses Interest Among Employes. 


Many of our members feel that this 
contest is having a very stimulating effect 
as regards the interest of their employees 
in the industry, and we feel that every 
member firm may be equally benefited if 
they will give full participation. 

We are enclosing herewith samples of 
publicity material, which are being used 
in this contest, and additional placards 
and copies of the rules may be secured 
from the Bureau of Practical Research 
merely by paying the cost of printing. 

Trusting that this contest may prove 
of the direct benefit which it should, both 
to our members and to the entire industry 
as a whole, I beg to remain, 

Yours respectfully, 
CHARLES E. HERRICK, President. 
a SES 
ABQUT THE MEAT WE EAT. 

Many people feel that meat is hard to 
digest. 

Now, what is the meat industry go- 
ing to do to correct such an erroneous 


letter is as follows: 
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impression—an impression that doubtless 
is seriously harbored by many to the dis- 
advantage of the live stock and meat in- 
dustry? 

Let’s refer for a moment to one of the 
sample leaflets just issued by the Insti- 
tute of American Meat Packers, the one 
entitled, “The Meat We Eat and What 
Happens to It.” It says—and it is based 
on sound scientific literature—that “ob- 
servations have been made on the digest- 
ibiiity of meat and always w-th the same 
conclusion: that meat digests satisfac- 
torily and thoroughly, as compared with 
other foods, thus indicating that meat }:as 
an important place in the diet.” 


An Important Leaflet. 


Isn’t a leaflet of this sort, containing 
such a positive statement that raeat is 
thoroughly digested, going to convince 
the man who has been misled about the 
digestibility of meat? Certairl; it wili. 

But what about the man who has high 
blood pressure? For him, we would pre- 
scribe the leaflet, “They Say-—” also just 
issued by the Institute. Therein Vilhjal- 
mur Stefansson, the noted Arctic explorer, 
says that he spent about three thousand 
days in the Polar regions on a 1M) per 
cent meat diet, and continues, “I have 
yet to feel the first twinge of rheumatism, 
my blood pressure is normal for my age, 
and several of the leading specialists in 
New York have just examined me and 
have found no trace of any of the conse- 
quences that are supposed to follow from 
a meat diet.” 

You can bet that the man who reads 
Stefanson’s statement is going to think 
twice before he cuts out meat. 

And the other leaflets that the Insti- 
tute has offered to its members will help 
considerably in convincing the other peo- 
ple who have been told that meat is harm- 
ful that somebody has been misleading 
them. 


Correcting Misinformation. 


In short, if the meat industry con- 
tinues its efforts to correct imisinforma- 
tion about meat by disseminating cor- 
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Packers’ Convention 


The nineteenth annual conven- 
tion of the Institute of American 
Meat Packers will be held at 
Chicago, October 20, 21 and 22, 
1924. 

The Executive Committee of 
the Institute decided on place and 
date at its recent meeting, and 
President Herrick will announce 
convention committees at an early 
date. 











rect information about meat, a great deal 
will be accomplished toward iniproving 
the public’s estimate of meat. If the pub- 
lic esteems meat more highly, it will value 
meat more highly. 

Apparently, the meat industry fully in- 
tends to continue its educational efforts, 
for orders are’ being received. from all 
parts of the country for the material on 
the merits of meat which the Institute 
recently made available to its membcr- 
ship. Material so far issued include “Meat 
Trade Topics,’ a miniature paper for 
salesmen, and the leaflets referred to 
which bear on the food value and whole- 
someness of meat and which are suitable 
for insertion in cartons, wrapped goods, 
invoice envelopes, and in other ways. 

More than forty member companies 
have asked that quantities of “Meat Trade 
Topics” be sent to them monthly for their 
salesmen and other employees interested 
in the merchandising of meat, and in some 
instances their retail customers. Orders 
are still coming in as this article is being 
written. 


Have a Two-fold Value. 

Within forty-eight hours after sample 
leaflets on the merits of meat were mailed 
to the membership, an order for 10,000 
copies of each of the twelve leaflets to be 
issued at monthly intervals was received 
from an Iowa packer. 

The value of these leaflets is two-fold. 
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In the first place, they inform the con- 
sumer of the virtues of neat, convince 


him that meat doesn’t cause indigestion, 
hangnails, or baldness (not to mention 
high blood pressure or housemaid’s knee,) 
and lead him to evaluate meut more high- 
ly and to use it with greater frequency 
or in greater quantities. 

In the second place, if placed in the 
hands of salesmen and dealers, they will 
go a long way toward educating the trade 
about meat. And if the trade is thorough- 
ly posted on the merits of meat, it will 
be able to answer correctly the questions 
which consumers ask and correct much 
of the misinformation about meat which 
they have received from misguided fad- 
dists, dietists, and others. 

A third project to be offered to the 
membership of the Institute within the 
next few days will be sets of illustrated 
recipe cards for distribution or sale to 
dealers or consumers. The proposed set 
will contain 102 cards, of which 48 will 
be illustrated in colors. All of them will 
deal with meat recipes, meat cookery, and 
allied subjects. A box in which to keep 
the cards will be available if desired. 

Inasmuch as the total cost will be large, 
the launching of this project will depend 
upon the reaction from the membership. 
If it does not answer a recognized need, 
it will not be undertaken. A sample card 
in colors, and an outline of the remaining 
cards, wil! be issued to the membership 
in a few days. 

In view of the fact that thousands of 
home economists, teachers of cooking, 
stewards, and progressive housewives 
keep sets of recipe cards, it is felt that 
if meat recipes can be generously repre- 
sented in their sets, they will serve meat 
dishes more frequently. 


ae ea 
PORK CUTS AT NEW YORK. 


(Special Report to The National Provisioner from 
H. C. Zaun.) 


New York, June 11, 1924.—Wholesale 
prices on green and sweet pickled pork 
cuts: Pork loins, 23@24c; green hams, 
8-10 Ibs., 16%4c; 10-12 Ibs., 16¥%2c; 12-14 Ibs., 
i6c; green picnics, 4-6 lbs., 914@10%c; 6-8 
Ibs., 9@9%4c; green clear bellies, 6-8 Ibs., 
13%4c; 8-10 Ibs., 13c; 10-12 lbs., 12%4e; 12-14 
ibs., 12%; green rib bellies, 10-12 Ibs., 12cs 
12-14 1 12c; S. P. clear bellies, 6-8 Ibs., 
llc; 8-10 'Ibs., 11%c; 10-12 lbs., llc; 12-14 
ibs., 2ic; S. P. rib bellies, 10-12 Ibs., lle; 
12-14 lbs., 10%c; S. P. hams, 8-10 Ibs., 17c: 
10-12 Ibs, 16%4c; 12-14 lbs., 16c; (boilers) 
18-20 Ibs. 1&c; "dressed hogs, 11%c; city 
steam lard, 103c; compound, 11%c. 
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Triple effect horizontal tube evaporator used in handling tank 


Profit By Swenson Installations 
Why Not You? 


Swenson installations meet every evaporating requirement of the 
packing-house and fertilizer plant. 
enables us to render you a real service in solving special problems. 
Whiting Corporation’s complete manufacturing facilities are back of 


Swenson products. 


Bulletin E-122 on request. 





Our Baxporiment 
Station at An 
Arbor is eunigped 
to make tests, on 
a commercial scale 
(under the — 
tion of Prof. 

L. Badger) a 
problems | fa BP 
evaporation, crys- 
tallization, heat 
transfer, etc., at a 
moderate charge. 











Submit your evaporator problem to Swenson. 


Gwenson Fvaporaror (0; 
(Subsidiary of Whiting Corporation) 
HARVEY, ILL. 


SWENSON 


Our more than 30 years experience 


(Chicago Suburb) 
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Your Trade Paper 
The busier and more confined a man 
is, the more he is tied down to his busi- 
ness, the more ‘he needs the kind of in- 
formation furnished by his trade paper. 
The packer, the sausage maker and the 
Their 
days are full trying to do all the busi- 


tet.il meat dealer are busy men. 


ness they can, and at the same time keep- 
ing inijormed of what is going on. 

But do they avail themselves of the 
most fertile source of information—their 
trade paper? 

Even busy men will spend a great deal 
Oi time talking to others about business, 
business conditions and new moves :n 
their field. But many will not devote even 
half an hour a day to reading their trade 
Paper, 


of information useful in their business. 


which brings to them all kinds 


Then there are those who feel they 
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have been in business for years, and know 


‘about all there is to be known about oper- 


ation, selling, etc. ‘These men would be 
indignant if they -were told directly. thar 


they are supreme egoists. But they are. 


Times change and the trend of business 
changes. Practices must be brought up-to- 
date to meet a constantly changing public 
How 


to meet this, if he does not keep informed 


demand. is a man to know how 


through the medium of his trade paper? 

The more closely a man’s time is given 
to the operation of his business, the great- 
er is his need for his trade paper. The 
man who does not need to read is likely 
some day to find himself at the end of 
the procession. When he casts about to 
find the reason, it will be that someone 
who did not “know it all” had kept him- 
self informed and’ ran away with the 
business. 

Your trade paper is eager to help you. 
It will help you to solve many of the 
little as well as the big problems that con- 
front you. It will enable you to see be- 
yond your own limited horizon, and will 
explain many questions that would other- 


wise remain unanswered. 


The whole meat industry talks to you 
through the medium of THe NATIONAL 
Provisioner. Through this medium you 
know where you stand in the trade. So 
don’t neglect it. 

Study it each week from cover to cover, 
and you will be surprised how much more 
comprehensive a view you have of your 
own business and its possibilities, as well 
as of the status of the industry as a whole. 
As an intelligent business man, ready to 
meet new conditions as they arise, you 
need this type of information. 


+ 


A Retail Credit Plan 


One of the most troublesome features 


of the retail meat business is bad accounts. 
Uncollectable or very slow accounts have 
driven more than one meat dealer to the 
wall. Yet many are afraid to withhold 
credit for fear of offending a customer, 
and not only losing trade, but losing the 


entire account as well. 


There are large numbers of buyers who 
are deliberately careless in the payment 
of their accounts, hence retailers are “put 
to it” to find some means of relief. 

A plan is said to be in process of experi- 
ment in a Western city whereby the re- 
tailers got together, bringing with them 
the names of customers owing balances 
from 1923. The lists are checked up with 
the idea of withholding credit in the fu- 
ture from the more delinquent ones. 

This plan of protection would seem to 
have merit and to be one retailers were 


25 


entirely warranted in adopting. Frequent- 
ly poor accounts, denied further credit at 
one store, go to another, and that dealer 
It hardly 


than one re- 


is “stung” just as the first one. 
seems necessary for more 
tailer to pay the penalty before a remedy 
is applied. 

Such an arrangement as that proposed 
could be carried out even in the largest 
cities. The dealers of each section could 
have records of all unsatisfactory accounts 
for the benefit of all resident 


section, and for the purpose of reference 


in their 


by dealers of other sections. 

If systematically carried out, such a plan 
would help dealers, would increase the re- 
sponsibility of purchasers, and would raise 
the general credit standards of a com- 
munity. 

ie. 


Reducing Plant Accidents 

That long strides have been made in 
the reduction of accidents among workers 
in packing plants, and that a better un- 
derstanding of the precautions necessary 
for their own safety is abroad among all 
classes of workers, is shown by a report 
of the results of the semi-annual “No Ac- 
cident Week” 
all Armour and Company plants. 

The St. 
1,648 employees, came through the week 
and the St. Joe 
plant with 1,263 employees also had only 


campaign held recently in 
Paul plant, with-an average of 


with only 2 accidents, 


2 accidents. Fort Worth, with an average 
of 1,336 employees had 24 accidents, the 
largest percentage of any plant. 

The employees of all Armour plants 
for the week averaged 22,998 in number. 
Of these, only 205, or less than 1 per 
cent, had accidents of any description. 

These safety-first campaigns are bear- 
ing fruit. Nothing is more worth while 
about a packinghouse than the prevention 
of accidents, both for the welfare of the 
workers and the profit of the 


itself. 


concern 


———fe—— 


Provision Trade Factors 

While the strength in surrounding mar- 
kets stimulated an increased demand for 
provisions on several days the past week, 
the bearish hog situation and dull export 
trade are still the dominating factors and 
impart an easy undertone to the market. 

Stocks of lard continue to accumulate 
rapidly, and hedging sales by packers are 
a pressure on the market daily. 

The domestic trade in meats is fair, and 
should broaden 
weather. 


with more _ seasonable 


A renewal of the export demand would 
no doubt be quickly reflected in prices 


for provisions, particularly lard. 
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PRACTICAL POINTS FOR THE TRADE 


(Contents of THE NATIONAL PROVISIONER are copyrighted and matter on these pages may not be reprinted except by permission.) 


Trouble in Curing Meats 


The following inquiry is from a packer’ 


in Missouri: 
Editor The National Provisioner: 

We are curing hams in brine having a density 
of 80 degrees, and bacon in 70 degrees. After we 
take our pickled meats out we soak them in warm 
water, then hang in smokehouse. 

When this meat comes out of the cellar it is 
firm, but some of the bacon is flabby and soft, and 
occasionally a few pieces in a lot have a sour spot, 
generally in the flank. We use equal proportions of 
nitrate of soda and saltpetre in preparing our brine. 

In response to a request for more de- 
tails this inquirer gave further informa- 
tion as follows: 


After dressing hogs they are switched into the 
cooler, which has coils but no loft. The temperature 
rises to 60 degrees, and by morning, 14 hours later, 
when we cut them up, it is generally at 40 degrees. 

Bacon is then spread out in a cellar for 24 hours 
at 38 degrees, and the hams are placed on hooks in 
a cellar at 37 degrees, where they remain for 48 
hours. 

Our ham pickle is 80 degrees strength, bacon is 
70 degrees. 

Ordinarily we overhaul our bacon on the fifth and 
twelfth days, but if short on bacon we overhaul on 
the third and eighth days. All hams are overhauled 
on the fifth, fifteenth and twenty-fifth days. 

We soak our hams 4 hours, our bacon 6 hours, 
in water at 90 degrees, changing same twice; then 
prepare and hang direct in smoke house, with temper- 
ature between 100 and 120 degrees. 

We use 4 pounds of nitrate of soda, 4 pounds of 
saltpeter and 12 pounds best sugar. 


Cause of Sour Spots. 

It is noted that after dressing the hogs 
they are switched into the cooler, which 
has coils but no loft. The temperature 
rises to 60 and by morning, 14 hours later, 
when they cut them up, it is generally at 
40 degrces. 

The hogs are not properly chilled in 
this manner, and no doubt this is the 
cause of the occasional sour spot in the 
flank end of the bellies. 

The temperatures in the hog chilling 
room should be brought down as rapidly 
as possible to 32 degrees F., so that the 
centers of the hams are chilled as quick- 
ly as possible to 35 degrees, without freez- 
ing any portion of the hog. 

Cooling and Spreading. 

In view of the fact that the cooler has 
no loft, it is suggested that the inquirer 
put in overhead circulating fans; it is also 
suggested that he use flank props, so that 
the cold air can get underneath. 

Under existing conditions, we fail to 
see where there is any particular bene- 
fit derived by spreading the green bellies 
and hams, as the damage is already done 
in the high and variable temperature main- 
tained in the chilling of the hogs. 

The strength of ham pickle is 80 and 
bacon is 70, which is fairly weil in line. 
The inquirer uses 4 lbs. of nitrate of 
soda, 4 Ibs. of saltpeter and 12 Ibs. of best 
sugar, but does not mention the number 
of gallons of pickle. It is suggested the 
inquirer use 75 lbs. of granulated sugar 
to 500 gallons finished pickle, 26 lbs. of re- 
fined nitrate of soda, and salt as required 
to make strength on standard salometer 
at 35 to 38 degrees temperature; hams 


78, bellies 70. 


Flabby and Soft Bellies. 

It is noted that the pickled hanis are 
soaked 4 hours and the bellies 6 hours in 
water at 90 degrees temperature, changing 
the water twice. The length of time for 
soaking depends upon the age of the meat, 
but the temperature of the water for bel- 
lies should not be more than 70 dez. No 
doubt this accounts for the flabby and 
soft condition of the bellies after they are 
smoked. 

Smoke House Methods. 

It is further noted that the inquirer 
hangs the S. P. meats direct in the smoke- 
house, at a temperature between 100 and 
120 deg., whereas the product should be 
allowed to hang on trees a few hours be- 
fore firing the smokehouse, to allow the 
meats to drain off. 

The temperature in the smokehouse for 
about the first 6 hours should be 120 deg., 
using hard wood as fuel, so as to crisp 
the ham. When the product begins to 
show a little color, drop temperature down 
to 110 deg. and fire with hardwood saw- 
dust only. 

The inquirer would benefit greatly by 
referring to the article in THE NATIONAL 
PRovISIONER of August 18, 1923, p. 28, cov- 
ering the handling of smoked meats. 

It must be borne in mind, however, that 
curing formulas and smoked meat instruc- 
tions may not entirely remedy such trou- 
bles as are mentioned here. The advis- 
ability is suggested of consulting a pack- 
inghouse engineer, and going over the 
plant thoroughly with him. It is believed 
that prompt action should be taken to 
provide necessary coolers and tempera- 
tures to properly chill the hogs. 

a 

When may surplus green hams be 
frozen, or when should they be back- 
packed? Ask THE BLUE BOOK, the 
“Packer’s Encyclopedia.” 


Smoked Meat 
Tests 


Do you know what your smoked 
meats cost you, wrapped and 
packed and ready to ship? 

Have you an accurate method of 
figuring your costs, all the way 
from the loose cured meats to the 
finished product? Do you figure 
in everything, including shrinkage, 
labor, operating costs, supplies, 
etc. ? 

In figuring smoked cost from 
cured do you divide price by yield, 
or multiply by shrink? One way 
is wrong and will cost you money. 

Send a 2-cent stamp for the ar- 
ticle on “Short Form Smoked 
Meat Tests.” Address Editor, 
THE NATIONAL PROVISIONER, Old 
Colony Bldg., Chicago, Ill. 














Retail Sausage Making 


The following request is from a retailer 
in Kansas: 

Editor The National Provisioner: 

Will you please give me a recipe for making 
bologna and other sausage? 

I am running a local butcher shop and would 
like to grind some meat once in a while to make 
sausage. 

Following is a recipe for making bologna 
sausage: 

Formula: 

75 Ibs boneless beef 
25 lbs. pork fats 


100 Ibs. 
Seasoning: 
2%. 8° og. salt 
oz. ground pepper 
oz. ground coriander 
oz. ground allspice 
% oz. peeled garlic 
processed corn flour. 


-m OO 


5 Ibs. 

If you do not have a chopping machine, 
you may run the boneless beef through the 
hasher twice and the pork fat through 
the hasher once. It would be well to mix 
the pork with the boneless beef going 
through the hasher on the second grind- 
ing, also adding the spices on the second 
grinding. 

Then place the ground beef and pork 
in a clean truck, and thoroughly knead 
and mix by hand, adding a little ice water, 
about 10 to 20 Ibs. of ice water to each 
batch, providing you use processed corn 
flour. If you omit the corn flour, then 
reduce the quantity of water to about 10 
to 15 Ibs. 

When the meat is thoroughly mixed, 
if you don’t. have a stuffing machine, you 
may stuff the product by hand into beef 
bungs, middles or wide beef rounds. 

After the product is stuffed, allow it 
to hang in natural temperatures until the 
casings are dried off, then put in smoke- 
house at a temperature of about 130 deg. 
to 140 deg., for the first hour, and then 
gradually raise to a temperature of 150 
deg. to 160 deg., and carry at this tem- 
perature until you obtain the desired col- 
or. But do not oversmoke it, or give it too 
much heat in the smoxehouse, as the pro- 
duct will blister. 

If you are not equipped with a smoke- 
house, you can simply dry the casings 
off thoroughly and cook in color water, 
using certified casing color which is ap- 
proved by the U. S. Bureau of Animal 
Industry. 

In cooking the product, either direct 
from the smokehouse or in using certified 
casing color, cook the product at a tem- 
perature of 155 deg. for the first hour, 
on bologna stuffed in beef bungs; then 
raise to a temperature of 160 deg. for 
the next hour-and-a-half, depending upon 
the size of the bung. Bologna stuffed in 


beef middles should be cooked from 35 to 
50 minutes, at the same water tempera- 
ture; that stuffed in beef rounds should 
be cooked from 25 to 35 minutes, at the 
Same water temperature. 
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Color in Sausage 


Color in sausage products has usually 
been obtained by curing and smoking. But 
this meat color fades, either in cooking or 
during the period of handling and display 
before the goods are sold. 

In the desire to get a good color, sausage 
makers often smoke the product too much: 
This not only affects the flavor, but also 
wrinkles the sausage and causes too heavy 
a loss by shrinkage. 

Although artificial color is permitted in 
butter, it may not be used in meat prod- 
ucts under government inspection. How- 
ever, the use of certified color is permitted 
in the water in which the sausage is 
cooked after being stuffed in the casings. 

Use of Certified Color—Early in 1923 
the U. S. Bureau of Animal Industry made 
an amendment to the rule on the use of 
certified color which was a very just de- 
cision, and favorable to all concerns oper- 
ating under Government inspection. It 
provides that properly certified color may 
be used in the water in which the sausage 
is cooked; the color does not penetrate the 
casing. 

This decision was especially necessary 
in the manufacture of sausage in which 
consumer demand calls for a certain shade 
of color, just as it does in butter and mar- 
garine. It was not only instrumental in 
developing a greater volume of business, 
but it attracted the attention of the large 
manufacturers of basic colors. They im- 
mediately became interested in selling cer- 
tified mixed color, a business which they 
had not formerly entered into, in view of 
the fact that sausage could not be cooked 
in color water previous to this ruling. 

The business with smaller concerns 
without Government inspection was con- 
trolled by jobbers. The color contents 
in the mixtures varied considerably, where- 
as the manufacturers of basic color fully 
equipped with modern machinery to prop- 
erly mix the product can guarantee color 
contents. 





System 
Refrigeration 





PUTS MORE PROFIT IN 
SAUSAGE MAKING 


Temperature control that is positive 
throughout the various cooling stages of 
Sausage making can be accomplished by 
Baker System Refrigeration at a phenom- 
enally low cost. 

With proper temperatures the quality of 
your product will increase and the de- 
mand for your sausage grow larger. This 
means more profits. 


Every Baker Plant Built to Order. 


Your Baker Plant is built to meet the 
refrigerating problems you have in your 


place, We invite you to submit your 
problem to our Board of Engineers for so- 
lution. No obligation. 


Baker Ice Machine Co. 
Omaha, Nebraska. 
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The color contents and certification ap- 
proval number appear on the label of each 
package shipped, so that the user is as- 
sured of getting just what is ordered, re- 
gardless of whether it is 30% or 40% color 
content, which is most commonly used. 
This product is not adulterated, and is 
thoroughly wholesome, or it would not 
receive government approval. 

It is not advisable to use too much of the 
stronger color contents to the extent of 
penetrating casing. This is uncalled for. 

Some sausage foremen, in mixing spices, 
will not use the scales, which they consider 
an insult to their intelligence! The result 
is that the product does not run uniform 
in flavor when the spices are thrown in 
promiscuously, instead of being weighed 
accurately on a scale. 

Proper Use of Color.—This is also true 
of color, which should be handled system- 
atically by using the proper proportion 
of color and water. The color is soluble 
and will dissolve and adhere to the casing 
in a uniform manner if properly prepared. 

The use of certified color has given 
the product a uniform, lasting color, in 
contrast to the temporary natural meat 
color developed by curing and smoking, 
which gradually fades to a point where 
it is not attractive when displayed in show 
cases, 

Saves Smoking Shrinkage.—In many 
instances the product was smoked too 
much in anxiety to develop color to the 
fullest extent, with the result that the pro- 
duct was over-smoked, wrinkled and fla- 
vorless after suffering an excessive smok- 
ing shrinkage. 

In using certified color there is a sav- 
ing in smokehouse shrinkage, and by re- 
ducing the length of time in the smoke- 
hcuse it greatly increases the smokehoure 
capacity, and enables the manufacturer tc 
handle a greater volume of business with 
the same smokehouse equipment. 

Avoids Smoking Pork Loins.—Many 
concerns have discontinued smoking cured 
pork loins and simply cook them in the 
certified color water, thereby saving time, 
labor and fuel and giving space in the 
sniokehouse to other products. The result 
is increased volume, reduced labor cost 
and overhead expense, all of which con- 
tribute to a maximum yield and a better 
skowing on the departmental statement 
at the end of the pericd. 

a 


Do you know how to build your 
hide pack to avoid shrinkage and 
keep your hides in No. 1 condi- 
tion? Ask THE BLUE BOOK, the 
“Packer’s Encyclopedia.”’ 
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Brands & Trade Marks 











Casings handled on my Sales 
and Service combination 
bring maximum profits. 


This service includes expert ad- 
vice on manufacturing methods, 


Leading Packers are Satisfied Clients 
Write for particulars 


ROY L. NEELY 


Broker of Casings Exclusively 
602 Webster Bldg. Chicago, IIl. 


Cable address “ROLESNELY” 














In this column from week to week will 
be published trade-mark applications of in- 
terest to readers of THE NATIONAL PRO- 
VISIONER which are pending in the United 
States Patent Office. 


These have been passed for publication 
and are in line for early registration un- 
less opposition is filed promptly. For further 
information address the National Trade- 
Mark Co., Barrister Bldg., Washington, D. 
C., trade-mark specialists. 

As an additional feature this company 
offers an advance search, FREE OF 
CHARGE, on any mark our readers may 
contemplate adopting or registering. This 
will avoid the possibility of filing an ap- 
plication, only to find that an existing trade- 
mark prevents its use. 





TRADE MARK APPLICATIONS. 

E. Kahn’s Sons Co., Cincinnati, Ohio. 
For fresh, pickled, smoked and _ cured 
meats. Trade mark: AMERICAN 
BEAUTY. Application, serial No. 182,- 
154. Class 46, Foods and Ingredients of 


Foods. Claims use since about Dec. 1, 
1907. \ 

Alabama Packing Company, Birming- 
ham, Ala. For cured hams, boiled hams 
and bacon. Trade mark: PANSY. Ap- 
plication, serial No. 189,440. Class 46, 
Foods and Ingredients of Foods. Claims 


use since June, 1922. 


PANSY BRAND 


Cresca Company, New York City. For 
canned sausages, canned truffled French 
sausages, smoked meats and _ sausages, 
other canned foods, condiments, etc. Trade 
mark: MONBADON. Application, serial 
No. 117,772. Class 46, Foods and Ingre- 
dienis of Foods. 

The G. H. Hammond Company, Chi- 


cago. For fresh pork, sausage, barreled 
corned beef, canned sandwich meats, 
cured hams and- bacon. Trade mark: 


FAMOUS. Application, serial No. 180,475. 
Class 46, Foods and Ingredients of Foods. 
Claims use since Jan. 1, 1 

San Joaquin Grocery Cc., Fresno, Calif. 
For canned corn beef, edible oil, condi- 
ments, and other food products. Trade 
mark: SUN-MAID. Application, serial 
No. 182,269. Class 46, Foods and Ingre- 
dients of Foods. Claims use since Jan. 
16, 1916. 

A. C. Legg Packing Co., Inc., Birming- 
ham, Ala. For sausage seasoning. Trade 
mark: LEGG’S OLD PLANTATION 
SEASONING CLOVER MEADE 
BRAND. No claim is made to the words 
“Seasoning” and “Brand” apart from the 
mark as shown. Application, serial No. 
190,506. Class 46, Foods and Ingredients 
of Foods. Claims use since March 25, 
1923. 

TRADE MARKS REGISTRATIONS GRANTED. 

Standard Oil Co., (New Jersey) Bay- 
onne, N. J. For edible oils. Filed Jan. 
12, 1924. Serial No. 184,565. 

E. M. Todd Co., Richmond, Va. For 
hams and bacon. Filed March 17, 1923. 
Serial No. 184,702. 

Nor Susject TO OPPOSITION. 

Foster Packing Company, Chicago. for 
canned pork, tongue, corned beef and saus- 
age; tomato puree and catchup. Trade 
mark: FOSTER. Application serial No. 
185,051. Class 46, Foods and Ingredients 
of Foods. Claims use since May, 1909. 

TRADE MARK REGISTRATIONS RENEWED. 

The G. H. Hammond Company, Ham- 
mond, Ind., and South Omaha, Nebr. For 
certain named edibles. Registered April 
24, 1894. Renewed April 24, 1924. 
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Tax Law Changes 


[EDITOR’S NOTE.—In the last ‘issue of 
THE NATIONAL PROVISIONER was pub- 
lished a summary of changes in the income 
tax law as made by Congress in the bill re- 
cently passed. This summary was made by 
Archibald Harris, C. P. A., and should be 
kept on file for reference by every individual 
— re interested in the terms of 
the law. 


This week THE NATIONAL PROVISION- 
ER gives Mr. Harris’ summary of changes 
in other tax regulations, covering the Gift 
Tax, Estate Tax and miscellaneous taxes.] 


Gift Tax 


Beginning January 1, 1924, gifts in ex- 
cess of specific exemptions are taxable. 
Rates are 1% of the gift not in excess of 
$50,000 to 40% of the gift in excess of 
$10,000,000.—Section 319. 

Gift tax is payable on or before March 
15th.—Section -324. 

Residents of the United States shall pay 
on sum of all gifts made in the calendar 
year in excess of exemptions. Non-resi- 
dents on all such gifts of property located 
in the United States. 

Gifts made in property are to be taken 
at fair market value at date of gift. 

Where property is sold or exchanged for 
less than its money’s worth the excess 
of fair market value of the property over 
the amount received shall be deemed a 
gift—Section 320. 

Exemptions Allowed 

American citizens or residents. 

(1) $50,000. 

(2) Charitable (etc.) gifts. 

(3) Gifts of $500 or less to any person. 

(4) Any gift of property which the tax- 
payer in the five years before making the 
gift received by gift, bequest, devise or 
inheritance or which he acquired in ex- 
change for such gift, if the property when 
received as a gift was subjected to estate 
or gift tax. 

Exemptions Allowed 

Non-resident aliens. 

Same as for citizens except the $50,000 
exemption is not allowed. 

Credits 

Credit against estate tax of a donor is 
provided for amount paid upon any gift 
which is to be included in his estate.— 
Section 322. 

Returns 

To be filed on or before March 15th.— 

Section 323. 


Estate Tax 


If no executor or administrator appoint- 
ed and acting within the United States, 
then “executor” means any person in ac- 
tual constructive possession of any prop- 
erty of the decedent, 

Rates of tax from 1% on net estate 
not over $50,000 to 40% on estate in ex- 
cess of $10,000,000. 

No exemption for estates of persons 
dying from injuries incurred or diseases 
contracted during or in military or naval 
pursuits as in 1921.—Section 300 (a). 

Credit against estate tax shall be allow- 
ed for estate or inheritance, etc., taxes 
paid to any state, territory or the District 
of Columbia on any property included in 
the gross estate, such credit not to exceed 


25% of the tax imposed by this section — 
Section 300 (b). 

Gross estate includes all property to the 
extent therein of which the decedent has 
at any time made a transfer or with re- 
spect to which he has at any time created 
a trust where he could have at his death 
altered, amended or revoked the trans- 
fer or trust or where he relinquished such 
power in contemplation of death except 
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aor of a bona fide sale—Section 302 
The Commissioner :nay extend ume for 
payment oi estate taxes five years instead 
of three—made retroactive to 1921.—Sec- 
tion 305 (b). 

Appeals to Board of Tax Appeals must 
be made within sixty days——Section 308 


Where tax shown by executor not paid 
when due interest runs at 1% a month.— 
Section 309 (a) (1). 


e 
Miscellaneous 
Admissions 

Takes effect thirty days after enactment 
of the Act. 

No tax on admission !ess than fifty 
cents.—-Section 500 (a) (1). 

Law does not carry 5% penalty for fail- 
ure to pay. 

Where admission to cabaret, roof garden 
or other similar entertainment is 50 cents 
or less there is no tax.—Section 500 (a) 
(5). 

To admissions not taxable are added 
National Guard organizations, Reserve Of- 
ficers organizations, posts or organizations 
of war veterans or auxiliary units of any 
such posts or organizations.—Section 500 
(b). 

Auto Taxes 

Effcctive thirty days after the enactment 
of this Act. 

No tax on automobile truck or wagon 
chassis costing less than $1,000. If over 
$1,000, 3%.—Section 600 (1). ; 

No tax on automobile truck bodies or 
automobile wagon bodies (including parts 
or accessories thereof sold with or in con- 
nection therewith) costing less than $200. 
If over $200, 3%. 

Sale of trucks or wagons shall be con- 
sidered a sale of the chassis and of the 
bodies. 

Tires and inner tubes, parts or acces- 
sories sold to any person other than a 
manufacturer or producer of automobile 
truck or wagon chassis or bodies or other 
automobile chassis or bodies or motor- 
cycles subject to 21%4%.—Section 600 (3). 
Brokers Tax 

$50 tax does not apply to brokers ex- 
clusively negotiating purchases and sales 
of produce or merchandise. 

Other brokers whe are members of 
stock or produce exchanges pay an addi- 
tional tax based on the value of the seat 
whether they pay the $50 or not.—Sec- 
tion 701 (1). 

Capital Stock Tax 

No change from 1921 law. 
Dues or Membership Fees Tax 

Dues paid to a local fraternal organiza- 
tion among the students of a college or 
university are exempt.—Section 501. 
Jewelry Tax 





Tax or Accounting Advice 


Free advice on tax or account- 
ing matters in connection with the 
new or old revenue law may be 
obtained by subscribers to THE 
NATIONAL PROVISIONER upon ap- 
plication. Send your inquiries 
either to THE NATIONAL PRo- 
VISIONER, Old Colony Building, 
Chicago, or to Archibald Harris 
& Company, Marquette Building, 
Chicago. In the latter case, 
mention that you are a subscriber 
to THE NATIONAL PROVISIONER. 
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Does not apply to any article costing 
less than $30.00 

New exemptions—Surgical instruments, 
musical instruments, eye-glasses, spec- 
tacles, silver-plated tat table-ware, or ar- 
ticles used for religious purposes. Dues 
not apply to watches sold or leased for 


-less than $60.—Section 604. 


Occupation Tax 

In case of automobiles used in carry- 
ing school children to and from school 
ta $10.00 tax does not apply.—Section 70] 
Stamp Taxes 

Tax does not apply in case of stocks 
and bonds issued by domestic building and 
loan associations substantially all of the 
business of which is confined to taking 
loans to members, 

Rates on sales vf produce on exchanges 
reduced from 2 cents to 1 cent per $100 
or fraction thereof. 

Stamp tax on playing cards raised from 
eight cents to ten cents.—Section 800. 
General Miscellaneous Taxes 

Mah-Jong, pung chow, and parts there- 
of, 10%. 

X-Ray films and plates exempt from the 
5% tax.—Section 600 (5). 

Tax and Penalties Repealed on 

Carpets, rugs, trunks, valises, 
lamps, fans, etc. 

Candy. 

Cereal Beverages and soft drinks. 

Circus. 

Dirk knives. 

Dues or membership fees penalty of 5% 
for failure to pay tax. 

Hunting and bowie knives. 

Jewelry tax 5% penalty for failure to 
pay. << 

Liveries, livery bocts and hats, riding 
habits, hunting garments. 

Motion picture film tax on leases from 
one affiliated corporation to another. 

Smoking stands. 

Stamp tax on drarts, checks and pro- 
missory notes. 

Telephone anc teiegraph message tax. 

Yachts, motur-boats and canoes. 

$15.00 tax on public exhibitions not speci- 
fically described. 

5% penalty for failure to pay excise 
taxes. 


purses, 


— as 
AUSTRIAN LIVESTOCK. 

Austrian livestock holdings showed an 
exceptionally heavy decline during the 
war, which may be attributed to the un- 
usually large number of cattle that were 
needed for the army and the civil popu- 
lation, and to unfavorable fodder years 
and requisitioning. The 1918 census shows 
the following decline as compared with 
the census results of December, 1910, as 
reported by Trade Commissioner Prentiss 
M. Terry, Vienna, to the Department of 
Commerce: 

Cattle, 11%; oxen, 38%; cows, 16%; 
hogs, 38.3%. 

In spite of the unusually bad weather 
conditions in the drought years of 1921 
and 1922, the livestock situation had so far 
improved that the decline in the number 
of cattle was only 8 per cent, as compared 
with the census of December, 1910; hogs, 
23.6 per cent. The number of sheep and 
goats shows an increase, probably due to 
the fact that these smaller domestic ani- 
mals can be kept in and around the large 
cities and are indeed more extensively 
raised than before the war. The decline in 
the number of horses, at least as far as 
Vienna is concerned, may be attributed to 
an increasing utilization -of automotive 
power in preference to horse power and a 
smaller need for horses for the army. 
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PROVISIONS AND LARD 


WEEKLY REVIEW 


All articles under this head are quoted by the barrel, except lard, which is quoted by the hundredweight in tierces, 
pork and beef by the barrel or tierce and hogs by the hundredweight. 


Hogs Decline — Movement Maintained — 
Product Heavy—Lard Stocks Gaining 
—Exports Small. 


The past week has shown the con- 
tinuation of a heavy tone in hogs. Prod- 
uct was rather heavy followed by a little 
rally which did not hold. The develop- 
ments in the general position of the mar- 
ket have been unimportant. 

There is perhaps a little steadier tone 
in meats, but the position of lard is still 
depressed, and with the demand slow, 
shipments moderate and production large, 
it has been difficult to bring about any 
change in the direction of prices. The 
fact, however, that the market is down 
to about the low point of the movement, 
and does not seem to run into further 
weakness at that decline creates a situation 
where there is some indication of invest- 
ment buying on the thought that any 
falling off in the movement of hogs would 
lessen the pressure of meats and lard on 
the market and possibly result in some 
improvement in values. 


Chicago Meat Shipments Heavy. 

The shipments of meats from Chicago 
have been very, heavy. Last week the 
shipments. of fresh meats were 45,200,000 
Ibs. or more than double the shipments 
of last year, and shipments of cut meats 
were 19,600,000 Ibs., an increase of 5,000,- 
000 Ibs. On the other hand shipments of 
iard were 4,000,006 Ibs. less than last year. 

The movement of product at Chicago 
this year has been extremely interesting. 
Since November Ist cut meat receipts 
have been 124,700,000 Ibs. against 9,100,- 
000 Ibs. last year; while shipments have 
been 562,000,000 Ibs. against 419,000,000 
Ibs. The excess in the receipts being off- 
set by the excess in shipments. 

The movement of lard has not been 
quite so evenly balanced. Receipts have 
been 172,500,000 Ibs. against 59,800,000 Ibs. 
last year and shipments 361,600,000 Ibs. 
against 331,000,000 Ibs. last year. The ex- 
cess in the receipts was 112,000,000 Ibs. 
and the excess in the shipments only 
20,000,000 Ibs. 

Lard stocks continue to accumulate. At 
the beginning of the month the total 
Stocks of lard at the principal points 
were 91,000,000 Ibs. against 44,000,000 Ibs. 
last year, being more than double last 
year’s total and since the first of June the 
Cpinions seem to be that there has been 
further accumulation in the lard stocks 
which has been one of the factors tend- 
ing to prevent any improvement in values. 
The situation is extremely important and 
is being most carefully studied by those 
who are trying to take a long range view 
of the market. 

Hog Price Range Narrow. 

In hogs the price movement for months 
past has been within very narrow range. 
The low price on hogs in November was 
$6.50 for the average made on November 





Short Form Hog Test 


Do you know each day how 
your hogs “cut out”? 

Do you know how to figure all 
operating charges and expenses so 
as to get at your cutting. profit or 
loss per day or per cwt.? 

THE NATIONAL PROVISIONER’S 
revised Short Form Hog Test 
enables you to keep track of this 
each day. 

If you want a supply of these 
test forms for daily figuring fill 
out the following and mail it at 
once: 

The National Provisioner, 

Old Colony Bldg., Chicago. 


Please send me copies of the 
Short Form Hog Test cor daily figur- 
ing. 


Name. . 


Street. . 


City. . 


Single copies, 2c; 25 or more, 1c each; 
quantities, at cost. 











16th. Following this, there was a slow 
drift upward of about $1 per hundred with 
the high price $7.60 at the end of March. 
Since then values have drifted back about 
one half cent. 


The drift back has taken about two 
months, and has been partly due to the 
pause in the demand for product largely 
for export. This pause has been par- 
ticularly conspicuous in the lard market, 
and the falling off in the lard shipments 
compared with the previous movement has 
been the principal factor in the accumu- 
lation of lard and heaviness in the lard 
market. 


a» 
we 


There does not appear to have been 
a special change in the domestic demand 
for product other than lard. Stocks of 
meats were 26,000,000 Ibs. less than last 
year at the leading points and-the re- 
cent tendency of hog movement and pack- 
ing has pointed to the probability of only 
a small gain if any since the first of June. 

At the present rate of general packing, 
there seems to be fair basis for the belief 
that meats may meet a pretty’ steady dis- 
tribution which -will prevent any burden- 
some accumulation while any further fall- 
ing off in the hog movement or increase 
in the export movement would possibly 
beereflected in a. decreasing tendency in 
the visible supply. 


Lard Exports Heavier. 

Exports of lard for ten months this 
year were 98,000,000 Ibs. more than the 
preceding year. This does not coincide 
with the reports of decreasing export busi- 
ness but the fact seems to be that the 
export movement the last half of 1923, and 
the first two months of 1924 has given place 
to a downward tendency in the export 
movement, and to a distinct falling off in 
the volume of export buying which is ex- 
pected to be reflected in a rather moderate 
outward movement during the summer 
months, 

This decrease in the demand is possi- 
bly due to the financial conditions and pos- 
sibly is the result of the action of the 
exchange markets. There does not seem 
to be any evidence in the reports from 
abroad which would point to a large do- 
mestic supply of fats or meats, although 
the fresh buying as reported for some 
time past has been very limited. 

The hog-corn ratio has moved adversely 
during the week through the advance in 
corn and the decline in hogs creating 
further unsatisfactory conditions in the 
country for the hog feeder. There is 
however no evidence yet of the lessened 





U. S. Losses in British Provision Trade 


England imported some 40,000,000 Ibs. 
less bacon from the United States during 
the first four months of 1924 than during 
the same period last year. 

Half of this amount was made up by 
Denmark, which supplied about 20,000,- 
000 Ibs. more than during a corresponding 
period in 1923. 

Ireland also sent 19,000,000 lbs. more 
bacon to England in the first four months 
of 1924 than in the same time last year. 

Imports of hams to England from the 
United States during the first quarter of 
this year were about the same as last 
year. Canada sent a million pounds more 
this year than last. 

Although the total imports of lard into 
Engiand for the first four months of 1924 
were only 8,000,000 Ibs. less than during 
the same period last year, imports from 


the United States were nearly 20,000,000 
Ibs. smaller. The difference was made 
up by increased imports from other coun- 
tries. 

Iinport returns for the first four months 
of 1924, with comparisons, are officially 
reported as follows by the British Board 
of Trade: 


BACON. 
First 4mo. First4mo. First 4 mo. 
of 1924, Ibs. of 1923, lbs. of 1922, Ibs. 
Denmark, Ibs. ...133,505,680 113, 6,129,536 
U. S. A., Ibs..... 84,767,984 134, 773,632 102,526,704 
Ireland, lbs. ..... 21,725,424 SUE... Kacdcnens 
Canada, lbs. ..... 34,944,560 20,773,072 19,294,112 
Others, Ibe. ...... 5,922,672 9,987,376 11,095,952 
Total, Ibs. .....280,866,320 282,328,640 209,046,304 
HAMS. 
U. S. A., Ibs. ... 59,710,784 59,300,976 48,199,872 
Canada, Ibs. ..... 3, a = 2,056, _ 2,865,072 
Others, Ths. ..... 214, 561,456 
Total, Ibs. .... 63, 382, 144 1,572, “8 51,626,400 
LARD. 
U. 8S. A., Ibs. ... 80,572,800 100,033,920 80,740,800 
Others, Ibs. ..... 16,551,360 5,239,360 2,139,200 
Total, Ibs. .... 97,124,160 105,273,280 82,880,000 
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five cars of coal— 
increased output of 
workers—and a _ reduc- 
tion in the amount of 
illness during the heat- 
ing season—these are 


of every 


The Powers 3 2 
Thermostat chief savings of Powers 


Temperature Control in Factory 


Workrooms, Offices, etc. 


Test shows 48% saving 
of steam 


Tests made by impartial and recognized 
authorities show 27 to 50 per cent savings 
of steam with Powers Control. For ex- 
ample, a test. made in two large buildings 


| saving of steam. (Details of this test 
| will be sent upon request.) 

Output of men 
| reduced 15% by overheating 


In its very thorough and exhaustive in- 
vestigation of the’ effect overheating has 
on output of men, The N. Y. State Com. 
on Ventilation found that even slight 
overheating from 68° to 75° F. reduced 
output of men 15 per cent. (Details of 
this Commission’s report will be sent 
upon request.) 


3y eliminating losses caused by over- 
heating Powers Control offers a splendid 
opportunity to increase profits, and an 
INVESTMENT which pays rich divi- 
dends every year for at least 25 years. 


Send for interesting book 


Engineers and other executives will find 
profitable reading in our book “THE 
ELIMINATION OF HEAT WASTE.” 
May we send you a copy? 





at 


Specialists in Automatic Heat Contr 

2725 Greenview Ave., Chicago 

NEW YORK—BOSTON—TORONTO 
And 30 other Ojffices 


See your telephone directory 


POWERS REGULATOR CO., 
2725 Greenview Ave., Chicago 





Kindly send me, without cost or ohjigation, 
a copy of your book, “The Elimination of 





Heat Waste.” | 
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supply of hogs in the country which is 
claimed according to all reports. This, 
however, is not at all surprising, as the 
decreased supply is not expected to have 
much effect on the receipts until the last 
half of the year. 

Under the conditions as reported of a 
smaller number of hogs in the country 
than a year ago, it is quite possible that 
the movement will decrease from the 
country in the next six. months, which 
conditions might have a decided effect on 
the position of the market if it should be 
coupled any time by a revival of the ex- 
port business in volume. Therefore, this 
phase of the situation is being most care- 
fuly watched. 

PORK—The market was very steady. 
At New York mess was quoted at $27 
nominal, family $27@28, and short clears 
$21@26. At Chicago mess pork was quot- 
able at $23. 

LARD—Foreign demand continued slow 
but domestic trade good. Prime western 


New York 10.85@10.95c; middle western, 


10.70@10.80c; city, 10%@105c;_ refined, 
continent, 11%c; South America, 12%c; 


Brazil kegs, 134%c; compound, 114%@11%c. 
At Chicago regular lard in round lots was 
quoted at .15 under July, loose lard 1.00 
under and leaf lard .95 under July. 

BEEF—The market was dull and about 
steady with mess at New York $16@17, 
packet $17@18, family $20@21, extra India 
mess $32@34, No. 1 canned corn beef $2.35, 
No. 2, $4; pickled tongues $55@65, nomi- 
nal. 


a 
CANNED MEAT EXPORTS. 


Domestic exports of canned meats, from 
the United States, by countries, for the 
month of April, 1924, are reported by the 
Bureau of Foreign and Domestic Com- 
merce, as follows: 

Other 
canned 
Sausage, meats, 
pounds. pounds. 


Beef, Pork, 
pounds. pounds. 


Countries- 
Se ne awe ee 5,670 


714 
110,508 


Sa ate 

Germany .......e.. 43 
ery i 1.628 = bare 
sions een es cad ae 5,500 
England ........... 55,017 274,175 pes 
Scotiand ......... es 28.800 
ee 

SR <ouwss > 
British Hondura 
Costa Rica 







30,051 





Guatemala . 
Honduras 3,831 
Nicaragua 1,028 
Panama 3,628 
Salvador 5 Ss 
oor gd 3,124 3,491 

Newf. & I 3.677 694 
Bermuda » 141 635 
arr ree we 51 
ae 80 ie 821 
Trin. & Tobago.... 144 ease 1,320 
Other Brit. W. Ind. 1,467 450 733 
soe 2,981 20,748 146,088 
Dom. Repub. ..... 1,484 sas 8,048 
Putch W. Indies... 1,529 Sie 627 
Fr. W. Indies ..... 720 oe 65 
Eee sess ae 860 
Virgin Is. of U. S.. 366 — 514 
ee a cae 6,188 Jee i 
ae pas ; as are 162 
eae 1,018 pay 1,262 3,902 





F. C. ROGERS 


BROKER 
Provisions 








Philadelphia Office: 
267 North Front Street 
Trenton, N. J. 
Frost-Richie Building 
State & Warren Streets 
New York Office: 
431 West 14th Street 
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ee oes 33 9 
British Guiana 117 
Dutch Guiana . 120 
French Guiana oem 
hare 565 728 
Venezuela .... 963 2,329 19,220 
British India 359 1 
Se Soe 
Str. Settlements.... ose oie 191 
MEN ia ib vig Kaiewa'e'e Ss 168 swe 768 2,479 
Chosen in bie See aes ia we ose 30 
Java and Madura... cae ssi8 one 350 
French Indo-China. . ace 
Hongkong ......... 161 bee 382 250 
eae sam aii ee 1,110 
Palestine & Syria . Ty — ioe 30 
SI 55075954554 b% aos eseps Sos 36 
Philippine Is. ..... 16,950 ares 9,951 6,552 
| sa 180 ae ee 60 
British Oceania ... Nae er 161 474 
French Oceania .... 240 ane 276 681 
Other Oceania ..... Cas Siete 54 wen 
Belgian Kongo .. 22 as wae 14 
British West Africa 600 ae rr 184 
British So. Africa. 3,860 13,330 4,959 
7 ee rer 180 eye ven 16 
Other Fr. Africa. hem ‘ aa 
CO See : . 38 
Port. E. Africa..... oe ae 935 1,846 
Spanish Africa ..... yr am 1,250 oa 
Total- Quantity ..114,536 368,317 215,019 1,031.284 
EE ack chansns 38,913 91,159 55,404 289,241 
ee 


BRITISH PROVISION MARKET 
(Special Letter to The National Provisioner.) 
Liverpool, England, May 31, 1924. 

The bacon market this week does not 
show any marked change, the tone 
throughout ruling steady, but the move- 
ment of trade during the week has been 
rather slower. Irish bacon is only in 
limited supply for which there is a full 
absorption. On Danish, the recent ad- 
vances have found buyers less keen, al- 
though there is sufficient demand to keep 
prices steady. Canadian bacon is steady 
with a moderately good enquiry. 

The market on American bacon has 
not undergone any development, and the 
demand from the country has been some- 
what disappointing. Holders, however, 
aré maintaining a steady attitude in view 
of the wide margins of price between 
American and other cures and prices have 
been well maintained. There is a fair 
inquiry for Cumberlands, S. C. backs, but 
Wiltshires, bellies and shoulders are all 
slow of sale. 

Hams have been a little easier on the 


week, but prices show little quotable 
change, although the tone, if anything, 
is easier. Picnics are in fair demand 


and squares are selling better 
lower prices recently reached. 

Lard on spot remains quiet and is 
freely offered. 


— 
EXPORTS OF PROVISIONS. 


Exports of provisions from the Atlantic and Gulf 
ports for the week ending June 7, with comparisons: 


PORK, BBLS. 


at the 





From 
Week Week Nov. 1, 1923 

ended June ended June, 4 June 

9) 9 923. , 1924. 
United Kingdom ... 100 50 2,059 
A ee ae 610 14557 
West *EnGles ....... 237 ie 12,891 
ee 337 660 29,507 

BACON AND HAMS. LMS. 
United Kingdom ..... 6,160,000 10,645,050 324,671,700 
re 6,198,500 5,623,000 206,664,725 
a, et, AUN. Sssaeecs cscuetes 46,000 
West Indies ........ NS ere 578,000 
ST PEEIRED- 5555. aban vas. axoee aes 


1,726,000 








ae -63n wis bn ae 'g a 12,418,000 16,268,050 533,686,425 
LARD. LMS. 

United Kingdom J 

OT Rr 

So. and Cent, 

West In@ies ......... 

Other Countries 


4,627,125 159,029.338 
7 14,967,975 380,663,397 
6 137,000 2,519,776 
cecccces 2,609,608 
157,960 





DOR cccccccccccccseces 9,164, 021 19,7 7 32, 100 m4, 980, 079 


RECAPITULATION OF THE WEEK’S EXPORTS. 
Pork, Bacon and 








From— lbs. hams, lbs. Lard, Ibs. 
SE, 6 sin bn ne cvdinn sd 126 4,623,000 5,190,021 
eal cs cin ed be ace Fees 4,433,000 830,000 
Philadelphia ............. oem 90,000 
New Orleans . 69,000 
Montreal . sta 2,985,000 
Total ‘Week ..... ; 9,164,021 
Previous Week .......... 2 3,940.75 9,324,468 
CE MEDS. bus seca sae 5 7,499,869 


Cor. week 1923........... .050 19,732,100 
Comparative summary of aggregate exports in lbs. 
from Nov. 1, 1928, to June 7, 1924. 


1923-1924. ee tO cea Decrease 


Pork, The..... 5,901,400 6,936,000 ...... 1,034,600 
Bacon and 

Hams. Ibs. .533,686,425 495,745.050 ...... 37,941,375 
Lard, Ibs. “DA4. 980,079 581,745,740 ...... 36,765,661 








June 


TA 
past 
abou! 
of ci! 
67g6¢ 
a we 
mark 
at th 

WI 
conct 
the n 
tion, 
next 
highe 
the 
and | 
but 
as Sst 
look« 

In 
quiet 
Live 
the v 
good 
days 
tallo 

At 
quot 
ble 
looss 
and 

ST 
cont 
sales 
New 
dow 
oleo 
fron 
was 














June 14, 1924. 


THE NATIONAL PROVISIONER 





31 


TALLOW, STEARINE, GREASE AND SOAP 


TALLOW—The market for tallow the 
past week has been moderately active and 
about steady, with small, scattered sales 
of city extra, New York, on the basis of 
674c f.o.b., or 7c delivered, the same as 
a week ago. A fair inquiry was under the 
market, and offerings were quite liberal 
at the old figures. 

While buyers were inclined to look for 
concessions, holders were satisfied that 
the market had about discounted the situa- 
tion, and were inclined to feel that the 
rext important business would be toward 
higher levels. The weakness in lard, and 
the lack of rallying power in other oils 
and greases continued against the market, 
but nevertheless, many regarded tallow 
as selling on a basis low enough to be 
looked upon with favor. 

In the west tallow trading was reported 
quiet, with the undertone steady. At 
Liverpool the market was unchanged for 
the week with fine Australian at 44s 3d and 
good mixed at 42s 9d. Owing to the holi- 
days in England, there was no London 
tallow auction on Wednesday. 

At New York 


special loose was 
quoted at 634c extra at 67@/7c, and edi- 
ble at 734c. At Chicago prime packer 


loose was quoted at 634c, fancy 7@7%%c, 
and edible at 7%c. 


STEARINE—The market for stearine 
continued dull and weak, and while _ 
sales were reported at 9% and at 9% 
New York, the market continued to i 
down, and was quoted at 93c asked for 
oleo. Support was limited, and demand 
from both compounders and _ exporters 
was slow. Offerings were light, and not- 
withstanding the sharp declines of late, 
the undertone was heavy. At New York 
oleo was quoted at 93¢c, while at Chicago 
the market was held at 10c. 

OLEO OIL—The market was dull and 
barely steady at New York with extra 
quoted at 1234c, medium at llc, and lower 
grades at 10c. At Chicago packers re- 
ported a fair movement in domestic chan- 
nels of extra on a basis of 1134c, f.o.b. 
Chicago. 





SEE PAGE 37 FOR LATER MARKETS. 








LARD OIL—A somewhat weaker tone 
developed, and the market dropped about 
’%e a pound under increased offerings and 
with a slow consuming demand. At New 
York edible was quoted at 13%c, extra 
winter 1134c, extra No. 1, 1034¢, No. 1 
10%4c, No. 2 at 934c. 

NEATSFOOT OIL—The market was 
irregular with the better grades in demand 
while a limited trade on the whole was 
reported. Cold pressed was up about 
le a pound while extra was off %c for 
the week. At New York pure was quoted 
at 15c, extra at 1034c, No. 1 at 10%4c 
and cold pressed at 19%c 

GREASES—The market the past week 
has been rather quiet but the undertone 
appeared a trifle steadier and offerings 
were less aggressive. The west reported 
bids of 674c for Choice white grease f.o.b. 
Chicago with 7c asked, while at New York 
sales of Choice white grease were re- 
ported at 8c delivered. The demand for 
the lower grades was moderate. 

Some further investment buying was 
claimed, but the larger consumers were 
showing only moderate interest and in the 
main were bidding under the market. At 
New York yellow and choice house was 
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held at 6%c; A white 63{c; 
6Y%4c; and choice white at 8c. At Chicago 
Brown was quoted at 5%c; yellow at 
5%@6c; A White 654@634c; B white 6% 
@6%¥%c; and choice white at 7c. 


ee 
AUSTRALIAN MEAT EXPORTS. 


Declines in the exports of meat from 
Australia which were evident during 
January and February of this year, as com- 
pared with the exports for the same period 
last year, gave promise of continuing dur- 
ing March, according to a report of Con- 


sul N. L. Anderson, Melbourne, to the 
Department of Commerce. Export figures 
for January and February, 1924, as com- 
pared with the same period in 1923, are 
as follows: 


B white at 








——To United To all other 
Kingdom—— countries 
1924— Jan. Feb. Jan. Feb. 
Mutton carcasses .. 10,252 5,419 1,720 2,362 
Lamb carcasses .... 88,073 25, 536 1,599 2,552 
pe a quarters ...... 3,668, 25,449 10, 921 
923— 
Mutton carcasses. ...443,198 403,998 3,100 3,495 
Lamb carcasses ....252,597 207,988 3,324 4,902 
Beef quarters ...... 3,446 3,048 2,950 8,103 


One of the oldest meat firms of Aus- 
tralia has decided to close its plant be- 
cause of the continued unsatisfactory trad- 
ing conditions. This firm was founded 


nearly thirty years ago and was one of the 
pioneers of the Australia frozen meat ex- 
port trade. On the other hand two new 
freezing plants are now contemplated; one 
by the Eyre’s Peninsula Cooperation Lim- 
ited in the southern part of Australia, and 
the other at Wallangarra on the Queens- 
land-New South Wales border. These 
establishments are contemplated in order 
to increase the export trade. 

The severe drought which has been felt 
in the pastoral regions has now been 
broken by the widespread monsoonal 
storms over the north, central, and east- 
ern divisions of Australia. 

——t 
“BOSS” HOG DEHAIRERS. 

That packers all over the world are be- 
coming more and more familiar with the 
merits of the simple but highly efficient 


“Boss” hog cleaning machines is shown 
by the letter from Ireland received by 
The Cincinnati Butchers’ Supply Co., the 
manufacturers of these and other “Boss” 
machines, which the firm publishes in its 
page ad in this issue of THE NATIONAL 
PROVISIONER. Not only in North and South 
America, but also in Europe, Asia and 
Australia, “Boss” hog dehairers are clean- 
ing hogs with speed, economy and 
efficiency. 


Packinghouse By-Products Markets 


Blood. 
Chicago, June 12, 1924. 

The blood market is firm. Some sellers 

are asking $2.85. Sales have been made 
at $2.75, which is considered the top. 

Unit ammonia. 

NN i dagen nWeksNeeedieisd ceseeeesnne $2.65@2.75 

Crushed and unground: .......ccccccccccce 2.50@2.60 
Digester Hog Tankage Materials. 

The market for digester hog tankage 

materials looks a little stronger. Sales 

have been made at $2.60 and one sale re- 

ported at $2.75 for fancy material. Me- 

dium stocks, $2.25@2.50. 

Ground, 10 to 12%, ammonia 


Unground, 10 to 12%, ammonia ........... 2.35@2.50 
Unground, 7 to 9%, ammonia 


Unit Ammonia. 
eat 


Fertilizer Tankage Materials. 
This market is very quiet on account 
of the convention being held this week 
in Asheville, N. C. 


Unit ammonia. 


High grade, ground, 10-12 ammonia. - 3.02 
Lower grade, ground, 69%. Yo, ammonia.... 2.10@2.25 
Medium to high grade, unground ......... 75@2.00 
Low —_ and country rend, unground... 1.50@1.65 
Be Ny Geiss oh 0 Kadwensasuels's cass vee 2.15@2.25 
Grinding hoofs, pigs toes, dry.......... 25.00@28.00 
Bone Meals. 
The bone meals market is very soft. 


Trading has not yet developed, and a large 
accumulation of stocks still exits. 


‘ro tan 
| of gk PN PTT TePrer rer rrr er $26. 00@28.00 
PN Fb nk oS sides es twa vans 17.00 Gr 19 
SN. WN i oo 5 5 ieee Sete ca xe 14.00@16.00 


Cracklings. 

There is not much doing in the crack- 
lings market, although the demand is a 
little better. 

Per ton. 
Pork, according to grease and = -$40.00@50.00 
Beef, according to grease and quality.... 25.00@35.00 


Bones, Horns and sede: 
The market on bones is quiet. The horn 
market is fairly good, while some inquiry 
has developed for hoofs at $30. 


No. 1 horns ... 

No. 2 horns . 4 
No. 3 horns , ) A 
2 rece re 5.00@ 28.00 
Hoofs, unassorted ..........--eeeeees 0.00@ 35.00 
Round shin bones, unassorted........ 55.00@ 65.00 
Flat shin bones, unassorted........... 45.00@ 50.00 
Thigh bones, unassorted.............-- 50.00@ 55.00 





Glue and Gelatin Stock. 
Glue bones are a little easier. Some 
sales of junk bones at $24.00. Jaws, skulls 
and knuckles are at a $30.00 top, and buy- 


ers’ ideas do not run much above this. 

r ton. 
RNG cae cwrean noes ba anaessensease $28.00@29.50 
Edible pig skin strips .............000. 65.00@75. 
amg manufacturing bones .......... 38.00@40.00 
PE SE ich ede ccccdncdessdccdceeeses 20.00@22.00 
Cattle jaws, skulls and knuckles........ 30.00@32.00 
Junk and hotel kitchen bones.......... 23.00@ 25.00 
Sinews, pizzles and hide trimmings...... 18.00@20.00 


Animal Hair. 


A little trading has developed at 2%c 
shipping point for summer coil dried 


hog hair. Recent quotations follow, de- 
livered, Chicago basis: 
Field and coil dried, Ib... ..ccccccccvcccces 2% @3ec 






Processed, 1b. 


MIN cd oicaccae cxdionneutase vonecne utes 6 @&8 
Cattle switches (110 for 100) each........ 2 @3 
Horse tails, each ........ccccccccccccciees ai 
Horse mane hair, green, Ib............... 8144@9c 
Unwashed dry horse mane hair, Ib......... 124%@13%c 
Pig Skin Strips. 

There is little demand for pig skin 

strips. Sellers have asked 414c per Ib., 


basis Chicago, while buyers are offering 
around 4%c for No. 1 tanning grades, and 
a little trading has developed at 3%4@4c 
for Nos. 2 and 3. 

—4eo—_—_ 
EASTERN FERTILIZER MARKETS. 


(Special Report to The National Provisioner.) 


New York, June 11, 1924——Business in 
the fertilizer line has been rather quiet 
this week due to the fact that the Na- 


tional Fertilizer Association is holding its 
annual convention at Asheville, N. C. 

There are some inquiries in the market 
for tankage especially for future delivery 
but as most of the sellers are sold up for 
June they are not inclined to quote. 

There is very little interest in cracklings. 
Nitrate of soda is strong and some spot 
material is being held at $2.65. 

One thousand tons high grade ground 


tankage was sold at $3.00@10c c.if. at 
Southern port for July shipment from 


South America. 
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German Fat and Oil Situation 


By E. C. Squire, Agricultural Commissioner, Berlin, Germany. 


[EDITOR'S NOTE.—This is the fourth 
installment of Mr. Squire’s report on the 
results of his thorough investigation of the 
whole fat situation in Germany. 


The first article, dealing with the ani- 
mal fat situation as a whole, including cat- 
tle and beef fats, appeared in THE 
NATIONAL PROVISIONER of February 9. 


The second, dealing with fats from hogs 
and pork products, appeared in the Febru- 
ary 23 issue of THE NATIONAL PRO- 
VISIONER. 


The third, covering vegetable oils, was 
printed in THE NATIONAL PROVISION- 
ER of May 24.] 


MARGARINE. 


More fat is used by German consumers 
in the form of margarine than in any 
other way. The margarine industry is 
responsible for the importation and use 
of the large quantities of vegetable oils 
previously noted, and the trend and de- 
velopment of that industry affect and ex- 
plain perhaps more than any other singie 
factor the status of American sales in 
Germany of oleo oil, stearine, cottonseed 
oil and other vegetable oils and, to some 
extent, lard. 


Pre-War and Post-War Production. 

There are no exact statistics relative to 
the production of margarine. A consider- 
able number of people familiar with the 
industry, however, have estimated the 1913 
production at between 225,000 and 275,000 
tons, while other authorities have esti- 
mated it at a somewhat higher figure. The 
editor of the “Butter—and Fettwaren- 
verkehr” strikes the average of 250,000 
tons. Accepting this figure as accurate, 
the prewar margarine consumption was a 
little less than one-half that of butter, that 
is, 7.28 pounds per capita against 15.2 
pounds per capita. 

Production in 1922 was estimated in the 
same way, and it seems entirely conserva- 
tive to place it at 450,000 tons. On that 
basis butter and margarine have almost 
changed places since the beginning of the 
war. Margarine consumption for 1922 
would be about 14.7 pounds and butter 
consumption about 9.76 pounds per capita. 

The lowest estimate obtained from the 
trade was one of 385,000 tons; three of 
them placed it at approximately 500,000 
tons and several estimated production at 
between 440,000—550,000 tons. The di- 
rector of one of the Dutch group of mar- 
garine manufacturers, who is in a position 
to know, states that the production of 1922 
was easily double that of 1913, and that 
for many weeks early in 1923 the Dutch 
group alone produced over 11,000 tons per 
week. From this statement it would seem 
to be safe to place production as high 
as 500,000 tons. 


Included in the accepted figure for 


Margarine consumption in 1922 are 
several products closely resembling 
lard, which, although vegetables, are 


practically pure fats. They are gen- 
erally supposed to be made of cocoanut 
and palm kernel fat, are neutral products 
having no offensive odor or flavor, and 
are of such excellent quality that the best 
classes of consumers like them very much. 
By far the most important are “Kokus- 


fett” and “Palmin,” the latter being the 
trade mark of a large Dutch company. 
This business was of only minor import- 
ance before the war, but during the last 
year the chief concerns engaged have made 
large extensions and have done an enor- 
mously increased business. 

In addition to the above products, con- 
siderable quantities of oil are sold for con- 
sumption in unmanufactured form espec- 
ially to replace olive oil which is very 
expensive. 

Changes in Composition of Margarine. 

As is well known, margarine originally 
was essentially an animal product, bui 
everywhere there has been an effort grad- 
ually to use more vegetable oils in its 
manufacture, a tendency largely attribut- 
able to the lower price of the latter ma- 
terial.’ 

Just before the war, Germany had good 
supplies of animal as well as vegetable 
margarine, but during the war, and since, 
the tendency to replace expensive animal 
fats has been accelerated by greater and 
greater demand for a low priced product. 
At present, German margarine is com- 
posed almost entirely of vegetable oils. 

The margarine industry, which in its 
earlier stages was dependent on a few 
materials, now has such a number at its 


disposal and such an elasticity of produc- | 


tion, that it can play une oil against the 
other, and is particularly well situated to 
play vegetable against animal oils. In fact, 
an official of one of the large margarine 
factories near Hambuig recently said that 
the company’s formula for the making of 
margarine was changed every day to meet 
market conditions. 

This new situation in the industry is 
largely due to inventions and improve- 
ments in the manufacturing and refining 
of oils, many of which were made before 
the war, but only in later years taken 
up and perfected to meet demands of the 
war years and, at present, the changed 
economic conditions. Among these are 
processes for the hardening of oils which 
have assisted greatly in the replacement 
of animal fats. 

Inventions for refining new varieties of 
oils, so as to make them available for 
margarine, have in many cases given im- 
portance to oil seeds, which previously 
were unknown or used only for indus- 
trial purposes. Particularly important are 
improvements in refining methods for hard 
oils, such as cocoanut oil, palm kernel oil, 
shea nuts, hassia fats, et cetera. 

At present, cocoanut oil is sold for edi- 
ble purposes at 0.1 per cent free fatty acid 
with no detectible taste or odor and beau- 
tifully white in color. It is the strongest 
single basis for animal fat substitution 
in margarine manufacture, and palm ker- 
nel oil and bassia fats are supplying a 
good basis for keeping cocoanut oil. at a 
reasonable price. 


Use of Fish Oils. 


Of special importance also are the de- 
velopments in fish oil. Since the in- 
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vention for refining and hardening fish 
oil Norway in particular has de- 
veloped a big industry for making edible 
fat from whales and herrings. German 
imports of these fats increased consider- 
ably just before the war, imports in 1908 
amounting to about $1,400,000 and in 1913 
to about $5,250,000, or a total in the last 
year of about 53,000 tons. In 1922 the 
German imports of fish fats amounted to 
68,522 tons or nearly as much as the im- 
ports of lard. 

Commercial Advisor Rautenstrauch, 
President of the German Vegetable But- 
ter & Margarine Manufacture, Cologne, 
stated the following in making a plea for 
the extension of this industry in Germany: 
“Today we know as a fact, that best beef 
fat can be obtained from most inferior 
offals of whale oil and other oils, among 
which also common sardine oil, by elimin- 
ating the specific infections through hot 
steam. By removing furthermore smell 
and color one gets a neutral raw material, 
which can be manufactured. Thus one 
has the possibility of obtaining from cheap 
raw materials unobjectionable basic stuffs 
for the manufacture of margarine.” 


During the war the use of fish oil in 
margarine was of great importance, and 
such oils unquestionably are still used, 
although perhaps to a lesser extent than 
during war years. 

The following tables show German im- 
ports of margarine materials: 

IMPORTS OF (MARGARINE MATERIAL AND 

ALLOW, 1912 
Item rin 1913 =a 1921 1922 


Short Short Short Short Short 
tons tons tons tons tons 


rd: 

eee 116,978 118,373 136,038 161, 4 72,000 
— U. S....110,672 111,532 125,790 63,153 

eo: 

Me seccley 27,067 29,132 5, oe 3,277 14,319 


From U. 8S... 22,746 21,641 3,320 oo. ae 
From Arg’ tina 992 =1,377 114 one 
eo Stock: 


Ol 

TEE sccsces 21,655 22,401 8,230 6,245 8,347 

From U. 8... 12,153 9,480 4,256 --. 8,825 

From Arg.... 4,918 7,943 837 -.. 2,350 
Tallow: 

al TTTeTy 23,621 29,568 15,954 38,657 34,488 

3,441 3,913 4,656 coe §6=— 

cotton Seed Soli: 

>? 29,623 17.945 13,729 26,888 2,935 

+ U. S... 22,895 11,022 4,619 san 410 
Fish Oil: 

| ee 40,952 55,715 18,631 -.. 69,027 





Note—Exports of above fats and oils are unim- 
portant. 


GERMAN IMPORTS OF MARGARINE MATERIALS 
AND TALLOW FIRST SIX MONTHS 1922 AND 1923 


922 1923 
Short tons Short tons 
SRsaRpawss So eweneueaeencecuenl 44,221 70,729 

Eck incoes cise seaeaseneensee 8,141 4, 
ee BS soc tiecwehcarswsdectans 2,982 5,182 
Fabene sana sess aka been ue oh oe 15,121 17,110 
Cottonseed BE csdcrasevekbacececen 1,325 3,308 
eer rrr ri rer. 33,136 29,325 


Source: Montaliche Nachweise—June 1923. 
Factors Affecting Consumption. 


A director of the margarine association 
recently said that in his opinion consumers 
had not been won from animal fats but 
were buying vegetable fats chiefly because 
of prices. There is undoubtedly a strong 
inclination to buy genuine animal fats, 
such as lard, when the premium is not 
too great, but during the past year and 
a half—except during periods of mark 
stabilization—the price discrepancy has 
been more than animal fats could over- 
come. 

The increased volume of margarine con- 
sumed in post-war, as compared to pre- 
war years, is clearly in place of the butter 
that Germany has not been able to pro- 
duce or import. When more domestic 
butter becomes available, margarine con- 
sumption will undoubtedly be affected. 


Retail Trade in Margarine. 


An explanation of the situation and cus- 
toms in the retail trade with respect to 
(Continued on page 42.) 
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VEGETABLE OILS 


THE NATIONAL PROVISIONER is 


Crushers’ Association, South Carolina Cottonseed Crushers’ 


WEEKLY REVIEW 


Official Organ of the Interstate Cottonseed Crushers’ Association, the Texas Cottonseed 
Association, the Georgia Cottonseed Crushers’ 


Association and the Mississippi Cottonseed Crushers’ Association. 


Market Irregular—Trade Moderate—Senti- 
ment Mixed—Lard Weakness Checking 
Upturns—Cash Trade Fair—Cotton Still 
Backward. 


The cotton oil futures market on the 
New York Produce Exchange the past 
week moved irregularly over moderate 
limits, backing and filling under small 
commission house orders, but at the same 
time displayed a very steady undertone. 
Selling pressure was limited at all times, 
but buying power was thin, and was main- 
ly in the way of covering. Sentiment con- 
tinued quite mixed, and as has been the 
case for many weeks past, the lard market 
with its constant weakness again checked 
any advancing tendency in oil. 

It is not saying too much to point out 
that it appeared as though the oil market 
wanted to go up, and that the action in 
lard was more or less like a weight around 
a man’s neck, on the market. At times 
there was evidence that some of the lead- 
ing shorts had become disturbed, and had 
reduced part of their lines, while it was 
plainly evident that the situation in July 
was not a very weak one, as buyers were 
forced to bid the market up quite sharply 
to secure moderate quantities. The grain 


strength and unfavorable cotton reports 
were helps to the market at times, while 
the unfavorable grain Government report 
indicated quite clearly how unsatisfactory 
the weather has been for vegetation. 


Operations in Distant Months Small. 


Operations in the distant months, or the 
new crop positions as they are called, were 
comparatively small, and those months 
were easily affected by moderate orders, 
one way or the other. In no way did the 
cotton crop developments affect prices for 
the distant months, and what little com- 
mission house interest was displayed was 
on both sides, and appeared to come main- 
ly from the south. 

Refiners and commission house brokers 
were constant buyers of July against sales 
of the distant months, and Oct., after nar- 
rowing its discount to about .20 under 
July, again widened it to .30 under. 

The crude markets were dull and nomi- 
nal, and without feature with offerings 
light, and reports indicating that the quan- 
tity remaining in the south was quite 
small. Sales were reported at 8%c in the 
southeast, but little was heard from other 
sections. 

Apparently the dreaded load carried by 
the south has been, in the main, worked 
off without the drastic decline that had 
been predicted, and this is also one of the 


features that has made for a healthier tech- 
nical position of the market, and accounted 
for the relative steadiness of oil compared 
with other greases, with July cotton oil 
now only about %c per lb. under July 
lard. 

Cash demand for oil has been fair in 
volume, but trade in compound, especially 
in the eastern part of the country, con- 
tinued rather limited. In the south a bet- 
ter trade in compound was reported, but 
there also competition from pure lard was 
becoming more of a factor. 

However, the situation as far as cash 
oil is concerned is one where all that is 
needed is a moderate cash business for the 
balance of the season, to make for a com- 
paratively moderate carry-over, while 
should the lard situation change for the 
better, and oil consumption improve as a 
result, there is every likelihood that a tight 
situation in oil will be witnessed before 
the end of October, although no actual 
shortage is expected to exist. 


On a Hand-to-Mouth Basis. 


The trade’s shelves contain limited 
stocks, and have for many months past, 
with all lines, as well as the vegetable oil 
trade, operating on a basis of hand-to- 
mouth buying, so that should anything oc- 
cur to change this policy, and make for a 
stocking-up movement, the visible stocks 
would be drastically cut within a short 
time, and the effect can be left to any one’s 
judgment. 

Such a change may come with the criti- 
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Exceptional Purity 


200 FIFTH AVENUE - 





To remove objectionable color and odor from your product 
USE 





THE PURE CARBON FOR PURE PRODUCTS 
The distinctive features are: 


Great Capacity for Absorbing Impurities 

High Decolorizing Activity 

Marked Efficiency for Improving Odor and Flaver 
Remarkable Filtering Properties 


Write us for further particulars 


- INDUSTRIAL CHEMICAL COMPANY 


- NEW YORK 








cal period of the growth of cotton, which 
is rapidly approaching, or it may come 
from efforts to bring about a revival of 
trade, or rather confidence, for political 
purposes. The grain advance this week is 
a very constructive factor, in that it will 
tend to increase the purchasing power of 
a great portion of the population, and will 
also help other lines of industry ultimatelv. 

The hog movement continues steadily on 
a large scale, and the lard stocks are con- 
stantly increasing, while foreign lard de- 
mand has not shown any improvement of 
consequence, and the latter appears to be 
the onlv development that will check the 
downward course of that commodity. 
There has been some increase in foreign 
inquiries for lard, but no betterment in 
actual buying, as the European bids have 
been constantly below the market. 

How long such a condition can go on is 
a serious question. It is said that the 
continent is buying choice greases at rela- 
tively lower prices than lard, but the vol- 
ume of grease available is limited. For 
three or four months there has been no 
foreign demand of consequence, and the 
sales ahead have apparently been filled, as 
indicated by the drastic drop in shipments 
abroad. During that time Europe has been 
steadily consuming lard, and according to 
those in a position to know, has worked 
off the greater portion of the accumulated 
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29 BROADWAY, N. Y. CITY 
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In Barrels or Tanks 


Hardened Edible Cocoanut Oil 
COTTON OIL FUTURES 
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stocks and is now reaching the point where 
it is but a question of a short time before 
replenishing of stocks will be necessary. 
Foreign political conditions have been 
against trade, and the financial situation 
in Germany has drastically curtailed im- 
porters’ operations. 

Showery weather continued over the 
eastern part of the cotton belt, but this 
week the western portion has been favored 
with drier conditions and higher tempera- 
tures. It is still too early to judge the 
outcome, but a private report issued this 
week showed a loss of three per cent in 
cotton condition compared with the end of 
May, and indicated a crop of 10,460,000 
bales against about 10,800,000 bales as in- 
dicated by the Government May condi- 
tion. 

COTTONSEED OIL—Market transac- 
tions— 

Thursday, June 5, 1924. 


—Range— —Closing— 


Sales. High. Low. Bid. Asked. 
Biot .2hhG5 es. sass doen 30s De 
SURE. eecre é06o eee bees 970 a 980 
, a 5500 979 979 979 a 980 
eae eee eer ee Te tae | 
BEB cise6uss 3100 1004 994 993 a 994 
ORES SS css Ses 700 968 963 959 a 961 
REY. cc snkin bet ce ohuceowases Se ee 
DRG! S55 55 ce 100 887 887 875 a 882 
BRN css cae aa 875 a 885 


Total sales, including cee, 17,400 P. 
Crude S. E. 825 nominal. 


Friday, June 6, 1924. 


—Range— —Closing— 

Sales. High. Low. Bid. Asked. 

Soh ke voces. ce2* ase tte ee ee 
per ay Leo ... 987 a 990 
Bs ocvusess 1900 988 976 oes a 990 
ee aan 8 a 1000 
BORE. cise ss oe 1700 1003 "904 1002 a 1004 
Cre 1300 973 961 973 a 980 
Wine uc owceswiss. cose ease soak -eeoUR one 
REGS Sac caeees eis! dxwh he ee 
SGU cc chee {chased GoD a 


Total sales, sestealies switches, 6,900 P. 
Crude S. E. 83714 nominal. 











Boreas, Prime Winter Yellow 
Venus, Prime Summer White 
Sterling, Prime Summer Yellow 


Macon, Ga. 


The Procter & Gamble Co. 


Refiners of all Grades of 


COTTONSEED OIL 


Puritan, Winter Pressed Salad Oil 


Moonstar Cocoanut Oil 

P&G Special (Hardened) Cocoanut Oil 
IvoRYDALE, OHIO 
Port Ivory, N. Y. 


Refineries{ Kansas City, Kax. CINCINNATI, OHIO 


DALLAS, TExas 
HAMILTON, CANADA 










White Clover Cooking Oil 
Marigold Cooking Oil_ 
Jersey Butter Oil 


General Offices: 


Cable Address: ‘Procter’ 
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Saturday, June 7, 1924. 


—Range— —Closing— 

Sales. High. Low. Bid. Asked, 

BRE 2 sis cc-ass iad” wae gs, Wanvhcmien yey: a 
SN ener TRS eee eS me 
a re 2100 991 990 990 a 992 
Aug. ......... 500 1000 1000 998 a 1005 
BOSS . 6cs Soe 500 1005 1002 1004 a 1007 
EP ote, 53 So cae care - 976 a 985 
PENN ache Saas os 902 a 915 
DS 300 "g99 "897 892 a 900 
BMS oh c0% oo e-0 Sed) vance: ENA 


Total sales, Sinitiadins switches, 3.400 P. 
Crude S. E. 825 nominal. 


Monday, June 9, 1924. 


—Range— —Closing— 
Sales. High. Low. Bid. Asked. 
Boos sees Shins? aks eeiee ee eee 
DUE sie ca cSkis. <¢ a ates ojala 
UNE aig, hrs 2400 991 986 986 a 987 
PAGE oo 5 oisw ish nohGgn buses eee Lome eae 
“or 5 op aes 1700 1005 1000 999 a 1000 
it a eer 1800 969 961 961 a 963 
BG Ys ov iesavc te sees Kae tees EO po 
UNRIES a  hLa uw Andie a1 Mensa 
BN) cies c Gia k ets 880 a 305 


Total sales, pileatinen ‘eniatine: 6,900 P. 
Crude S. E. 825 nominal. 
Tuesday, June 10, 1924. 


—Range— —Closing— 
Sales. High. Low. Bid. Asked. 


SAGE: cadissiwce cues. oh.eo ok es LD eee 
June ..<.. - seoe 1010:a 10RD 
Fite: iss. ; 6900 1014 990 1012 a 1013 
MS iessaes .-. 1019 a 1025 
RIMES os sarees Sa 4400 1025 1004 1023 a 1024 
AOE ok 8 Gaba 800 980 973 975 a 978 
Se .-- 90a D5 
LS Sra "100 910 ‘910 995 a 910 
BMS bots cos, comes os eee OO a Bae 


Total sales, ianlegltions switches, 15,200 P. 
Crude S. E. 83714 nominal. 


Wednesday, June 11, 1924. 


—Range— —Closing— 
Sales. High. Low. Bid. Asked. 


GE iso ossc kas AS onl ees aise ee 
DONE Fees eina wens 1000 a 1020 
BRN RS oie cicin 2500 1008 1002 1002 a 1004 
Aug. ......... 100 1010 1010 1005 a 1012 
Sept. ........ 1300 1018 1012 1011 a 1012 
Oct. ......:.- 1100 978 974 978 a OFS 
BIGW. cisicidew cfs tinns Hier ee. oe 
IS Se ee ere 
BA secs ps Sate iiss cscs See Oe 


Total sales, inctaitinr switches, 7,000 P. 
Crude S. E. 83714 sales. 


Thursday, June 12, 1924. 


—Range— —Closing— 
High. ow. Bid. Asked 


BOL snch seis eee weve see. 102012 1000 
AR wie d cos atoce eee 902 902 890 a 910 
BEB Cos sc ok uee tee 1020 a 1050 
OS Se 8 1022 1006 1022 a 1023 
_ OE eens ae 1026 a 1032 
EMS cots nis sk ett 1031 1018 1028 a 1029 
Co ge ar neey 986 977 980 a 982 
Aaa en a ... WS5a 9 
BOON i hae Seen oe ‘ 800 a 910 








SEE PAGE 37 FOR LATER MARKETS, 








COCOANUT OIL—A rather dull and 
heavy undertone continued to prevail in 
this market with demand limited, and with 
buyers still showing a disposition to hold 
off. Weakness in competing oils and 
greases continues a factor, and offerings 
have been rather liberal at the prevailing 
levels. At New York Ceylon type in bar- 
rels was quoted at 834@9c; tanks 8@8.10c; 
Cochin type barrels 94 @9%c, edible bar- 
rels 101%4@10%c; tanks Pacific coast 7%@ 
734Cc. © 

SOYA BEAN OIL—The market has 
been more or less nominal with demand 
slow and offerings moderate. Prices on 


the whole have been barely steady. At 
New York crude in barrels was quoted at 
12@12%c, tanks New York 10%4,@3c; edi- 
ble barrels New York 13c; 
tanks 934, @97%c. 


Pacific coast 
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PEANUT OIL — Demand continues 
rather quiet owing to the relative firmness 
of this oil, but offerings were rather 
steadily held, and prices were unchanged 
for the week, with refined barrels New 
York quoted at 144%4@143%4c. 

CORN OIL—The market showed a 
steadier undertone with sales at 8%c f. o. 
b. Chicago buyers tanks, influenced some- 
what by the firmer tone in cotton oil. 
Demand for refined oil was only fair. At 
New York crude in barrels was quoted at 
10@10%c; refined barrels 1134@12c; cases 
13.38c; tanks f. o. b. Chicago 8%@8%c 

PALM OIL—Spot supplies are limited 
and the market has been steady, but the 
continued weakness in tallow has been 
against any advances. Cabled offerings 
were firm, but consumers were displaying 
little interest. At New York Lagos spot 
was 7@7%c; shipment 74%@7%c; Nigre 
spot 654W634c; shipment 65%. 

PALM KERNEL OIL—The market 
was quiet but steady with no pertiowat 
feature. Casks New York quoted 8%4@ 
874 

SAME OIL—The market continued 

Be: dull with demand limited and the 
undertone easy. Spot oil New York was 
offered at 1034c in bbls., while oil for ship- 
ment from abroad was held at 11%4c. 

COTTON OIL—Demand on the whole 
has been fair and the market steadier with 
less pressure to sell. On the upturns de- 
mand was limited. At New York refined 
barrels was quoted at 10@10%c. South- 
east crude 83¢c nominal, valley 8%@8%c, 
and Texas nominal. 

a 
SOUTHERN MARKETS. 
Dallas. 


(Special Wire to The National Provisioner.) 

Dallas, Tex., June 12, 1924.—Few tanks, 
cottonseed oil, sold at 8%c; cracked cake 
and meal, $35.00@35.25; slab cake, $32.50, 


common points; hulls, 10@10%c, on lo- 
cation; first cut linters, 8@10%c; second 
44@4i4c; mill run, 434@7c. Good 


growing weather past week, very warm. 


New Orleans. 

(Special Wire to The National Provisioner.) 

New Orleans, La., June 12, 1924.—Prime 
crude firm, 8%c bid, 834c asked. Stocks 
practically exhausted. Refined in good 
demand; bleachable, 934@10c; loose, New 
Orleans; stocks negligible. Thirty-six 
per cent meal, $36.50; 41% meal, $38.50; 
43% meal, $41.00; loose hulls, $15.30; 
sacked hulls, $18.80, all delivered New 
Orleans. 


a 
CHEMICALS AND SOAP SUPPLIES. 
(Special Report to The National Provisioner.) 

New York, June 11, 1924.—Latest quota- 
ticns on chenicals and soapmakers’ sup- 
Plies: 

76 per cent caustic soda $3.76@3.91 per 
cwt.; 98 per cent powdered caustic soda, 
$4.16@4.45 per cwt.; 58 per cent carbon- 
ate of soda, $2.04@2.10 per cwt. 

Clarified palm oil in casks of 2,000 lbs., 
Saag ta lb.; olive oil foots, 91%4@10%4c 
lb.; East India Cochin cocoanut oil, 134@ 
14c ib Cochin grade cocoanut oil, "domes- 
tic, 1014@10%c lb.; Ceylon g zrade cocoa- 
nut oil, 9%@9%e ib. 

Prime summer yellow cottonseed oil, 
11@11%c lb.; soya bean oil, 12%@12c Ib.; 
linseed oil, 94@97c gal.; peanut oil in bar- 


rels, New York, deodorized, 15Y%4.@16c lb.; 
red oil, 8%4c Ib. 

Extra tallow, F. O. B. seller’s plant, 
6%c Ib.; dynamite glycerine, nominal, 
153%4c lb.; saponified glycerine, nominal, 
12c ib.; crude soap glycerine, nominal, 
10%c Ib.; chemically pure glycerine, nom- 
inal, 1634c lb.; prime packers grease, nom- 


inal, aeihe Ib. 


COTTONSEED OIL EXPORTS. 
Export of cottonseed oil from New 
York June 1 to June 11, 80 bbls. 
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TEXAS CRUSHERS MEET. 
The annual méeting of the Texas Cot- 


tonseed Crushers’ Association was held 
this week in Galveston, Tex. The meet- 
ing was the most successful in many 


years, and everyone was enthusiastic over 
prospects for business for the new year. 

Major Robert Gibson, who has long been 
secretary of the association, was elected 





ROBERT 
Secretary-Treasurer 
Crushers 


GIBSON, 
Texas Cotton Seed 
Association. 
treasurer. The post of secretary will be 
filled at a later date by the executive com- 
mittee. No important changes were made 
in the rules. 

H. E. Wilson, of Wharton, 
president, and Joe M. Cornett, of 
Worth, was elected vice-president. 


was clected 


Ft. 


R.,.3: 
Houston, Texas. 
President-elect of the Inter-State Cottonseed 
Crushers’ Association. 


CROW, 


In his annual report the veteran secre- 
tary, Major Robert Gibson, touched on the 
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vital point in trade conditions when he 
said: 

“Everybody interested in the cotton 
seed crushing business has been wondering 
what the trouble is with our industry-- 
and have at last found out. It has been 
unprofitable. 

“We have also found a way to improve 
it in the future—get back to the old way 
of: operating a mill on a manufacturing 
basis, which all of you understand, and 
make it a profitable business by buying 
seed at a price combined with crushing 
expense, that will give you a reasonable 
profit. 

“T am sure this will be much more sat- 
isfactory in the end than buying. your 
seed regardless of price or profit, based 
on speculation and statistical information 
furnished by so-called “friends,” who are 
ready at all times to give their advice 
as to how to run your business better 
than you can yourself, which has proven 
disastrous this year to a number of our 
friends. 

“IT do hope you will carefully consider 
the two ways, and then I hope you will 
conclude the conservative plan to be the 
best—to buy your seed at a price to crush 
with a profit, regardless of speculative 
prices paid by others—and in the end, get 
our industry back to a reasonably profit- 
able one. 

“T could write pages on speculaticn and 
statistical difficulties, injurious to our 
manufacturing industry, but will leave 
what I have said with the hope that it 
will give you serious food for thought 
and consideration, and in the end, bet- 
ter results from your efforts.” 

Secretary Gibson’s membership report 
showed a net gain of 12 members in good 
standing, a splendid record in the face of 
conditions. The membership now stands: 
Mills, 109; regulars, 12; associates, 44; to- 
tal,_ 165. 


—— fe —_ 
USE OF MARGARINE GROWS. 


The blend of butter fat and vegetable 
and animal oils known as margarine is 
rapidly driving “renovated” butter from 
the American table, says a bulletin just 
issued by the Institute of Margarine 
Manufacturers. 

Twenty years ago, according to the In- 
stitute, the amount of margarine and reno- 
vated butter produced in the United States 
were about the same. Figures for 1964 
renovated butter, 54,171,183 pounds; 
50,199,642 pounds. Since 1904 
the annual production of renovated butter 
has sunk to 4,003,307 pounds while the an- 


were: 
margarine, 


nual production of margarine has in- 
creased to 207,565,451 pounds. 

Margarin production figures for the 
month of January, 1924, are 24,331,411 


pounds, an increase of 3,524,089 pounds, or 
about 17% over the corresponding month 
a year ago. 

While the consumption of margarine in 
the United States is increasing, the In- 
stitute shows that in this respect we are 


still behind many European countries, The 
greatest margarine eaters in the world 
are the Danes. Margarine consumption 


in Denmark, according to the latest avail- 
able figures, averages in the neighborhood 
of 35 pounds a year per capita. Margarine 
consumption in the United Kingdom av- 
eraged cight pounds per capita before the 
war and 14 pounds per capita since the 
war. The Germans in 1912, at the time 
of their greatest prosperity, averaged six 
pounds per capita. 


LARD AND GREASE EXPORTS. 


Exports of lard from New York, June 1, 
tallow, 


to June 11, were 8,036,659 Ibs; 
§0,000 Ibs.; greases 1,648,000 Ibs.; stearine, 
206,800 Ibs. 
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Hog Bungs 


Every hog bung we sell is carefully 
selected for size and quality. 
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THE WEEK’S CLOSING MARKETS 


FRIDAY’S CLOSINGS. 
Provisions. 

Hog products developed a_ stronger 
undertone om speculative buying due to 
grain strength, short covering and buying 
by exporters, with a better demand for 
jard from the United Kingdom and the 
continent but hedging pressure checked 
the upturn. Hog receipts comparatively 
large, prices weak. 

Cottonseed Oil. 

Cottonseed oil somewhat _ stronger. 
Commission house and professional buy- 
ing covering limited offerings with better 


lard market and notwithstanding better 
cotton weather. Cash trade fair; crude 
offerings light and prices nominal. Senti- 


ment generally favorable. 


Quotations on cottonseed oil at Friday 
noon, were: June $10.25@10.65; July, $10.31 
@ 10.35; August, $10.35@10.42; September, 

$10. 35@10. 37; October, $9. 85@9. 90; Novem- 
i $9. 20@9.40; December, $9. 23@9.25; 
January, $9.23@9.25 

Tallow. 
Tallow, 7c. 
Oleo Oil and Stearine. 
Stearine, 93¢c. 
re 
FRIDAY’S GENERAL MARKETS. 


New York, June 13, 1924—Spot lard at 
New York, prime western, $11.05@11.15, 
middle western, $10.90@11.00; city, steam, 
$10.6714; refined, continent, $11.50; South 
American, $12.25; Brazil kegs, $13.25, com- 
pound, $11.75. 


Liverpool Provision Markets. 

Liverpool, June 13, 1924—(By Cable)— 
Quotations today: Shoulders, square 54s; 
New York, 54s; shoulders, picnics, 56s; 
hams, long cut, 77s; hams, American cut 
84s; bacon, Cumberland cut, 65s; bacon 
short backs, 75s; bellies, clear, 64s; Wilt- 
shire sides, American, 67s; Canadian, 76s; 
spot lard, 62s 3d. 

Hull Oil Market. 

Hull, England, June 13, 1924—(By 
Cable.)—Refined cottonseed oil, 42s 3d 
crude cottonseed oil, 38s 6d. 

—_o—___ 


ARGENTINE BEEF EXPORTS. 


Cable reports of Argentine exports of 
beef this week up to June 13, 1924, shows 
exports from that country were as fol- 
lows: To England, 165,788 quarters; to 
the continent, 131,107 quarters; to other 
ports, none. 

_ Exports for the previous week were as 
follows: To England, 182,004 quarters; to 
the continent, 174,928 quarters; to other 
ports, 53,712 

oe 

NEW YORK MEAT SUPPLIES. 

Receipts of western dressed meats and 
local slaughter under federal inspection 
for New York City, N. Y., are officially 
reported for the week ending June 7, 
1924, with comparisons, as follows: 





Week Cor. 
. ending Previous week 
Western dressed meats: June 7. week. 1923 
Steers, carcasses .... 8.38914 8.368 8,179 
Cows, carcasses ..... 1,175 1,040 427 
Bulls, carcasses ..... 229 246 129 
Veal, carcasses 14. — 14,934 
Hogs and pigs aa 
Lambs ,carcass 4 13,0! 30 14,439 
Mutton, carcasses ... 7.702 7.991 8,258 
Beef cuts, Ibs, ...... 232.847 132,395 259,497 
Pork cuts, Ws. .....; 1,060,887 1,052,405 2,083,792 
Local slaughters: 
a ere Ps 9,073 9,317 9,431 
RMS anes. s 5.55 a 15,812 16,345 15.972 
a ae nee 57.333 49.598 2,916 








Daily Market 


Service 


The DAILY MARKET SER- 
VICE, established to furnish the 
trade with authentic daily infor- 
mation of market prices and mar- 
ket transactions, is the latest addi- 
tion to THE NATIONAL PROVISION- 
ER’s trade service. 


It includes market prices and 
transactions on provisions, lard, 
sausage meats, etc., together with 
daily hog market information, 
Board of Trade prices, etc. It 
covers export markets also. 


It is mailed each day at the 
close of trading, and a handsome 
leather binder is furnished to sub- 
scribers for the purpose of filing 
the daily reports for ready and 
permanent reference. Subscribers 
also are entitled to free telegraphic 
service (messages collect). 

Application for this service may 
be made to THE NATIONAL PRO- 
VISIONER, Old Colony Bldg., Chi- 
cago, Ill. The cost is $1 per week, 
or $48 per year, payable in ad- 
vance. 











NEW COLD STORAGE PLANT. 

A new $350,000 cold storage warehouse 
is being built in Blue Island, Ill, a Chi- 
cago suburb, for the Central Cold Storage 
Company of Chicago. The building will 
contain 1,500,000 cubic feet of storage 
space, and will be used for warehousing 
perishable products not intended for Chi- 
cago consumption. It is expected that 
the plant will be completed about July 1. 


37 
TRADE GLEANINGS 


The city of Shreveport, La., 
erect a municipal. abattoir. 

Harry J. Jacobs has purchased the old 
slaughter house of the Dayton Abattoir 
Company, Dayton, Ohio. 

The Scala Packing Company plans to 
build additions to its packing plant in 
Utica, N. Y., at a cost of $75,000. 

The Texas Packing Company, Hous- 
ton, Texas, plans to erect an addition to 
its packing plant. The building was 
estimated to cost around $150,000, com- 
pletely equipped. 

The E. J. McDonough Packing Com- 
pany has been incorporated at Peoria, 
Ill., with 2,200 shares of non par value 
capital stock, by Chester Krosen, Ed- 
ward J. and Edward C. McDonough. 

Meat dealers in Tulare, Calif., were re- 
cently given permission to slaughter ir 
the plant of the Kern Street Market as 
soon as government inspection. was 
established in the plant. Heretofore the 
dealers were forced to secure their sup- 
plies from outside sources where federal 
inspection was available. 

ee 
PHILADELPHIA MEAT SUPPLIES. 


Receipts of western dressed meats and 
local slaughter under city and federal in- 
spection at Philadelphia, Pa., are officially 
reported as follows for the week ending 
June 7, 1924. 


plans to 





Week Cor. 
ending Previous week 
Western, dressed meats: June 7. week. 1923 
Steers, carcasses 2.935 2,820 2,564 
Cows, carcasses ....... > 652 3 
Bulls, carcasses ....... y 199 160 
Veal, carcasses ....... 1.785 2,337 
Lambs, carcasses . 6,686 4,356 
Mutton, carcasses 48 2.066 2,759 
TIE fo oh dnt eccas "844,068 342,122 433,980 
Local slaughters: 
Cattle 1,801 2,207 
Calves ... 2,539 2,811 
ea 18.056 17,202 
Sheep 4,744 6,299 





NEW SAUSAGE KITCHEN. 

The Montgomery Provision Company, 
Montgomery, Ala., is adding a new sausage 
kitchen to their plant. The machinery, 
which is direct-motor-driven, was  pur- 
chased from The Brecht Company, St. 
Louis, Mo. 





> 
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Stocks and Distribution of Hides and Skins 


Stocks of hides and skins, and stocks and production of leather for the month of April, 
1924, based on reports received by the Bureau of the Census from 4,640 manufacturers 
and dealers, are reported by the U. S. Department of Commerce in the table below. 


The total number of cattle hides held 


in stock on 


April 30, 1924, by packers and 


butchers, tanners, dealers, and importers (or in transit to them) amounted to 4,277,958, as 


compared with 4,688,563 on March 31, 


2,515,550 on March 31, 
numbered 7,957,019 on April 30, 1924; 
30, 1923. The stocks of sheep 


COMPARATIVE SUMMARY—STOCKS OF PRINCIPAL 


Cattle, total 


Wemmeatlo—POcCKeh occ cc ccccccccsscccccccecves hides 
Domestic—other than packer ,............4. hides 
Foreign (not including foreign-tanned) ...... hides 
EE 5 sik Fa OR ae dunce gapeinsen sah esas ened hides 
Cattle and kip, foreign-tanned ..... hides and skins 
ST ES 00) Belles owe bait gins eo usind dese e-aenn skins 
Horse, colt, ass, and mule: 
CREAR RR AE ee eee ee eer ae s 
IN cg Cask ahi tae 4b anita Wi Fk OAS 914 9 whole nts 
IG Wahdra ib daNin> e's 40:4 brated eek si'e dia ga ded.« whole ‘batts 
0 ERE eee en pare ee * shanks 
eich bebe ccaa eis ineeenestage unt skins 
INI 41550000. 9 Sita a as 9-46 er70 We ams Sivie ates meee skins 
MITEL MEIER ds, ics ain dcoin'o Mie Ocha am > Won less an skins 
ee rere rrr rrr ere dozens 
PRS GUE WEEBRY 6 once iccpecccssccsccces skins 
SE xc ve dPPewenc cede wescctectstacves skins 


Ee hs 08 5's 0:54 0.6.06 50 0:0:854,4.8 sia 0 
bo Ee ere errr re pounds 


1924, 
stocks of calf and kip skins amounted to 2,799,020 on April 30, 
1924, and 3,830,522 on 
7,195,454 on March 31, 
and lamb skins on April 30, 1924, amounted to 5,751,892. 


and with 6,229,421 on April 30, 1923. The 


1924, as compared with 
April 30 of last year. Goat and kid skins 
1924; and 8,800,071 on April 


KINDS OF HIDES AND SKINS. 
——-Stock on hand and in transit—— Stocks dis- 
posed of during 
Asi, — March, 1924 April, 1923 April, 1924. 

277,95 1,322,607 








4, 688. 563 6,229,421 
2, 754 3,026,124 
1,330,298 1,553, 1,702,662 
339,906 396,330 1,500,635 
5 59,003 156,387 
13,037 81,422 5,257 
2,515,550 3,830,522 998,846 
156,123 175.794 2 12 27 
59,023 134,272 
113,945 € 
15,150 12. 30 
9 7,195,454 8 (800. 071 1,753,927 
5 607,967 1,060,989 40,867 
ae 6,192,552 9,274,991 2,690,088 
i 112,087 122,646 35,410 
3 396,734 eee) akeseen 
353, 491 310,529 179,139 93,139 
50,758 78,893 77,636 38,552 
577,681 561,474 575,718 188,851 
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LIVE STOCK MARKETS 


CHICAGO. 
(Reported by U. 8. Bureau of Agricultural Economics.) 
Chicago, June 12, 1924. 

CAT TLE—-Twenty thousand more cat- 
tle at ten large markets, the increase over 
a week earlier locally being approximately 
8,000, provided entirely too many cattle 
for trade requirements. Advances scored 
by most killing classes late last calendar 
week and early this week were erased, 
fed steers and yearling values today being 
practically on a parity with the low time 
a week earlier. 

Unevenness, catch-as-catch-can trading, 
and long drawn out sessions featured the 
market after Monday. The proportion of 
good to choice long fed steers and year- 
lings was liberal and such kinds got the 
hardest price bump, descriptions of value 
to sell at $10.00 and above showing the 
most loss. 

Extreme matured steers topped at $11.50, 
a few loads making $11.35@11.45, numer- 
ous strings early in the week making $11.00 
@11.25. Best long yearlings made $11.00. 

Grassy offerings were numerous in the 
fat she stock contingent. Bulls ruled 
steady to strong and veal calves advanced 
$1.00@1.25. 

HOGS—Mildly increased receipts at 
Chicago, the smallest shipper outgo for 
some time and indifference on the part of 
local killers proved a depressing combina- 
tion which dropped prices to a basis only 
a shade stronger than the current year’s 
low. Declines generally figured 10@20c, 
as compared with last Thursday. Excep- 
tion were packing sows at 5@10c reduc- 
tions and underweights 15@25c lower. 

Weighty butchers still went at premium 
prices, with even more discounting against 
the lack of weight than recently, in spite 
of the long delayed summer trading basis 
with its wider spread which has been ex- 
pected for some time. 

SHEEP—After an active and higher 


MAXWELL and SON 
Order Buyers 


Cattle, Hogs, Sheep 
and Calves 





Buffalo Stock Yards 


BUFFALO, N. Y. 


Phone Jefferson 2302 











Years of Experience 
in buying 


Cattle or Hogs 


on order 


for particular Packers 
is at your service 


Schwartz- 


Feaman-Nolan Co. 


ansas ity Stock Yards 
ansas ity, Missouri 








market early in the week, increased sup- 
plies reduced values to around 25c below 
the close a week earlier on desirable fat 
spring lambs, old crop offerings standing 
on a price parity with a week ago. Early 
gains on fat sheep held throughout the 
week and best handyweight offerings are 
fully 25c higher than a week ago with 
heavy kinds steady to 25c higher. 

Best range springers today at $17.10 
were comparable in quality with $17.25 
kinds a week ago and good and choice 
springers at $16.00@16.25 were of like fin- 
ish with $16.25@16.50 kinds at the ciose 
a week ago. Choice handyweight fat ewes 
made $6.00 today and heavies $4.00 largely. 


a 
ST. LOUIS. 


(Reported by U. S. Bureau of Agricultural Economics.) 
. St. Louis, Ill., June 12, 1924. 

CATTILE—Advances and _ subsequent 
declines in both native and Texas grass 
steers featured this week’s trade. Com- 
pared week ago medium and better grades 
of native steers steady: common kinds 25% 
lower; good and choice light vealers $1.00 
@1.50 higher; other classes steady. 


June 14, 1924. 


Tops for week: matured steers and long 
yearlings, $10.50; heifers and mixed year- 
lings, $9.25. 

Bulks for week: native steers, $7.50@ 
10.00: Texas steers, $6.00@7.00; yearlings 
and heifers, $8.00@9.00; cows, $4.50@6.00; 
canners, $2.25@2.75; bologna bulls, $4.50 
@5.25. 

HOGS—Receipts although about no.mal 
have been above trade requirements this 
week and a decline of 25@35c since last 
Thursday found good butchers today sell- 
ing under $7.00 for the first time since 
February. Light lights and pigs show 
losses of 25@50c while packing sows are 
30@35c off. 

Big packers who were quite indifferent 
early in the week commenced to show in- 
terest when the price hit $7.00 and market 
developed some activity today. 

Top today was $7.15 although few loads 
beat $7.00 and many good butchers went 
at $690 and $6.95; light hogs $6.70@6. 90; 
light lights $6.25@6.75; best killing pigs 
$6.00@6.25; packing sows $6.00. 

SHEEP—Despite materially increased 
receipts the lamb market is displaying a 
good tone and for the week is mostly 
25c higher, bulk of good spring lambs to- 
day bringing $15.75; culls $8.50. The sheep 
market shows little change. Heavy ewes 
are bringing $4.00 against $4.50 last week 
but guod light weights continue to sell 
upward to $5.50. 





LIVESTOCK PRICES AT LEADING MARKETS. 


Following are livestock prices at five leading Western markets on Thursday, June 12, 
1924, as reported to THE NATIONAL PROVISIONER by leased wire of the Bureau of Agri- 
cultural Economics, U. S. Department of Agriculture: 


Hogs (Soft or oily hogs and roasting 


pigs excluded) : CHICAGO. 
BED chasnhi senda udisncescaboseenwed $ 7.25 
ee SY WEEE, os csccsccsvssovees 6.75@ 7.15 
Hvy. wt. (250-350 Ibs.), med.-ch...... 7.00@ 7.25 
Med. wt. (200-250 Ibs.), med-ch....... 6.90@ 7.15 
Lt. wt. (160-200 lbs.), com.-ch........ 6.50@ 7.10 
Lt. It. (130-160 Ibs.), com.-ch........ 5.50@ 6.80 
Packing bags, Gm00th....cccecccccccce 6.35@ 6.55 
FS re 6.15@ 6.35 


Sightr. pigs (130 Ibs. down), med. ch. 5.00@ 6.00 
Av. cost and wt, Wed. (pigs excluded) 6.91-245 Ib. 


Slaughter Cattle and Calves: 
STEERS (1,100 LBS. UP): 


i SEED: cacccccessunvceees 10.50@11.50 
OO RS ee eer 9.75@10.75 
DE Dagneds 0pd6d06eksecssese005 8.15@10.00 
ED wense cd cdcccesocesvovccoees 6.75@ 8.35 


STEERS (1,100 LBS. DOWN): 


Choice and prime . 5 a3 5@11.25 
Good 











Medium 
Common . oe 
Canner and cutter ...........scee0- 
HEIFERS: 
Good-choice (850 Ibs. up)........... 8.35@10.75 
Good to prime (800 Ibs. down)...... 7.35@ 9.75 
LT. YRLG. STEERS AND HEIFERS: ‘ 
Common-med,. (all weights)......... 5.25@ 7.35 
COWS: 
SD MIN no caanccccsebevsees 
Cc and PN census b eek bem 
Pee 
BULLS: 
Good-ch. (beef yrigs. excluded)..... 5.25@ 7.00 
Can. ~ ag (canner and bologna)..... 3.75@ 5.25 
CALVE 
Med. 4 CREP ER, GOW). 26. scciecses 8.25@10.75 


Cull-com. (190 lbs. down)........... 5.00@ 8.00 
Med.-ch. (190-260 Ibs.).............. 5.00@10.50 
Med.-ch. (260 lbs. up).............. 4.75@ 8.00 
Cull-com. (190 Ibs. up)............. 3.25@ 7.75 
Slaughter Sheep and Lambs: 
Lambs, med.-pr. (84 lbs. down).. 
Lambs, cull-com. (all weights). . 
Lambs, med.-pr. (Spring).... 
Lambs, cul.-com. (Spring)... 
Yearling wethers, med. -prime 
Wethers, med.-pr. (2 yrs. old and over) 
Ewes, common to choice 
Ewes, canner and cull.... 


. 12.00@14.50 
9.00@ 12.00 
° 14.75@17.10 
11. 00@14.75 










3.50@ 8.25 
1.00@ 3.50 








KANSAS CITY. OMAHA. E. 8T. LOUIS. ST. PAUL. 


$ 6.90 $ 6.80 $ 7.15 6.65 
6.65@ 6.85 6.25@ 6.75 6.70@ 7.00 6.50@ 6.65 
5.75@ 6.90 6.60@ 6.80 6.90@ 7.15 6.45@ 6.65 
6.70@ 6.85 6.30@ 6.75 6.90@ 7.15 6.45@ 6.65 
6.25@ 6.75 5.75@ 6.55 6.50@ 7.05 6.35@ 6.65 
5.40@ 6.50 5.25@ 6.45 5.50@ 6.90 6.00@ 6.65 
6,.15@ 6.25 6.00@ 6.25 6.00@ 6.10 5.85@ 6.00 
6.00@ 6.15 5.75@ 6.00 5.75@ 6.00 5.75@ 5.85 


5.00@ 6.00 7) 5 
6.67-195 Ib. 6.58-250 Ib. 7.05-215 lb. 


10.25@11.25 10.20@11.20 10.50@11.25 





9.25@ 10.35 9.25@10.40 9.75@10.50 9.25@10.25 
7.75@ 9.35 7.75@ 9.40 7.50@ 9.75 7.50@ 9.25 
6.00@ 8.00 6.15@ 8.00 6.25@ 7.50 6.00@ 7.75 
9.75@11.00 9.90@11.00 10.25@11.25 _......... 
8.80@ 9.85 9.00@10.20 9.500910.25 8.75@10.00 
7.50@ 9.00 0G 7.25@ 9.50 7.00@ 9.00 
5.75@ 7.75 5.50@ 7.25 5.00@ 7.2% 
3.50@ 5.75 3.50@ 5.5 3.00@ 5.00 
8.00@10.50 8 -00@ 10.40 8.00@ 10.50 


8. 
6.50@ 9.00 7.00@ 9.25 o50@ 335 7.00@ 9.00 
4 


3.50@ 6.75 4.25@ 7.00 -50@ 6.50 4.50@ 7.00 


5.75@ 7.50 5.50@ 7.25 

4.00@ 5.75 3.50@ 5.50 

2.25@ 4.00 2.50@ 3.50 
4.85@ 6.00 5.00@ 6.75 5.25@ 7.25 4.75@ 6.25 
3.00@ 4.85 3.75@ 5.00 3.25@ 5.25 3.25@ 5.00 
7.00@ 9.50 6.50@ 9.00 7.00@10.50 7.50@ 9.00 
3.00@ 7.00 4.00@ 6.50 3.50@ 7.00 3.50@ 6.50 
5.25@ 9.25 5.00@ 8.50 5.50@10.25 4.00@ 8.25 
5.00@ 7.75 4.75@ 7.50 5.00@ 8.00 3.50@ 6.50 
3.00@ 5.00 3.00@ 6.50 3.00@ 5.00 3.00@ 6.00 
11.75@13.75 11.75@13.85 12.00@14.00 11.25@13.75 
8.50@11.75 8.50@11.75 7.75@12.00 8.25@11.25 
13.75@16.00 14.00@16.50 14.00@16.25 14.00@16.00 
8.75@13.75  10.00@14.00 8.50@14.00 10.25@14.00 
8.00@11.75 8.25@11.75 8.50@12.00 8.50@11.25 
5.25@ 8.00 5.00@ 8.00 5.00@ 8.50 4.25@ 8.25 
3.50@ 6.00 3.00@ 6.00 3.00@ 6.00 2.75@ 5.25 
1.00@ 3.50 1.00@ 3.00 1.00@ 3.50 1.00@ 2.75 





E. R. Whiting 


Indianapolis 





[WHITING & McMURRAY () N 





Live Stock 
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L. H. McMurray 


Indiana 
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KANSAS CITY. 


(Reported by U. 8. Bureau of Agricultural Economics.) 
Kansas City,.Mo., June 12, 1924. 

CATTLE—Receipts of cattle were 
slightly larger than a week previous and 
price levels changed to some extent. De- 
sirable fed yearlings met a broad demand 
and closing prices were 15@25c higher, 
while the better grades of fed beef steers 
were discriminated. against and showed 
losses of 25c in most instances. Texas 
grassers were plentiful and prices were 
25(a35c under a week previous. 

Beef steers sold up to $11.00, while best 
fed yearlings cashed at $10.40, with the 
bulk of fed offerings at $7.75@10.00. Grass 
fat offerings sold largely at $5.00@7.25. 

Most classes of fat she stock held steady 
to strong with fed heifers slightly higher. 
Rulls closed 10@15c lower and all grades 
of killing calves were 25@50c higher. 

HOGS—The supply of hogs was more 
liberal and a bearish feeling existed 
throughout the week. Shipping orders 
were limited with most of their business 
confined to lights and light lights. Prac- 
tically all classes of hogs were about 10c 
lower than last Thursday, with best 
weighty butchers today at $0.90. 

Bulk of the more desirable yrades cashea 


at $6.75@6.85, packing sows were 10c 
lower. 
SHEEP—A stronger undertone pre- 


vailed in the sheep market and all killing 
classes closed higher than a week ago. 
Spring lambs were 25@50c higher, with 
the week’s top at $16.00 and the bulk at 
$15.00@15.75. Best clipped lambs reached 
$13.50, with others from $12.50@13.25. | 
Fat sheep were mostly 25¢ higher, with 
best shorn Texas wethers ac $7:50. Most 
fat ewes were in small lots tnat sold large- 


ly at $5.00@5.75. 
———_—_ 


OMAHA. 
(Reported by U. 8. Bureau of Agricultural Economics) 
Omaha, Nebr., June 12, 1924. 

CATTLE—Prices on the hoof showed 
extreme sensitiveness to receipts during 
the week and values fluctuated according- 
ly. Advances on beef steers and year- 
lings made early in the week were wiped 
out and prices remained about in line with 
a weck ago. Shipping orders were nar- 
row at the close and trading was rather 
slow. 

Top steers reached $11.00 and long year- 
lings $10.30. Bulk steers and yearlings 
sold at $7.50@10.25. 

Shipping cows and heifers sold strong, 
others and vealers steady. Beef bulls were 
steady, bolognas 15@25c higher. 

Grain fed cows and heifers sold largely 
at $6.00@8.25; grassy offerings, $4.50@6.00; 
canners and cutters $2.50@3.75; vealers 
$8.00@8.50; bologna bulls, $4.50@4.85 and 
heavy beef bulls $5.00@5.75. 

HOGS—Receipts continued to over bal- 
ance trade requirements. Shipper support 
exerted only a minor influence in check- 
ing the downward trend and for the week 
values were 10@25c lower. Plainer grades 
and light offerings carried the brunt of 
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the decline. Bulk of- sales was $6.25@ 
6.75, tcp $6.80, packing sows cleared most- 
ly at $6.00. 

SHEEP—Receipts were comparatively 
liberal this week, but demand was broad 
and prices advanced on both fed lambs 
and springers. However, on a rather 
heavy run Thursday part of the early ad- 


vance was lost, leaving a net upturn for 


the week of mostly 25c. 

Aged sheep were fully 25c lower. Idaho 
spring lambs reached $16.50 and natives 
$16.00. Top for fed lambs was $13.90 and 
for light ewes $5.50. 


Me 


ST. JOSEPH. 
(Special Letter to The National Provisioner.) 
So. St. Joseph, Mo., June 10, 1924. 

CATTLE—Cattle receipts for two days 
this week were around 4,500, which was 
less than last week, and receipts at five 
western markets were less than same pe- 
riod last week. Lighter supplies caused 
a firmer tone to the trade and values on 
steers and yearlings are strong to 25c 
higher, while cows and heifers are strong 
to 15c higher. 

Best steers sold $10.25@10.45, with bulk 
of sales $8.50@10.00. Colorado pulpers 
sold $8.50@9.50. Best mixed yearlings soid 
at $9.00, with most sales $7.75@8.60. Best 
heifers sold $8.50@8.75, with buik of fair to 
good kinds $6.00@7.50. 

A few choice cows reached $7.50, but 
$5.00@6.50 took most of the fair to good 
killers, with canners and cutters $2.00@ 
3.50. Bulls held steady, with most sales 
$4.00@5.00. Calves are 50c higher, tops 
selling Tuesday at $9.00. 

HOGS—Hog receipts around 13,000 for 
two days, against 10,092 a week age. The 
market is 5(@10c lower than last week’s 
close. The top today was $7.00 and bulk 
of sales $6.70@6.90. Packing sows sold 
today at $6.15@6.25. 

SHEEP—Sheep receipts light for the 
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period, numbering around 5,000. Monday’s 
market held steady on both sheep and 
lambs, Tuesday’s market was 50c higher 
on lambs, while sheep held steady. 

Native lambs sold $15.00(@15.50, and sev- 
eral loads of Idaho lambs made $16.50 
with a 10% sort. Best ewes sold at $5.50. 
Wethers are quoted $7.00@8.00, and year- 
lings $10.00@11.00. 


ST. PAUL. 


(Reported by U. §S. Bureau of Agricultural- Eoco- 
nomics and Minn. Dept. of Agriculture.) 
So. St. Paul, Minn., June 11, 1924. 

CATTLE— Comparatively light  re- 
ceipts of desirable fed steers and yearlings 
coupled with a fairly broad demand for 
such offerings have enabled cattle sales- 
men to move the supply received during 
the first half of the week at fully steady 
te strong prices with some sales 15@25c 
over last week’s close. 

Best steers offered were some good 
grade 1075-lb. averages that brought 
$9.60 with most of the steers and yearlings 
selling from $7.25@9.50. Fat she stock is 
selling largely at $4.00@6.50, canners and 
cutters $2.50@3.25, bologna bulls $4.25@ 
4.85. 

HOGS—The hog market has been on 
a dull, weak basis during the past week 
with values today around 30c under last 
Wednesday’s trade. Shipping demand 
was moderately broad but the low quality 
of the general run made it difficult to 
sort out hogs of the quality desired by 
eastern packers. 

Bulk of the desirable grades of butcher 
and bacon hogs turned at $6.60@6.65, the 
latter price top. Packing sows were 
sorted off at $5.75 for the most part, a 
few smooth kinds realizing $6.00. There 
has been practically no demand for 
slaughter pigs. 

SHEEP—Fat lambs show no _ net 
change compared with a week ago, sheep, 
however, being 75c@$1.00 lower. Prac- 
tically no old crop lambs have been sold, 
good native springers realizing $15.50. 
Light and handyweight fat ewes turned 
to packers at $5.00, a few up to $5.25. 
Heavy ewes were ‘sorted off at $3.00@ 











3.50. 
eneeniiliaimes 
NEW YORK LIVESTOCK. 
Receipts for week ending Saturday, 
June 7, 1924 are as follows: 
Cattle. Calves. Hogs. Sheep. 
Jersey City ............ 3,844 8,732 9,721 30,618 
NeW NOE 4 ccccccccsees 719 4.417 227432 11 
Central Union ......... ; 3,578 1,815 596 6,223 
ce RE ot Ree 7,641 14,464 32,749 36,852 
Previous week ...... 7,107 16,322 27,040 29,248 
Two weeks ago ...... 9,393 14,918 32,324 24,225 








P. C. Kennett & Son 
Louisville 
P. C. Kennett & Son 
Nashville 
P. C. Kennett & Son 
Montgomery 
Kennett Sparks & Co. 
E. St. Louis 
Kennett Murray & Co. 
LaFayette 








KENNETT-MURRAY 


Order Buyers — Live Stock 
Offices at Ten Markets 


Kennett Murray & Darnell 
Indianapolis 
Kennett Colina & Company 
Cincinnati 
Kennett Murray & Colina 
Detroit 
Kennett Murray & Brown 
Sioux City 
Kennett Murray & Company 
Omaha 
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PACKERS’ PURCHASES: 


Purchases of livestock by packers at principal cen- 
ters for the week ending Saturday, June 7, are 
reported to The National Provisioner as follows: 


CHICAGO. 

Cattle. Hogs. Sheep. 
Armour & Co. .........-sceeeee 5,647 13,800 19,998 
BwtEt B OO. occ cccccccccvccess 7,261 16,800 19,566 
Morris & ©0. ....cccccccccccces 5,276 16,800 ¥ 
Wilaon & OO. ......2..ccecsces 5,507 9,700 6,673 
Anglo American Prov. Co....... 1,012 7,700 obese 
G. H. Hammond Co. .......... 3,548 8,600 
Libby, McNeill & Libby ....... 012 


1,012 ae ie ee 
7,300 hogs; Miller & Hart, 
7,500 hogs; Independent Packing Co., 7,500 hogs; 
Boyd, Lunham & Co., 9,900 hogs; Western Packing 
and Provision Co., 15,400 hogs; Roberts & Oake, 7,400 
hogs; others, 23,300 hogs. 


KANSAS CITY. 


Brennan Packing Co., 
















































Cattle. Calves. Hogs. Sheep. 
Armour & Co. ........- 061 1,179 6,233 5, 
Cudahy Pkg. Co. ...... 3,557 1,136 3,760 6,841 
Fowler Pkg. Co. ....... 470 3 Sau bpas 
Morris & Co. .......... 2,861 2,329 3,655 2,323 
Swift & Co. ........... 4,155 1,459 6,337 6,584 
Wilson & Co. ......... 3,163 174 7,532 3,700 
Local butchers ........-. 923 199 445 133 
Deteh 2. cccee ceccceves 19,170 6,479 27,982 24,675 
OMAHA. 
Cattle & 
Calves. Hogs. Sheep. 
Armour & Co. .......0ccccesese 4,617 20,904 9,225 
Cudahy Pkg. Co, ..........+.++ 5,709 19,746 8,038 
a eA ae 1,834 8,686 one 
ES) 7 aa 9,765 2,801 
a SS ra 4,756 15,997 8,959 
Hoffman Pkg. Co. ... 54 oes eee 
Mayerowich & Vail 50 “sea 
Mid-West Pkg. Co. ..........-- 29 6% 
Omaha Pkg. Co. .......-0..s08 70 caw 
John Roth & Sons ...........+. 116 shee 
S. Omaha Pkg. Co. ...........- 150 seve 
Lincoln Pkg. Co. ........---+++ 361 oe 
Nagle Pke. Co. .........--.e00- 291 bens 
Sinclair Pkg. Co. ...........+. 222 ewes 
Wilson Pkg. O0. ......2.0cce00- 572 mae 
ST, We TRI cccccsccsccscess 0 ae 
Kenneth & Murray .........--- 6,315 
Other hog buyers ........-.---- 4,646 
BOE. cdbscvdneocesstessccnen 21,925 89,100 29,023 
ST. LOUIS. 
Armour & CO. .......cccsessece . , 
Bwift & Oo. ....ccccccess a 
Morris & Co. .....-.eeeeeeeeeee ; E 
St. Louis Dressed Beef 366 peek — 
Independent Pkg. Co. ........-- 705 2,100 cee 
East Side Pkg. .........--+--+. 1,070 4,800 147 
SS er 22 «644,460 ae 
American Pkg. Co. .........--- 21 pane 51 
Krey Pkg. Co. .........22eeeeee 117 nas Sams 
eS 8 Se ares 148 ane 15 
ee ear ee 11,926 44,628 4,816 
Total ........cceceeee cess eee 24,885 81,403 18,832 
ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
fe | Se eee 2,11 623 10.408 8,364 
Armour & Co. 311 6,968 2,199 
Morris & Co. 411 5.129 1,456 
ED cicews sv asccnsenns 1 14,111 peas 
DORR -cixuesccesevere te 8,956 1,346 36,616 12,019 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co. ...... 2,737 167 21,633 291 
Armour & Co. ........-- 2,823 138 19,286 194 
Berift & Oo. ..5....000- 1,729 33 = «6,053 160 
Sacks Pkg. Co. ........ 113 65 oes — 
Smith Bros. Pkg. Co... 47 17 4 
Local butchers ........- 112 58 ——s 
Eastern packers and or- 
der buyer shipments. 2,107 31,840 
PRE none csccesescese 9,668 478 78,816 645 
OKLAHOMA CITY. 
. Calves. Hogs. Sheep. 
Morris & Co. ,594 2,123 111 
Wilson & Co. 678 1,706 126 
ES Kscnatancvaheoncs 26 342 = 
SOE  xedvhacpussanes 2,298 4,171 237 
INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
Eastern buyers ......-. 1,602 3,115 28,391 529 
en eo eee 1,930 1,146 20,728 505 
Bieere @ Oe. ....-.+.--- oe Sy 4,241 eS 
Indianapolis Abat. Co.. 1,467 189 2,058 109 
Aveeeer @ ©0.. .00..50-- 148 70 =. 769 aa 
F. Heigelmeier & Bros. . - sate 1,001 
ke eee 203 132 {84 13 
Schussler Pkg. Co. .... 42 - 456 
Bell Pkg. Oo. .......-- 146 6 481 
Meier Pkg. Co. ......-- 97 9 240 
Indianapolis Pkg. Co. .. .... 36 402 — 
Wabritz Pke. Co. ..... 58 97 er 34 
Riverview Pkg. Co. .... 12 1 504 PS 
Miscellaneous .........- 685 174 378 147 
PR ovchcten sn ckour 6.390 4.975 64,649 1,387 
ST. PAUL 
Cattle. Calves. Hogs. Sheep. 
Armour & Co...... 1,708 3,928 17,946 565 
Hertz & Rifkin... 266 Mm = + Sen ks 
Katz Packing Co.. 941 | eee eae 
Bett &, 00....2s 2,773 6,251 27.921 792 
DURES chew ccccccce 749 12 10.993 ok 
Total ......c..0e6 6,437 10,458 56,860 1,357 
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wa Sian: tala ali RECEIPTS AT CENTERS. 
attle. ves. . . ts a 
Dwilht B 00... 00 ce cde cscs 054. 224 4,118 641 SATURDAY, JUNE 7, 1924. 
Fs s oe eee ee 815 64 “ss 1,061 Cattle. Hogs. Sheep, 
layney-Murphy . eco ,02. ones Chicago 6,000 2,000 
SUL oes = Stone may - CRACAO ws. eee ee esecece J 
Miscellaneous .........+++++5 579 33 2,024 587 Kansas City . 472000 300 
” 9 MMR secccccccses SS 
TOD icnunvesc deve eesss 2,615 321 11,743 2,289) gy Louts TERRE: Dyiade soit 5,000 1 308 
Re eee c 5 
CINCINNATI. MEeUEES ........, scaseee 12.000 oa 
Cattle. Calves. Hogs. Sheep. Oklahoma City .....--...+- 7 is) ssa 
J. & F. Schroth Pkg. Co. 15 ..-- »78' SS eee 400 a 
Jacob Vogel & Son ..... 1,021 SS ro sea ee 
J. Hoffman’s Sons Co... ...-. 487 eee PSE S «2 cs ce. cence a6 os 1,800 200 1,000 
H. H. Meyer Pkg. Co... 34 2,851 ove IA Ts. vianiecccsnb Rae 100 1,300 500 
A. Sander Pkg. Co. .... «--- --+- 1,689 SS Yass ress 
Lohrey Pkg. Co. ......- ese cess 250 coe Indianapolis ........-..+- ». 800 5,000 100 
Kroger Gros, & Bak. Co. 224 91 1,471 ae 8 Pittsburgh 100 2,000 300 
he ee eae 132 80 283 Py Cincinnati .. 100 2,500 2,000 
E. Kahn’s Sons Co..... 613 653 4,404 112 Buffalo .... 100 2,500 500 
Ideal Pkg. Co. ........- vee oa 913 ais Cleveland 500 2,500 500 
Sam Gall & Son ...... ae aia er 370 Nashville, Tenn. See Yi eee 
John Hilberg & Son .... 174 sees G2 Toronto ........cccececseee 300 are 
Gus Juengling ......... 236 127 isa 49 
J. Schlachter’s Sons .... .. * eee ioe 102 MONDAY, JUNE 9, 1924. 
Jacob Bauer Sons ...... 6 cas owe sos , 
Peoples Packing Co. ..: 65 "155 Cutcage cose tesrcssetsst GOD T3000 60 
Wm. G. Rehn’s Sons... 174 34 RR SECS sca eur newenas i 12,500 —-7,000 
en eee eae 1,727 1,140 17,079 695 St Louis. fey 
Sioux City .... 11,500 200 
MILWAUKEE, St. Paul 17,000 300 
Cattle. Calves. Hogs. Sheep. Oklahoma City .......--+-+ 1,600 Leela 
Plankinton Pkg. Co. ... 612 8,192 246 7% Fort Worth ..............- 4,000 1,200 2,000 
Swift & Co., Harrison.. 16 Soph Powe Milwaukee ........-s-ceees 100 Pasay 
United Dressed Beef Co. 68 eee eee i. Pee 3,200 1,600 2,300 
Layton Co. ae kn 527 Louisville ........cccceeeees 1,200 2,300 2,500 
Gumz & Co. .. 48 58 139 ee enone 1,500 i eer 
F. C. Gross 100 44 cece Indianapolis ........-+.++++ 1,100 5,000 200 
Swift & Co., Harris- Pittaburgh .........0-ssee0- 1,300 8,500 2,200 
burgh, Pa. cane Cincinnati ........-.-.se006 ,300 6,400 1,200 
WURCMETS 2 oc cccccccicce 592 21 SE Buffalo ......cccccceccccccs 1,500 14,500 3,800 
Cleveland ........5eeeeeeee 1,000 7,000 700 
ee pees er 9,078 6,948 155 Nashville, Tenn. .........-- 500 2,000 500 
Toronto ......2ccecesecees 2,700 2,200 600 
Cudahy Pkg. Co. ....... 555 5,538 1,549 TUESDAY, JUNE 10, 1924. 
Dold Pkg. Co. . 75 4,821 sees CRORE ods sds ccccecnscess 32,000 8,000 
Local butchers . ace er Kansas City ........--see0e 10,000 4,000 
TWOREES nn cccvcccscvcns 192 10 GEE sins sews ccnne.deceee ee 14,500 7,500 
aasaenipaeea BE. Tals .....cccvccscccece 20, 6,000 
TEED. cccccscscsvenss 630 10,359 1,549 St. Jomeph ........ceeseeeee Ss 5,500 4,200 
RAGE oi .ccdascesss ss er 11,000 100 
RECAPITULATION. a | hnows asec aney stots = 200 
Recapitulation of packers’ purchases by market for Fort Worth y 500 " “800 
the week ending June 7, 1924, with comparisons: Milwaukee CORO is 2,200 100 
CATTLE. I oan a vp hg S0 5 59588 5,200 1,700 
Week ending Prev. Cor. week, Wichita s.c.cs0s0cssos woe 
; une7. week 1923. Indianapolis .......-.-.++++ 15, 300 
Chicago ...........+..%.+- 29,521 25,168 = 82,728 pittsburgh 100 «1.000 300 
Meneses (ity .......0.0.-+< 0 RR RR GS lea 400 3°500 1.400 
MMR Score na phass53 esse 21,025 223348 27,148 Powalo .............ccccee 100-1500 "400 
Pr er 24,885 25,175 = aeoee Cleveland Ranee See tae ye ee 500 3000 600 
oe ea aa 8,956 10,531 11,695 Nashville. Tenn. ..... 100 «1.600 200 
Bho Clty .nncvcccsccscee 9,668 8,447 6,883 Toronto J pee eet ay 1,000 1/900 400 
a em Mo ckeeskence _—_ 3,698 = aaah N ia ag id ar ha seed . 
Indianapolis ...........++. 6,38 4,41 » 792 “ENN ay 7 9, 
Cincinnati 727 1530 2’ 400 WEDNESDAY, JUNE 11, png 
Milwaukee 29 1,202 1,226 CRBCABO nc ccccscccccscccece 14,000 32,000 13,000 
RSE IRSEA 1,234 Kansas City .........ece00 ,000 14,000 4,500 
BRM en yeas ere eG psu asenssos= ser 11,000 18,500 14,000 
St. Paul 6.779 es 4,500 18,000 4,000 
P “a errr 3,500 10,500 2,000 
HOGS. Sioux City .........eeseees 4,500 16,000 200 
: GEE. ccacssegstceves SD | Se 300 
Week ending Prev. Cor. week, Oklahoma City ........---- 600 7 ee! 
June 7. week. 1923. Fort Worth 3,100 1,000 500 
Ro gas oho kee ncencae 152,700 121,900 196,400 Milwaukee 300 1,000 100 
Keneas City ........2.00. 27,982 30,210 54,828 er J 400 2,400 
I rte rere 89,100 60,429 91,110 Louisville : 2,000 2,000 
ee 81,403 70,442 =. aes i Soon oro 7 1,800 = cess 
BE, BOM. oc. c ce cwcccsens 36,616 39,219 62,075 Indianapolis ..........--++- 1,500 13,000 400 
Bloux City .....ccccsceses 78,816 52,193 63,547 Pittaburgh ..........--seees 100 2,000 200 
Oklahoma City ........... 4,171 4,633 7,168 ee Pee 300 3,500 3,000 
Indianapolis ...........++. 64,649 45,379 57,811 TRUTEGRO oc cc ccc coscccccccse 100 3,000 1,000 
Cincinnati 17,099 13,617 15,707 ES errr ere 500 4,000 600 
Milwaukee ° : 5,401 9,186 Nashville, Tenn. ........--- 100 1,700 400 
CO SS | TOPOMCO 2... cccccccscccccess 700 2,400 400 
ee eee 3 ee ee oe 
St. Paul 63,674 54,191 THURSDAY, JUNE 12, 1924. 
EE 8. a5 cx bce wadnesean 14,000 35,000 13,000 
SHEEP. umes Wty... 1s .ces00 4.000 8.000 3,000 
Week ending Prev, Cor. week, Omaha ..........-.--++-+++ 5-500 10,500 11,500 
June 7. week. 1923. gO ar 2,000 13,000 4,000 
Chicago .........--seeeeee 55,077 37,239 39,142 Bt, FOMMMN 2... ces cevccee 2.500 7,000 3,500 
Kansas City 67! 18,579 19,614 Sioux City ...........---.- 1,800 10,000. ease 
SS weocee 20,021 15,279 23,345 S| RE RTE ea 1,600 9,000 100 
gO eee 832 Ae tke ase Oklahoma City ...........-. 600 800 =e aeoes 
ee eae 10,562 16,031 Fort Worth .........-+ee0- 2, 1,000 700 
Sioux City 664 ae 900 3.700 2 ws ous 
Oklahoma City 154 ee aaa 300 800 100 
Indianapolis .............. 1.124 3,487 Indianapolis 1,000 10,000 200 
rea eae 654 1,065 Pittsburgh aaah 3,500 500 
Milwaukee ..........cceee 106 223 Cincinnati 500 4,000 2,500 
MPMMROEE Vcuscscsesnsseanes ae Esc ck danedae er anus 300 2,800 200 
DME clocwaccciexsssssoss Gay s2958° | 90325 
se. eer rrr ee oo 1,180 675 FRIDAY, JUNE 138, 1924. 
WORMED oo sc cars es oo wean es 24,000 13,000 
Kansas City nue oun 
f ae 5 3,2 
BOSTON MEAT SUPPLIES. nea 12,000 1,600 
Receipts of western dressed meats and fo eaateeey “en ae 
slaughter under federal and city inspec- st. Paul ...............++- 8/000 100 
tion at Boston, Mass., are officially re- Oklahoma City 400 2 500 
: Fort Worth ..........--+++ 4 1,500 2.8 
ported as follows for the week ending  penver .......----- 500 eae 
June 7, 1924, with comparisons: ERNIE 6. <0-4509006- +00 _ 400 = 
7 Indianapolis ............++- 7,000 r 
Week Oct. HRWIEPH «oo. 025 6s008--0 igs 1,000 500 
ending Previous week = Ginc¢innati ........+..+- 00 hoo «1400-8, 500 
Western, dressed meats: June 7. week, 1923 BELG 65 sco ob beets 150 4,800 1,500 
Steers, carcasses .... 2,630 2,253 2,726 fe 
Cows, carcasses ..... 1,012 989 585 
Bulls, carcasses 77 65 67 BUFFALO MAY LIVESTOCK. 
Veals, carcass 1,260 1,458 1,289 5 - ~ = 5 ak 
Lambs, carcasses .... 9,564 12,085 8,694 Receipts and distribution of livestock at 
Mutton, carcasses 1,813 1,455 1,010 Sane ta : 
aia... ayaa -opi'sos~=—«101'307.—S« Buffalo, N. Y., for the month of May, 1924, 
Local slaughters: are officially reported as follows: 
CER nwa ciexcsscceen’ 1,801 1,605 1,645 Cattle. Calves. Hogs. Sheep. 
Flea << ccbscsiseses 2,472 2,485 Sens |‘ Mecipts ....<.....0- 21.177 31,037 127.960 96,970 
RMN Ga rakieudeuss 18,830 15,165 20,37 Shpprornte ...... cess 13.506 21.963 Be 85,576 
DD 6d cxseicd teeees 5,458 ,067 6,281 Local slaughter ..... 7,796 9,149 70,006 10,694 
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June 14, 1924. 


THE NATIONAL PROVISIONER 


HIDE AND SKIN MARKETS 


(SHOE AND LEATHER REPORTER) 


Chicago. 

PACKER HIDES—Quiet. Situation is 
displaying an easy undertone though sell- 
ers are sold up close. Nothing is offered 
at less money but tanners feel that con- 
cessions will be necessary to institute busi- 
ness. Local small packers earnestly seek- 
ing bids; asking 10%4c might consider 10c; 
business declared possible 10%c. Natives 
quoted 12%c; Texas butts 12c; Colorados 
llc; branded cows 9c; native cows 10%c 
asked and last paid; nat. bulls 8@8%c; 
branded 7@8c as to points. 

COUNTRY HIDES—tTrade is quiet in 
all descriptions of country hides as buyers 
are not keen to operate. Leather move- 
ment is dwindling away to very small pro- 
portions which does not lend any courage 


to tanners. Summer dullness is setting in 
as June and July are generally slow 
months for shoe production. Supplies of 
hides in dealers hands are reported as 
amply large. Larger sellers are not press- 
ing for business but some pressure is noted 
in the collecting centers where dealers are 
insisting on moving material in other than 
ordinary channels which have been closed 
because of the interruption in movement 
to consumers. Tanners are evincing lim- 
ited interest in “. quality light hides, 
carrying not over 10% grubs at 10c and 
report limited purchases, mainly from the 
outside sections. Similarly their views are 
top at 8c on heavier goods. The export 
angle to the market is no longer present 
in the over 45 lbs. material. Foreign buy- 
ers have been rather active in South 
America which probably reduces the 
necessity for operations in this country. 
Bulls and brands are quiet. The situa- 
tion outside is quiet at 7344@8%c delivered 
basis as to descriptions and qualities. 
Heavy steers are nominal around 10c; 
heavy cows and buffs 73%,@8%c for qual- 
ities; extremes 94@10%c nominal; brand- 
ed country hides 63%,@7%c flat nominal 
and country packers at 8%4@9c here with 
western stuff quoted 74,@8'%c for mixed 
stuff flat f.o.b. shipping markets. Bulls 
7c nominal; country packers 7144@8c and 
glue hides at 4@5c. 


CALFSKINS — Several bids were re- 
ported around the market late in the week 
at 1814c and one was reported at 1834c but 
no business transpired in local first salted 
city skins which were offered out at 19c. 
The rank and file of tanners entertain 
ideas of 18c because of a sharp drop in 
the volume of calf leather business. One 
packer moved a small car of St. Louis 
city calfskins at 19c f.o.b. which has en- 
couraged local collectors to hold for 19c 
firmly. The situation promises to develop 
into a test of strength. Offerings are 
available from all directions though no 
burdensome lines are held in any one 
quarter. Packers continue to offer three 
cars of Mays at 20%c and tanners ideas 
are at 20c though not expressed concretely 
as a bid. No Junes are offered as yet. 
Outside skins quoted 19c paid for St. 
Louis cities; other section stock 174@ 
18%4c for descriptions and resalted par- 
cels 16@17c. Mixed country run 14@16c 
lately paid and nominal. Deacons $1.15@ 
1.25; kipskins 16%c paid and asked for 
packers; cities are available at 15c again 
onee held at 15%4c and outside lots 12@ 

C: 


MISCELLANEOUS MARKETS—Dull. 
Dry hides 15@17c; horse hides are very 
hard to move, average lots quoted $4.00@ 
4.25: outside hard to get; renderers $4.50@ 
4.75. Packer pelts $2. 50@3.00; spring 
lambs $1.00@2.00; shearlings 75@90c for 
qualities; dry pelts 28@32c; pickled skins 
$6.50@9.00; hogskins 15@30c. 





New York. 


PACKER HIDES—One city killer sold 
7,000 May brands, realizing 1lc for butts 
and 10c for Colorados which rates are 
half a cent under the asking level and 
which was quietly paid for a limited line 
some time ago. There are still a few 
April brands unsold and the above sales 
levels have been asked with bids at %4c 
less recently refused. Buyers do not feel 
like renewing the bids in view of this 
unexpected slump. Native steers were last 
quietly sold at 12c and such a rate is 
considered full value at the moment. Cows 
are also quiet and quoted at 10@10%c 
asked with quiet movement at outside 
points in kosher kill at 9%c. 

SMALL PACKER HIDES—The situa- 
tion in eastern small packer and outside 
killer hides is a trifle quiet at the moment 
as tanners and dealers wish to look on. 
Underlying conditions in leather exert an 
effect of increasing timidity on the part of 
buyers while the sold up position of the 
market increased the desires of sellers for 
stronger rates on subsequent operations. 
Buyers feel that lower prices are a pos- 
sibility of the immediate future and are 
withholding support. A couple of cars 
of eastern small packer steers sold at 1lc; 
earlier operations topped 11%c. Cows are 
available at 10%c without exciting in- 
terest. Some extreme light weight cows 
are offered at llc. Canadian sellers re- 
port nothing new and Pacific coast opera- 
tions are slow because of sold up market. 

COUNTRY HIDES — Operations in 
country stock are confined to narrow 
limits and the low priced parcels. Couple 
cars of southern extremes, tick and grub 
free sold at 8%c flat from a middle sec- 
tion shipper. Car N. Y. state all weights 
made 7%c flat for material of 46 lbs. avg. 
About 3,000 country packer extremes sold 
at 10%c. Midwest countries quoted 10c 
as top value though held higher. Heavy 
hides are quiet and top at 8c for best lots. 

CALFSKINS—N. Y. sellers ask $1.60@ 
2.25@3.15; bids $1.55@2.15@3.00. Outside 
skins quiet at $1.35@1.50 range on lights. 
15,000 Polish wet calf 6% avg. sold $1.34. 
Coast city skins available 1l6c; eastern 
cities held 17@18c. St. Louis skins made 
19c f.o.b. N. Y. kip quiet $3.50@4.50. 


pene ES 


PERISHABLE FREIGHT DOCKET. 


The subjects listed below will be given 
consideration by the National Perishable 
Freight Committee at an emergency hear- 
ing to be held at committee headquarters, 
Room 1404 Pontiac Building, 542 South 
Dearborn Street, Chicago, on Wednesday, 
June 25, 1924, commencing at 10:00 A. M. 
local time. 

Shippers desirous of presenting their 
views of any of the subjects may appear 
before the committee or communicate with 
the chairman prior to the date mentioned. 

Subject No. 1055 # Change from refrig- 

eration to heater service—fur- 
nishing heater service to vege- 
tables with ice on top of pack- 
ages. 

1060 # Cost of ice—team track icing. 

1096 # Pennsylvania groupings. 

1099 * Maximum weight of shipments 

moving in individual cars. 

1102 # Reicing in body of car on ship- 
ments initially iced billed “Do not 
reice.” 

Heater charges between Oregon 


and interestate points. 
~—Docketed by Carrier. 
*—Docketed by Shipper. 


1105 # 
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SLAUGHTER REPORTS. 


Special reports to The National Provisioner show 
the number of livestock slaughtered at the iollowing 
centers for the week ending June 7, 1924: 


CATTLE 
Week ending Cor. week 
June 7. Prev. week. 1923. 
CO hice ibe Saicennees 29,521 25,168 32,728 
es ae 25,669 25,318 29,667 
ee ° 20,843 22,776 
East St. Louis.......... 17,276 14,806 enee 
Loe ee 6,959 8,461 eose 
EE atckdunsesees 7,706 6,932 7,055 
——- RcbaweKe et sowee 1,215 909 914 
WOME WOMEN ccicesccsces 8,284 9,383 cae 
My 2,026 1,801 2,207 
Indianapolis ............ 2,216 1,195 2,341 
ee 1,801 1,60: 1,645 
New York & Jersey City 9,073 9,317 9,431 
Oklahoma Oity ......<0- 5,989 5,320 an 
HOGS 
I fe ccawendcacecens 152,700 121,900 196,400 
MEM GREE oo cc cccscees 27,9 531 55,098 
PE! Ciienennnauess<xe 68,311 46,393 75,085 
East St. Louis ......... 48,043 5,937 éeae 
ee er 22,624 26,469 cece 
ke eee 45,067 32,188 41,653 
EE Bsacicwscets eee 19,572 18,053 17,784 
ova ¥.e aie 0c. ceeon 18,385 14,262 5,609 
EE ov cresecccee 4,817 5,808 4,900 
Philadelphia ........... 20,854 18,056 17,202 
DEE. Widves.nse neces Pgh 18,792 38,130 
—eee eee 8,830 165 20,374 
New York & Jersey City Br 1333 49,598 42,916 
Oklahoma City ......... 4171 4,633 coee 
SHEEP 

CD Sckcestensennune 55,077 37,239 39,142 

re nag ME wavaiev cutesee 24°675 18,819 19, 
Biren kaa onle a aracecwary 29,050 16,371 21,219 
Bast De. BM oS ce cevee 15,188 8,81 oa 
ere 12,019 10,359 ees 
METRE Ssieccaewes use 646 66 ae 
eee 283 121 161 
Sk ee 8.702 11,007 raid 
Philadelphia ........... 4,914 4,744 6,299 
a aoa Spereatwcees my -! 394 1,208 
eer 458 5,067 6,281 
New York & Jersey City 38° "262 30,562 39,084 

Oklahoma City ......... 237 1 
<r 


CHICAGO HIDE QUOTATIONS. 
Quotations on hides at Chicago for the 


week ending June 14, 1924, 


parisons, are as follows: 


PACKER HIDES. 
Week ending Week ending Corresponding 


June 14,’24. 

ao native 

eee 144@l5e 14%@l5c 
He 7 y native 

steers ....... @12%c 12%@13c 
Heavy Texas 

rrr @12¢ @12c 
Heavy butt 

branded 

Te @l2c @12c 

eavy Colorado 

GOT 6 60:46:05: @llic @llic 
Ex- Light Texas 

eee @ 9c @ 9c 
Branded cows .. @ 9c @ 9c 


—* native 


@10%c 10%@l11c 
@10'%e 10% 


‘His 


Native bulls ... 8 @ 8%c 

Branded bulls.. 7 @ 7%c 7 Te 
Calfskins ...... 20 @20%c 204% @21c 
SRR ar ce oie c 16%c 
Slunks, regular. 1 1. 
Slunks, hairless @40c 40c 


Light, Native. Butts, 
per Ib. less than heavies. 


with com- 


June 7,’24. week 1923. 


19 @19%e 
16% @lic 
154% @16c 
15% @16e 
14% @l15c 
12 @12%c 
12 12%c 
14 @l4%c 
13 14e 
12 12%c 
10 10%ec 
17 18¢ 
15 16¢ 
1.10@1.15 
85@75c 


Colorado and Texas steers le 


CITY AND SMALL PACKERS. 
bet ~~ ending Week ending Corresponding 


une 14,’24, 
Natives all 
weights ...... @10c 
Bulls, native ... 8%4c 
Branded hides. . @ 8%c 
Calfskins ...... eibe 


Stuns, = pele $ sogi.60 60 $1. oO 1.60 


eecves 35 @40c 35 


10c 
814c 
@ 8%c 
@18c 


15c 
1.60 


@40c 


COUNTRY HIDES. 
Week ending Week ending Corresponding 
June 1 Juan 





June 7,24. week 1923. 


13 @l4c 
11 12c 
11 12¢ 
@1 
14 @l5c 
1.30@1.35 
1.00@1.10 
35 @T70c 


4,'24, e7,’24. week 1923. 

Heavy steers . 9 @10c 9%@10%e 12 @138c 
Heavy cows .. 74%@ 8c 8 @ oe 11 @l12c 
Re 7%4@8ec 8 @8 10 @llic 
Extremes ..... 9%@10%e 10 @lic. 11 @l12c 
DL, cacessees 6%@ Tc 7 @7T%c 9 @10c 
Branded ...... 6%@ Te 7 @7T%e 9 @10c 
———— Raetis 13%@14%ec 14 @l5c 138 @l4c 
| ERA 1%ea@L 12 @l3ec @13c 
ee BS .-+-$1.15@1.25 $1.15@1.25 $1.20@1.25 
Deacons ...... 1.00@1.10 $1.00@1.10 $1.00@1.15 
Slunks,. regular $0.90@1.00 .90@1. $0.60@0.75 
Slunks, neliee ee 30 $0.25@0.30 $0.25@0.30 
Horsehides ....$4.00@4.50 $4.00@4.50 $4.50@5.00 
Hogskins ..... $0. 300. 30 $0.25@0.30 $0.20@0.25 

SHEEPSKINS. 


Week ending Week ending Corresponding 


June 14,’24. 
Large packers $2.50@3.00 $2.50@3.00 
Small packers £$2.50@3.00 $2.50@3 00 
Pkrs. shearl’gs.$0. 75@0. 90 @0.90 
Country — .$1.50@2.00  $1.50@2.00 
Dry pelts ....$0.28@0.32 $0.28@0.32 


June 7,24. week 1923. 


$3.30@3.40 
£3.00@3.20 
$1.00@1.10 

2.50 
$0.31@0.33 
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ICE AND REFRIGERATION 


ICE NOTES. 

The St. Louis Ice Company plans to 
erect a $25,000 ice storage plant at Ft. 
Ficice, Fla. 

Additions and improvements costing 
$100,000 have just been completed by the 
Columbia Ice & Storage Company, Wenat- 
chee, Wash. 

Approximately $100,000 will be spent by 
Iiartley Brothers in moving their ice and 
storage plant to Yuma, Ariz., from Som- 
erton, Ariz., and in increasing the capacity 
ot the plant. 

lhe cold storage plant of the Pioneer 
Ma:ket in Porterville, Calif., was recently 
destroyed by fire. 

Construction has been started on the 


new cold storage plant to be erected in 
Brownsville, Tex., by the Desel-Boettcher 
Ccuipany. 

The Consumers Ice Company, Dallas, 
Tex., has increased its capital stock from 
$40,000 to $80,000. 

The annual convention of the National 
Association of Ice Industries will be held 
in Chicago October 28-31, 1924. Head- 
quarters will be the Hotel Sherman. 

The National Association of Practical 
Refrigerating Engineers will meet in New 
Orleans, La., November 11-14. 

fe 
What are standard temperatures for 


cooling beef? Ask THE BLUE BOOK, 
the “Packer’s Encyclopedia.” 





207 E. 43rd St. 


Freezer and Cooler ROOMS Provision Traae 
spectattsts 2 CORK INSULATION sits 24 svecit 
Morrow Insulating Co., Inc. ‘=w vor« 








Glenwood Avenue 
West of 22nd St. 


Cold Storage Insulation 


All Kinds of Refrigerator Construction 


JOHN R. LIVEZEY 


PHILADELPHIA, PA. 











est sealing of all regular doors, 


positive acting port shutter. 


1511 West Fourth St. 


Get the 1924 Stevenson Door Book 


Stevensea 


FREE It tells why 
Doors are the quickest, easiest, tight- 


Tells all about the Stevenson’s ] 
Closer; the Stevenson “Door that Cannot Stand 
Open ;” the Stevenson Overhead Track Door with 


Write TODAY for your copy 


Stevenson Cold Storage Door Co. 


Chester, Penna. 


Regular 


1922 Door 











YORK 





a rigid cast-iron base 
easy to operate, efficient, 
economical, and can be 
driven by any available 
power. 
You may have always 
thought your Market was 
not large enough to justify 
the installation of Mechan- 
ical Refrigeration, but this 
is just the little machine 
you have been looking for. 
It is worth your investiga- 
tion. 

Write for Bulletin No. 70. 


YORK, 





Self-Contained 
Refrigerating Machines 
are ideal for the Meat Market. They 
save money and furnish an independent 
source of satisfactory Refrigeration. 


The complete machine is mounted on f, 
easy to install. “fg 


YORK MANUFACTURING CO. 


Ice Making and Refrigerating Machinery Exclusively. 


PENNA. 















GERMAN FAT SITUATION. 


(Continued from page 32.) 


margarine, will help to make ciear the 
strength of the competition offered to 
animal fat products by margarine type 
goods. 

Of a number of stores retailing fats in 
various sections of Berlin. called upon, 
some said they were selling more Palmin 
and Kokusfett than regular margarine, 
while all reported that they were selling 
more Palmin and Kokusfett than lard. 
This gives some idea of the importance, 
at least in Berlin, of these products, which 
substitute for lard. These fats are given 
much more publicity in the fat stores 
than American pure lard, and always sell 
a little below lard in price. They have 
the disadvantage, however, that they can- 
not be spread on bread, which is one of 
the important uses of lard, and also that 
in hot summer weather they are not so 
solid. 

Americans Do Not Advertise. 

The margarine companies are heavy ad- 
vertisers, while the American packers here 
are not. This seems to be the biggest 
weakness in American selling methods, 
and a point upon which stress should be 
laid in the future. One can also buy mar- 
garine, Palmin and Kokusfett almost any- 
where, even in vegetable and fruit shops, 
while lard is sold in fewer places and 
is much more poorly displayed. 

In Berlin the Bolle concern has alniost 
a monopoly of milk distribution, and uses 
big white wagons around which a large 
part of the population of the street con- 
gregates. The wagons also retail butter, 
if they have it, and margarine, but they 
do not carry lard. They sell a trade- 
mark brand of goods, “Bolle Margarine,” 
and often carry placards stating that mar- 
garine prices are being reduced or will 
be advanced soon. Because of the small 
margin on milk sales—the city controls 
the price—they place strong emphasis up- 
on this side business. 

Before the war the dairy and butter 
trade would have nothing to do with mar- 
garine because of the usual enmity of dairy 
interests, but it now appears that the dis- 
organized economic conditions have been 
an element of strength to the margarine 
industry. With the low consumer’s pur- 
chasing power, buyers are obliged to buy 
“something just as good,” and the dis- 
tributors of dairy products are fostering 
this trade. As previously noted however, 
it is likely that this situation will change 
with increases in the supply of butter. 

Wholesale Trade Conditions. 

Interviews with a large number of peo- 
ple engaged in the wholesale raw or re- 
fined oil trade, indicate that these middle- 
men are also backing the effort to replace 
animal with vegetable fats. Wholesalers 
willingly admit that lard gives strong com- 
petition to their particular products and 
causes sales to drop off when margarine 
prices come too close to the lard prices, 
but they are constantly on the lookout 
for cheaper products with which to re- 
place those that are out of line. One large 
margarine manufacturer, for example, 
stated that cocoanut oil was then (1923) 
too high, and consequently, his company 
expected to greatly increase their importa- 
tions of an oil seed of the bassia group 
from Brazil. 

The great shortage of German animal 
fats in 1919, 1920, and 1921, and the fact 
that government operation of the fat in- 
dustry at the time demoralized the mar- 
garine trade combined to cause very large 
imports of American lard, but one year of 
good management in the margarine busi- 
ness, again in the hands of the owners, 
has changed matters and given lard gen- 
uine competition. 

An official of one of the large Dutch 
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JASO Pounds 


protection without 
an ounce of worry 


HERE is some satisfaction in knowing 

that the door service throughout your 
plant is 100% efficient and when one of the 
husky boys gives the door a good hard slam 
(the kind that makes most of ’em rebound) 
you’re saving money because with Jamison 
Doors the harder the slam the tighter the 
seal. It’s all in the hardware! 


They have multiple seals between door and 
frame where others have but one. Automatic 
self-tightening fastener that gets tighter and 
tighter and the adjustable spring hinges ex- 
tending over one-half the width of the door, 
making the pressure controllable and renew- 
ing the seat against the multiple sea!s of con- 
tact. Three times more material weight than 
other makes. All equipment bolted, not 
screwed to door and frame. 


But why argue—so obvious is the superiority 
of Jamison equipment that one glance will 
settle your mind on any refrigerator door 
problem that might arise. 


FD 
=a 


We would like to mail you our catalog Num- 
ber 11. It is probably the most comprehen- 
sive treatise on modern refrigerator doors 
ever compiled. It will vitally interest anyone 
contemplating new equipment or replace- 
ments. 


Send for it Today 
Address Desk 8 


famison Doors 


pete 


Jamison Cold Storage Door Company 
Hagerstown, Md., U. S. A 


Q _ ng a <“, 
sos vie sSstee Seva acoeSSSeR Geese Soe sasSGeasesd oe 












THE NATIONAL PROVISIONER 





installed for us. 
‘Sterling.’ ” 





“Saved Us A Thousand Dollars in One Year” 


Writes Steigel & Geisler Bros., LaPorte, Indiana: “A little later, we 
shall install another ‘Sterling’ as we are well satisfied with the plant 
The more machines we see, the better we like our 


‘“STERLING’’ 


Mechanical Refrigeration 





“Sterling” Refrigeration is 
ideally suited for packing 
houses, sausage factories, 
etc. Write for free in- 
formation, catalogs, etce., 
today. 


United Iron Works, Ine. 


Kansas City, Mo. 


Sales Offices in Principal Cities 








margarine concerns made the statement 
to the American Agricultural Commis- 
sioner at Berlin, that the reason for de- 
creased lard purchases in 1922 was not 
the rate of exchange nor the price relation- 
ship between margarine and lard, but lay 
in the fact that traders could make a 
greater profit with margarine, since there 
is always more speculation in margarine 
than in lard. Margarine manufacturers 
have sold their products in marks, and 
traders, at times when the mark dropped, 
ordered and bought all the margarine they 
could, because of the fact that the de- 
preciation of the currency was always 
faster than the decision of the margarine 
association to increase prices. Consequent- 
ly, the traders were able to make large 
mark profits, when manufacturers prices 
were suddenly raised. 

This was not possible with lard, how- 
ever, because lard is placed in consign- 
ment and stocks belong to Ainericans. A 
wholesaler in buying lard, paid the ex- 
change rate of the day, while the Ameri- 
can immediately asked his bank to buy 
dollars and avoided all speculation. Some 
wholesalers, of course, had good luck in 
buying lard at the right moment, and con- 
sequently made paper mark profits. 

The manufacturer just mentioned also 
said that, although lard is a serious com- 
petitor in price, margarine manufacturers 
do not have any great fear that it will 
monopolize the fat market, unless Ameri- 
can packers enter the German market in 
a much more aggressive fashion than they 
have in the past. This suggests that the 
margarine industry is nov in an impreg- 
nable position. 

Dutch in Margarine Industry. 

The strength of margarine and kindred 
products is to be attributed to a consider- 
able extent to the concentration of the 
Dutch in the German oil and margarine 
trade, and to their experience in, and o1- 
ganization for, carrying on the business. 
Lard, margarine, and similar products, are 
not purchased solely because of economics 
laws of price, supply and demand—much 
depends on organization and seliing. 

The concentration and importance of the 
Dutch group is one of the outstanding 
features of the business. There are said 
to be about 117 or 118 different margar- 
ine manufacturies in Germany, of which 
number about 22 or 23 are said to belong 
to the Dutch, yet those under Dutch con- 
trol produce at least 65 or 70 per cent of 
the total margarine output (this is read- 


ily admitted by a director of one of the 
largest Dutch concerns) and are some- 
times said to produce 76 per cent of the 
total. 

Opposed to them is the so-called “Ger- 
man Ring.” However, it is commonly 
supposed that the German Ring regularly 
make price arrangements with the Dutch 
group. 

In addition to these two groups, there 
are some 20 or 25 companies of lesser im- 
portance, who do not make any price 
agreements with the other groups. They 
often sell at prices considerably lower 
than the big concerns, and commonly put 
out products that are not up to the stan- 
dards of the others. These products. 
however, are usually purchased for baking 
purposes. While these smaller concerns 
have no distinct organization of their own, 
it is possible that they may have price 
agreements in some sections of Germany. 

Foreign capital, the greater part of 
which is Dutch, has likewise invaded the 
oil crushing industry and according to 
Lawyer Willemsen this influence is as fol- 
lows: Of 98 large mills, only 22 are for- 
eign companies, but whereas German 
mills manufacture 891,926 tons of raw ma- 
terial, the mills under foreign influence 
handle 988,520 tons. It is also stated, 
moreover, that foreign intluence has lately 
become greater than these figures indicate. 

The Dutch influence in the oil and mar- 
garine industry naturally has aroused some 
antagonism; at one time, foreign-owned 
companies had trouble with the German 
laborers, and recently the leading paper 
of the Majority Socialists has been waging 
a press campaign against them. However, 
such difficulties at present seem of little 
importance and in general there is no fe«l- 
ing against these concerns. Their appear- 
ance is German; they have German man- 
agers; the margarine is made in Germany, 
advertised in German, and the ordinary 
purchaser cannot distinguish between pro- 
ducts. 

Many people familiar with the industry 
feel that Germany actually gains by this 
Dutch interest. Although England is 
dominant in the oil and seed trade, Ger- 
many is able to draw her supplies through 
the world-wide purchasing organization of 
the Dutch and in addition has the ad- 
vantage of the most scientific methods 
of oil production, oil refining and margar- 
ine manufacture. 

Location of the Industry. 
While the main centres for margarine 
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consumption are the large cities of the 
industrial sections, it is more economical 
to ship margarine than raw materials, and 
the industry, accordingly, has grouped it- 
self largely neas the ports of receipt, and 
the chief markets, for raw material. 
The most important ports of receipt are 
Hamburg and Rotterdam (Holland), and 
these centres furthermore are well situ- 
ated for obtaining the large quantities of 
fresh milk used in margarine manufacture. 
Consequently, there is a strong concen- 
tration of the margarine industry about 
Hamburg and at points near the Rhine 
and close to the Dutch frontier, for ex- 
ample, at Goch, Cleve, and Emmerich. 
Berlin, also, has some margarine factories, 
and there is a lesser concentration about 
Nurnberg, because of the difficulties of 
supplying fresh margarine at such dis- 
tances in the interior, but the two centers 
first mentioned supply most of Germany, 
This concentration of a large part of 
the margarine industry on the edges of 


‘Germany is of some importance to the 


American trade because in warm weather 
it is necessary to add more animal fats 
to margarine in order to make it “stand 
up,” and America is the main source of 
these materials. The comparatively long 
distance some margarine has to be ship- 
ped, and the inadequate and costly facili- 
ties for refrigeration in Germany, give 
particular reasons for the purchase of 
American animal fats during the warm 
summer months. 

The feature of greatest significance to 
the United States, however, is the funda- 
mental change in the type of fat material 
used in German margarine manufacture. 
This will be made evident by a brief study 
of German-American trade in margarine 
fats and oils. 

American Position in the Trade. 

In the first place, American meat pro- 
ducts exported to Germany are primarily 
fats; pure, steam and neutral lard, fat 
backs, and a few other fat pork cuts com- 
prising the bulk of our pork business, 
while oleo oil, tallow, stearine and pre- 
mier jus or oleo stock make up the most 
important part of our steady trade in beef 
products. The pork business is almost 
entirely American, and in the beef pro- 
ducts mentioned the United States is 
singly the most important source of supply. 

While the United States is, by far, the 
largest source of animal oils for margar- 
ine manufacture, it is not at present an 
important supplier of vegetable oils. We 
do export some cottonseed oil, however. 

Of the animal fats imported for mar- 
garine manufacture, oleo and premier jus, 
or oleo stock, are most important, and 
American supplies of these fats have 
gained a high reputation, because of maize 
feeding in the United States. For the 
years 1912 and 1913 the average import 
of oleo was about 28,000 tons, of which 
America supplied 79 per cent; adding pre- 
mier jus average imports for 1912-1913 
were 50,000 tons two-thirds of which canie 
from the U. S. A. In 1922, with the mar- 
garine production doubled, the import of 
oleo including premier jus for 1922 
amounted to only 22,666 tons or 45 per 
cent. of the 1913 imports. 

A reduction in the use of American cot- 
tonseed oil is another important change 
in the source of supply of raw materials. 
The average imports into Germany in 
1912-13 were 23,784 tons. In 1922 total 
cottonseed oil importations were but 2,935 
tons, only 410 tons of which came from the 
U.S. A. American cottonseed oil is every- 
where regarded as of the best quality, but 
shortage of production in the United 
States, and world market conditions. have 
made it almost prohibitive to iniport this 
oil, and the oil mills of Harburg (across 
the river from Hamburg) which formerly 
crushed cotton seed, have been forced into 
other lines. It is now commonly believed 
in the German oil industry that American 
cottonseed oil will no longer be a serious 
competitor with other sources of fats. 
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THE NATIONAL PROVISIONER 


Denver Opens Latest in Packing Plants 


The new million dollar packing plant of 
the Blayney-Murphy Company was for- 
merly opened at Denver, Colo., on June 5. 
This plant is of interest to the trade be- 
cause of its many novel features. 

Denver citizens by the many thousands 
hundreds of visitors from outside 
points attended the opening. Congratula- 
tions were showered upon W. N. W. Blay- 
ney, Joseph P. Murphy and Hollister F. 
Blayney, officials of the company, upon 
their achievement in placing an entirely 
new and completely equipped institution 
in the Western field and in having it in 
full operation eleven months from the time 
the first dirt was turned. Many of these 
telicitations took the form of floral designs 
seut in by competing firms and concerns 
associated in trade. 


and 


A most auspicious beginning was regis- 
tered for this packing project, which is 
recugnized throughout the country as a 
leader in construction, in modern methods 
o! meat handling and in economies of op- 
erauion. The Blayney-Murphy Company, 
known until a year and a half ago as the 
Coffin Packing Company of Denver, wia- 
at once its marketing territory to 
cover interstate business. Judging from 
the hearty response to the public’s invita- 
tion to inspect the completed plant, a con- 
siderable swelling of the home market also 
may be expected. 


ens 


Souvenir cartons of “Mayflower” bacon 
and sausage were presented to each visi- 
tor. The army of sight-seers which surged 
through the plant from ten o’clock until 
five, “following the arrows” and witness- 
ing every branch of packing operations, 
numbered well over. 30,000 persons. A 
night view of the institution was afforded 
several hundred retailers. 

Only this form of informal visiting 
marked the opening. There were no 
speeches. 


Capacity and Construction. . 
Ground was broken at 48th avenue and 
Gilpin street for the new Blayney-Murphy 
plant on June 18, 1923. On May 19, 1924, 
the first “kill” was undertaken. The plant 
is now in operation with a full capacity of 
3,000 hogs, 1,000 sheep and 1,000 cattle 


weekly. The employment list when full 
will number 450. 

This five-story concrete and steel struc- 
ture contains practically every new con- 
ception of convenience, economy and effici- 
ency which could be culled from the ex- 
perience of the packing trade in America 
dui:ng the last decade. Henschien & Mc- 
Laren were the architects. With no handi- 
cap of old construction nor any special 
limitations as to expense, there was pro- 
duced what is conceded to be a gem of 
efficiency in meeting the needs of the 
market built up at this point through a 
score of years by Messrs. Blayney and 
Murphy. 

Novel Features of the Plant. 

Outstanding features of the new plant 
which might be called unique comprise a 
complete dry-rendering, odorless system 
for handling fats; a “bleeder” turbine in 
the power house which extracts power for 
electricity from heating and cooking 
steam; one of the latest hog house equip- 
ments, and a modern pulverized fuel sys- 
tem in the boiler room, making it as spick 
and span as a parlor. 

Abandonment of the wet process of lard 
and fertilizer production, the builders of 
the Blayney-Murphy plant maintain,. en- 
ables the handling of fats within a few 
hours instead of a matter of days. The 
materials are kept in edible form through 
to the crackling stage. 

The harnessing of steam for electricity 
purposes prior to its use in various ordi- 
nary capacities reduces the pressure of 
heating and cooking material and conse- 
quent “sloppiness” of plant floors, walls 
ard ceilings. All waste steam is collected 
and expelled from one point. The boiler 
room equipment comprises a new and 
approved system of coal pulverizers and 
blowers. The fuel in particles is con- 
sumed with the utmost economy of heat 
in a grateless chamber 25 feet high. There 
is very little smoke and ashes, combustion 
being so complete. 


All Cement and Tile. 


Construction of the building itself has 
involved the use of cement and tiling to 
an extent unequalled by any other packing 


45 


plant in America. The structure, five 
stories in height, 500 feet long and 300 
feet wide, is literally a block of concrete. 
Built “from the ground up,” instead of 
piece-meal fashion, as is the experience of 
most packing plants, it has been compara- 
tively easy to construct for all time and 
to absorb ideas embodying tried discov- 
eries in short cuts to meat handling. 

Compactness rules in every department, 
from the great, sunny killing room on the 
fifth floor to the shipping equipment, first 
floor front. Gravity is utilized to its ut- 
niost, in beef and hog cutting, in distribu- 
tion through carefully-placed galvanized 
chutcs. Approved conveyors are an ad- 
junct of the pork department. 

In refrigeration, also, the inventions of 
the day are given sway. The simplicity 
idea prevails, however, and efficiency Is 
the aim. The handling of brine in the 
cooling rooms and salt in the pickling 
division entails many admirable devices. 

A Business Ornament. 

in location the new Blayney-Murphy 
plant has materially changed the sky-line 
of Denver’s packing town, occupying as 
it does the high ground south of the Bur- 
lington tracks and equidistant about a 
third of = mile from the stock yards ex- 
change building and the buildings of the 
compeny’s former plant near the Platte 
river. 

The handsomely-stuccoed pile, with iis 
stately tower, was topped by an Amerjcan 
flag on the formal opening day. The na- 
tioral banner waved its folds over an 
animated scene as literally hundreds of 
autcmobiles unloaded their occupants at 
the plant. Toward mid-afternoon conges- 
tion both within the plant and in nearby 
parking space became serious, but was 
handled briskly with the assistance of de- 
tailed traffic policemen and by the em- 
ployes of the company, each resplendent 
in a wew duck long-coat and khaki cap. 

The officials of the Blayney-Murphy 
company expressed gratitude over the 
tremendous turnout of send-off day vis- 
itors. It was apparent to them that the 
Denver business world appreciated their 
enterprise in providing for the industry 
there a plant of such efficiency and com- 
pletc appointments. 


{[EDITOR’S NOTE.—In its. series on 
“American Packers & Packing Plants,” THE 
NATIONAL PROVISIONER will include a 
detailed description and illustrations of this 
new plant, which contains many novel fea- 
tures of interest to packinghouse operators.] 





isi 
{ 





NEW PACKING PLANT 






i oot 
re 





me jen 


ib m4 


| 


= i 





Pe Oe a 





OF THE BLAYNEY-MURPHY COMPANY, DENVER, COLO. 





THE NATIONAL PROVISIONER 


June 14, 1924. 


Chicago Section 


Charles Kraus, of the E. Bucher Pack- 
ing Co.,-Cairo, Ill, was in Chicago this 
week. 

Howard S. Delaney, of Delaney & Co., 
Philadeiphia, Pa., spent a few days in 
Chicago during the week. 

Milton Haas, of the Pacific Bone. Coal 
& Fertilizer Co., San Francisco, Calif., 
was in the city this week. 

President P. A. Jacobson, of the Inter- 
state Packing Co., Winona, Minn., made 
a trip to Chicago this week. 

Karl M. Zaeh, general manager of the 
Louisville Provision Co., Louisville, Ky., 
spent a few days in Chicago this week. 

John W. Parker, of the Chicago office 
of the Portland Vegetable Oil Mills, has 
gone to the Pacific Coast on a vacation 
trip. 

Vice-president E. C. Merritt, of the 
Indianapolis Abattoir Co., Indianapolis, 
Ind., was a Chicago visitor during the 
week. 

Isaac Powers, secretary and treasurer 
of the Home Packing & Ice Co., Terre 
Haute, Ind, was in the city again this 
week. 

Packers purchases of livestock at Chi- 
cago for the first four days of this week 
totaled 38,045 cattle, 11,134 calves, 105,391 
hogs and 35,986 sheep. 

F. C. Rogers, the well-known packing- 
house products broker of Philadelphia, 
New York City and Trenton, N. J., cailed 
on his many Chicago friends during the 
week. 

Milton Schaffner, of Schaffner Bros. Co., 
Erie, Pa., passed through Chicago this 
week on his way to attend the “ 
mecting iii Minneapolis. When it comes 
to optimists, there is none more so than 


Milt. 


Optimists” 





H. C. GARDNER F. A. LINDBERG 


GARDNER & LINDBERG 
ENGINEERS 
Mechanical, Electrical, Architectural 
SPECIALTIES, Packing Plants, Cold, Storage, 
Manufacturing Plants, Power Install- 
ations, Investigations 
1134 Marquette Bidg. CHICAGO 





Swift & Company’s sales of carcass beef 
in Chicago, for the week ending Saturday, 
June 7, for shipment sold out, ranged from 
8.00 cents to 19.00 cents per pound, aver- 
aged 13.83 cents per pound. 








Meat Trade Movies—No. 48. 





NATIONAL FeanswNER 


HE BELIEVES IN “SELL RIGHT.” 


One of the most earnest advocates of the 
“Sell Right’ campaign is F. W. Keigher, 
general manager of car routes for Wilson 
& Co. His salesmen get THE NATIONAL 
PROVISIONER every week, and he has 
offered a prize for the best “Sell. Right” 
slogan for the use of his department. 








Provision shipments from Chicago for 
the week ending June 7, 1924, with com- 
parisons, were as follows: 

Last week. Prev. week. Last year. 
Cured meats, Ibs....19.687,000 16,239,000 14,144,000 
Fresh meats, Ibs....45.222,000 36,092,000 20,641,000 
RAM: <n cxnvnsss 7,455,000 5,670,000 11,487,000 





Joseph Block, president of the Western 
Butchers’ Supply Company, San Francis- 
co, was in Chicago this week on his way 
home from a flying trip to New York. 
Mr. Block is kept busy taking care of 
orders from the trade on his Koch wire 
sausage form, which has met a long-felt 
want in the sausage business. 

A. B. Friedman, whom everybody in the 
packing and refining trade remembers, 
writes his friend John W. Hall from Ham- 
burg that because of present depressed 
financial conditions in Germany not much 
lard trade may be expected from that 
source for the present. Everything waits 
on the financial settlement, after which 
there is likely to be correspondingly in- 
creased activity. 

The sons of several prominent Chicago 
packinghouse men are combining pleas- 


ure and practical experience in a trip to 


Europe this summer by working their way 
over on a cargo boat. The boys are 
Charles Mickelberry, son of C. M. Mickel- 
berry, of pork sausage fame; Wilbur and 
Robert Munnecke, sons of Victor H. Mun- 
necke, head of Armour and Company’s 
dressed beef department; and James L. 
McManus, whose father, R. C. McManus, 
is head of Swift & Company’s law de- 
partment. 

Charles G. Schmidt, president of the Cin- 
cinnati Butchers’ Supply Co., was in Chi- 
cago this week, accompanied by Mrs. 
Schmidt and Miss Matilda Schmidt. The 
“Boss” has packinghouse equipment for 
his vocation, but music is his avocation. 
He is president of the National Saenger- 
bund, which held its diamond jubilee con- 
vention at the Coliseum in Chicago this 


week, with great maennerchor and mixed 
choruses rendering stirring programs. Mr. 
Schmidt did not sing, but he was kept 
busy making speeches to the singers and 
to the immense crowds which packed the 
Coliseum for the concerts. It was proba- 
bly the greatest songfest in the history 
of this national organization, which in- 
cludes 163 cities, and the “Boss” was cor- 
respondingly happy. 





George F. Pine Walter L. Munnecke 
Pine @ MunneckKe Co. 
PACKING HOUSE & COLD STORAGE 
CONSTRUCTION: CORK INSULATION & 

OVER HEAD TRACK WORK. 


10 Mae” Detroit, Mich. cerry sre0-3761 


C. W. RILEY, Jr. 
BROKER 


2109 Union Central Bldg., Cincinnati, O. 
Provisions, Oils, Greases and Tallows 
Offerings Solicited 











H. P. Henschien R, J. McLaren 


HENSCHIEN & McLAREN 
Architects 
1637 Prairie Ave. Chicago, IIl. 
PACKING PLANTS AND COLD STORAGE 
CONSTRUCTION 


H.N. Jones Construction Co. 


Engineers 
San Antonio, Texas 
Designs and Builds 
Packing Houses 





30 Years Experience 


M. P. BURT & COMPANY 


Engineers & Architects 
Packinghouse and Cold Storage Designing— 
Consultation on Power and Operating Cost 
Curing etc. You Profit by Our 25 Years’ Ex- 
perience. Lower Construction Cost. Higher 


efficiency. 
206-7 Falls Bldg.. MEMPHIS, TENN. 











Fred J. Anders Chas. H. Reimers 


ANDERS & REIMERS 
ARCHITECTS 
ENGINEERS 
314 Erie Bldg. Packing House 
Cleveland, O. Specialists 











PACKERS ARCHITECTURAL & ENGINEERING CO. 


WILLIAM H. KNEHANS, Chief Engineer 


ABATTOIR PACKING AND COLD STORAGE PLANTS 
Manhattan Building, Chicago, III. 


Cable Address, Pacarco 
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Several prominent packers were in the 
city this week to attend meetings of the 
Institute’s Committee on Local Trade Ex- 
tension, discussing vital, everyday prob- 
lems. Among those at the meetings were: 
R. T. Keefe, Henneberry & Co., Arkansas 
City, Kans.; Otto Finkbeiner, Little Rock 
Packing Co., Little Rock, Ark.; Fred L. 
Wilson, Wilson Provision Co., Peoria, Fl; > 
Geo. L. Franklin, Dunlevy-Franklin Co., 
Pittsburgh, Pa.; Frank T.:-Hunter, East 
Side Packing Co., East St. Louis, IIl.; J. 
W. Rath, Rath Packing Co., Waterioo, [a.; 
J. C. Dold, Jacob Dold Packing Co., Buf- 
falo, N. Y.; Fred G. Duffield, Jacob E. 
Decker & Sons Co., Inc., Mason City, Ia.: 
R. S. Sinclair, T. M. Sinclair & Co., Ltd., 
Cedar Rapids, Ia.; W. W. Krenning, E. 
G. Barber and L. E. Dennig, Jr., St. Louis 
Independent Packing Co., St. Louis, Mo. 


Several hundred Fellows of the Amer- 
ican Medical Association, here to attend 
the 75th annual convention of the society, 
visited Chicago packing plants this week 
as the guests of the Chicago Medical So- 
ciety, the Bureau of Animal Industry of 
the United States Department of Agri- 
culture and the Institute..of American 
Meat Packers. After being conducted 
through various plants, the visitors as- 
sembled for luncheon at:one o'clock in 
one of the plant cafeterias. There they 
were welcomed by Charles E. Herrick, 
president of the Institute of American 
Meat Packers; a representative of the Chi- 
cazo Medical Society, and Dr. W. N. Neil, 
of the Bureau of Animal Industry. Dr. 
Neil explained how meat is inspected, both 
before and after dressing. Dr. C. Robert 
Moulton, director of the Bureau of Nutri- 
tion of the Institute of American Meat 
Packers, outlined the work being done 
by the Institute along nutritional and 
other scicntific lines. 

a fe 
MOTOR TRUCK ECONOMICS. 

Labor turnover is a more important 
factor to operators of motor trucks than 
to virtually.any other line of business, ac- 
cording to officials of the General Motors 
Truck Company, Pontiac, Mich. An in- 
vestigation disclosed that changing truck 
masters (drivers) almost without excep- 
tion results in higher repair bills and op- 
erating costs. 

Reports from fleet owners in various 
industries and in representative sections 
of the country showed a variance in the 
average operating cost. Where these costs 
ranged high it was found that the labor 
turnover was greatest. Several instances 
were disclosed where one man had driven 
the same truck for years, and that the 
cost of maintaining this truck was well 
below the average. Not only had repair 
bills been small but the truck had depre- 
ciated far less than those which had had 
several changes of drivers. 

“Every business man knows that labor 
turnover is costly,” said S. V. Norton, 
service manager of General Motors Truck 
Company. “It always costs money to 
break in new men, regardless of how ex- 
perienced they may be. This applies to 
truck operation as well as other lines of 
business, and with the added effect of 
the extra wear on the truck. 

“Men who drive the same truck month 
aftci month know every peculiarity of the 
mechanism and just what it can do. They 
not only learn their individual truck but 
grow to feel that it is an integral part 
of them. They speak of it as ‘my truck.’ 
With this sense of possession comes pride, 
with the result that aman will see to it 
that ‘his truck’ is kept greased and oiled 
and will be careful of its appearance. 

“Our investigation disclosed a typical 
case. An employe of a lumber company 
was given a new GMC truck to drive. He 
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The Acme 


Combination Sanitary 


Rendering 
Drying Machine 


The inner shell is corrugated 
which eliminates staybolts. 


The bottom heads are rein- 
forced by special construction 
which prevents sagging. 

The most efficient equipment 
on the market. 


WRITE FOR BULLETIN No. 3 


The Acme Engineering Co. 


Dayton, Ohio 








has had that same truck for 5 years. ‘Only 
once has another man been at the wheel 
and then for just a few minutes but in 
that time the substitute driver managed 
to bump a fender. That is the only mark 
that has been put on the truck. The paint 
is unscratched—in fact the truck, after 
5 years’ service, looks. almost.as good as 
the day it left the factory. ° 

“The man who drives this truck takes 
pride in it and at present is opposing a 
move to trade in the ‘truck for a new 
one. He claims the old truck has plenty 
of good service in it yet. 

“But if this same man had been shiit- 
around, driving first one truck and then 
another, he would undoubtedly have been 
careless and regardless of what happened 
to his boss’s truck. And the truck he now 
is driving would have been junked long 
ere this.” 























—_——_ 
CHICAGO LIVESTOCK. 

RECBHIPTS. 
Cattle. Calves. Hogs. Sheep. 
Mon., June 2..... ,- 18,756 3,944 52,571 18,432 
Tues., June 3....... 962 4,124 31,454 11,042 
Wed., June 4....... 12,239 2,065 25,229 18,757 
Thur., June 5 ..... 8,794 5,342 8,206 12,666 
i Oe Se See 3,598 958 30,0383 12,497 
BAG. SOUS Ti veces 437 123 5,186 1,759 
Totals last week... 53,789 16,556 182,679 75,154 
Previous week ..... 58, 17,781 156,010 46,590 
‘ROBE O90 5.0.05 ; 17,0386 215,812 45,077 
Two years ago..... 59, 667 18,713 161,391 82,504 

SHIPMENTS. 
Mom.. “Sane: Bs... 4,441 2. 37 961 
Tues., June 3...... 3,248 25 7,363 1,642 
jWed., June 4....... 4,041 3 4,383 2,783 
Thur., June 5...... 3,994 28 7,230 1,901 
eS eee 906 47 TAT7 3,029 
Sas CE Pei wt sce 487 15 2,657 262 
Totals last week... 18,067 40,88 10,578 
Previous week...... 17,631 211 46,105 6,611 
YOO? GO wcvavees. 17,653 266 27,176 2,268 
Two years ago .... 16,619 393 20,828 9,703 


Receipts at Chicago Stock Yards thus far this year 
to June 7, with comparative totals: 


1923. 
Cattle 1,305,256 
Calves 380,075 
Hogs 4,524,887 
Sheep 1,610, 333 





Combined weekly hog saiitinbi at eleven markets 
for 1924 to June 7, with comparisons: 


Week. Year to date. 
Week ending June 7........ 732,000 18,081,000 


EE cdsbccccciccee GE | u Samect 





Corresponding week 1923...... 807,000 17,292,000 
Corresponding week 1922 620,000 12,845, 
Corresponding week 1921...... 623,000 13,907,000 


Combined receipts at seven points for the week 
ending June 7, th comparisons: 


*Cattle. 
Week ending June 7 
ag week 





ee receipts at seven markets for 1924 to 











ne 7, and the corresponding period for previous 
ie 

*Cattle. Hogs. Sheep. 

Stet ah ee tana cess 4,134,000 14,963,000 4,030,000 

LE Soca hea o seen ct 4,142,000 14,377,000 4,370,000 

, og eee ers eae p 10,497,000 3,964,000 

Ws Ci ilize eve wes 3,645,000 10,914,000 4,796,000 

*Calves at Omaha. St. Louis and St. Joseph are 
counted as cattle. 

Chicago Stock Yards receipts average weight and 
top and average prices for hogs for under-mentioned 
weeks: 

Average 
Number weight. ‘Prices—— 
received. Ibs. Top. Average 
*Week ending June 7...183, 237 $7.50 $ 7.20 
Previous week ......... 156,010 236 7.50 28 
923 : 241 .f 35 6.95 
240 11.00 10.55 
238 8.50 8.05 
228 15.35 14.30 
231 4821.25 .35 
236 416.95 16.50 
223 «616.05 15.45 
10.15 9.75 
229 7.90 7.45 
237 8.45 8.25 
Average 1914-1923 ..... 147,900 233 $12.30 $11.75 





* Recei; 


pt 
June 7, 1924, unoffic’ 
WEEKLY AVERAGE PRICE OF LIVESTOCK. 


Cattle. 


Week ending en 7. 8 9,45 $ es $5.85 $1 





s and ore weight for week ending 


Hogs. Sheep. Lambs. 


3.60 


Fo a week 55 6.50 14.25 
1923 :°10.05 6.95 5.65 13.65 
1922 8.85 10.55 7.00 12.15 
1921 8.05 x 4.65 11.75 
1920 15.05 14.30 7.75 10 
EE I ace 13.50 30 8.40 85 
sein Sac oc darduiee eee 16.25 16.50 14.25 17.15 
WE Kinks wiescadeandand 12.15 15.45 9.50 85 
BEE SK Sie ainastinretinicieeth 10.20 9.75 7.35 9.65 
SER PR etre re 8.75 7.45 5.25 8.50 
| A ea ea 8.60 8.25 5.00 8.00 
Average 1914-1923 ...... $11.15 $11.75 $ 7.50 $12.45 


Following is given the net supply of cattle, hogs 


and sheep for packers at the Chicago Stock Y: 












for week mentioned 
Cattle. Hogs. Sheep. 
*Week ending June 7...... 36,500 142,300 64,800 
Previous week .. .. 86,017 109,905 39,979 
192% é .. 41,099 188,636 42,809 
19 . 48,048 140,562 72,801 
1921 35.487 130,025 72,631 
* Saturday. June 7, estimated. 
Chicago packers hogs slaughtered for the week 
ending June 7, 1924. 
BE FORO, ais Fete olveen ta eegts ce Kes kee 13,800 
PION 6 oc poe wer ow nena tien sae acd owane 7.700 
OMT ang) ra ttcd aca 6.50% wae ot ewe ams 16,800 
aig d. > NG ir wate ane dadweeneaeas 8,600 
OES ek RRR SE et iy Ste ree ees 16,800 
ra SBC cs eieeek sas ds sclesbemseetea 9,700 
Ea yi. vindesevave tains 4tcewinaenhen 9,900 
WVGMGNERY WOM OOo oon dc 6 osiecee cee vaiteteeus 15,400 
EO Ee re rer errr res Ont 7,400 
Deemer Oe WEOCG ok cos cease 7,500 
Independent Packing Co. 7,500 
Brennan Packing Co. 7,300 
EL “cceccovstcdsavsebscseeewaeaae wgaus 
Agar Packing Co. - 1,000 
I aude dee ick deedtiinels ostchwdeaw'anelan 23,300 
MEE cetbeisicauriccencus by exes ekebinenns 152,700 
Bi Or iis Tee ee 121,900 
IE SURI avy 8a 0,3 4 0 'brd ewes pd 3 We RNS pp cewaney 196,400 
ND ob disk de kes awh code eedu elterees 148,300 
CM 48 55 5h 24064 einGebagumaaaen 133,700 


(For Chicago 


livestock see page 38.) 
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Chicago Provision Markets 


Reported by THE NATIONAL PROVISIONER DAILY MARKET 
SERVICE 


CASH PRICES. FUTURE PRICES. 

Based on Actual Carlot Trading, Thursday, Official Board of Trade, Range of Prices. 
June 12, 1924. 

SATURDAY, JUNE 7, 1924. 

Green Meats. Open. High. Low. 














Close. 
LARD— 
deguiar Hams— See 10.32% 10.37% 10.32% 10.37% 
B-10 EDS, BVBle .oocccccocvcwmcccccccsesece @15 September ....10.60 10.67% 10.60 10.67% 
OO IIE AS ee Se ae eS ess OGIO os. cdccss, os tes ees 10.77% 
Te PFA re ee CLEAR BELLIES— 
14-16 Ib re ee ets + aus ¢ 
16-18 bs: ave 5 ip {ee ero ‘7% OUR oe, 041% 10.47% 10.47% 10.47% 
J = 
a RRS a Rr RE CE BREE RE @15% ae MEISE - +» 10.75 10.77% 10.75 10.7714 
Skinned Hams— — RIBS— | 
Ee, RE. 5 a on wn chee isvocespeadenes ee “eae te ss) 9.90 
16-18 PS Lon bon cébaeshe ss hetse en > 217% Snaenbes sake paee eee bao 9.95 
Oe a eras era eres @16% MONDAY, JUNE 9, 1924 
BOGE WS. DUB eos ccccccccvesccccccsecvecs @15% =a ° } 5 24, 
oo _ Ds casecescnchosesegesovceton + Open. High. Low. iene. 
2 Oe Sage ae es 
25-30 Ibs. << ¥ ess hake suber es toneee @12% eon gal a 
Picnics— een 10.35 10.35 10.30 10.30-32b 
B L aKchalapenign ene smabs sea @ 87 September ....10.62% 10.62% 10.60-62 10.62ax 
A Sn oo" eg the aad 5 OS @ o% PONE, fos ces: done F tees ey, 10.75ax 
10-12 IDS. AVE... ...-. eee ewer rere eee 7% CLEAR BELLIES— 
ES Wins osscconccwsensureedssaeae 7% 
ec oo ad July ws. eeeees vee nes Ty 10.45 
ear ea— September ........ SS S54 0.7. 
ST Pret i rr et ete @13% 
Tiny hcegate aih @i24, SHORT RIBS— 
10-12 IDS. AVE..... 2... ee eee eee eeeeeeee TT ae eer 9.90ax 
eS tan cwh< bak Saabs 660s uee @u% September ........ one sous 9.92ax 
ED: Rs snd on odo n0ckkbe seuss esebas @10% TUESDAY, JUNE 10, 1924. 
Pickled Meats. si Open. High. Low. Close. 
em ime Fla alt ease 0.3 aoe a 10.30 n 
gular Hams— ir) o<hessene ).2715 10.4214 10.27% 10.42 b 
i Bi ne ae, es Dee Lie 144% @15% September ....10.57-60 10.70 10.57% 10.70 
4 4 “sm CEE Pre aioise vn Oss b 
7 DE ccc newecsscsscscccccscs sp: SPOPMEE csenes ve0x eee oes 82 
Dt i. odesscckesbaenssanshesnebe 144%@15% LLIE ‘ 
16-18 lbs. ave Sed hsGwsd Ver eaaxeneshe cen are ti a wae ma im 10.48% 04dex 
Se EE xan oscsppnccneysssececese ee % ae MIE "293095 10-75 10-73% rg 
Boiling Hams— - SHORT nms— 
16-18 Ibs. avg ML Saoussaes pays 9.871%4b 
18-20 Ibs. avg 16% ‘September .... 2... 9 90 
20-22 lbs. avg 16% 
Skinned Hams— 
St = ove wae eceesceveccecsevccccsece part WEDNESDAY, JUNE 11, 1924. 
18-20 Ibs. | REE ACA, RARER EE aus aa Open. High. Low. Close. 
20-22 Dh bss ct pekshsssheeseenesebs RD— 
4 ee. = nse sSRe MP hie bb bn e sewsnke eise June Re te 8 a 54 wa 35 10.20 n 
-2 DPC. koweucicdues sebbeucs saner @ Mee. ee 371 10.; 10.; 10. 
SE IMs ccc cohesekguscavssns. G18%- Remember.” oes” 10.37% ae. ioe 2 
Picnics October ...... 10.72% 1078 10. 72% 10-72 
i Mi nd ckhnbabeeesesesneebene’ @9 CLEAR BELLIES— 
G- 8 IDS. AVE... ---- eee e eee ee ee ee ee eee @ ae aaa: 10.30 10.30 10.30 10.30ax 
iD i, Mish 6b ono she sns nsnicsensedecee 8 September ....10.60 10.60 10.60 10.60ax 
OE rrr 7% 
SE CE a ckwabsebapiessseontesaase 7% SHORT RIBS— 
om PR are: 9.8214 9.821% 9.67% 9.70 b 
Saliies (squase out and scediegs) September .... 9:80" 9:80 9.70 9.70 n 
Pe DR cccescocncespepsanceonsse @12% 
ee , EE dina ssccenbearrespenscocses @11% THURSDAY, JUNE 12, 1924. 
10-12 Ib | RRR Fete Sa Ee ae 11% 
=e ara eet tinted Gis Open. High. Low. Close. 
Serr tore 105g LARD— 
Pe: Gitateoun sens ean ced 10.40 n 
= sbetaeeae 10.37% 10.52% 10.37% 10.50ax 
Dry Salt Meats. September ....10.62%4  10:82% 10.6214 10:80ax 
ee ee 10.80 10.92% 10.77-80 10.90 b 
Extra ribs, 35-45 .. @9% j§ CLEAR BELLIES— 
we ye age . 3 rr July woenceeees 10.35 10.37% 10.35 10.87ax 
. 6- D September .... .... ue ewe .67ax 
. . D 
Gear plates, £1. Gif suomr ms as 
ML faveuones. xaos she sae h 
Fat Backe— September ........ 9.77 b 
Re =. avg.... @ be FRIDAY, JUNE 13, 1924. 
-12 Ibs. avg. 
12-14 lbs. avg Sig Open. High. Low. Close. 
14-16 Ibs. avg 8% LARD— 
16-18 Ibs. avg @ 9% June cae — 10.40 ax 
18-20 Ibs. avg.. @10 July 10.52% 10.50 10.50 ax 
20-25 lbs. avg 10% -_ raped Pyn4 rye 
ct i . R 
CLEAR BELLIES— 
ei0 2 re ee 10.40 b 
@10% BE. sc cccee coves 10.70 b 
10 
Gros OS ME eee 9.80 b 
@10% TD. ssuwces Sates ‘ . 9.80 b 














The “Gruendler Grinder” Reduces Costs! 


The GRUENDLER Bone and Crackling Pulverizers and Crushers 

reduce cost, require less floor space, and cost little or nothing for 
repairs, due to its correct design and powerful construction. Used for 

handling large beef heads, thigh beuen wed and dead carcasses to a fine product for quick rendering. Used 

entirely in the new dry process. Installed on positive guarantee, and trial. 

When better Bone Mills are built GRUENDLER will build them. Grinds any by-products such as Bones, 

Carcasses, Cracklings, Tankage, etc., into any fineness desired. Write for information. 


GRUENDLER PATENT CRUSHER & PULV. CO. 


932 N. Main Street Established 1885 ST. LOUIS, MO. 

















June 14, 1924. 


CHICAGO HOG PURCHASES. 


Purchases of hogs by Chicago packers 
for the week ending Thursday, June 12, 
1924, with comparisons, follows: 





Week, Cor. 

ending Prev. week, 

June 12. week. 1923. 
Beer A 00. .o.65 06sec 9,805 10.080 17,400 
Anglo-Amer. Pro. Co..... 6,719 6,775 10,400 
Swift D5 okewea des he 16,286 12,858 21,500 
G. H. nen Co 8,572 7,017 10,500 
ED ME ER con ccosbsves 17,041 14,466 19,700 
Wilson . > Cceeenewe ee 10,596 8,463 17,400 
Boyd-Lunham & Co...... 9,808 8,157 7,300 
Western Pkg. & Pro. Co. 11,000 7,800 15,300 

Roberts & Oake......... 7,094 4,504 5,2 
Miller & Hart.......... 6,056 6,421 6,200 
Independent Packing Co. 6,980 4,882 5,400 
Brennan Packing Co.... 7,090 7,242 6,200 
Wélitam. Davies Co...... ccccolttii ls cevees 4,700 
Agar Packing Co....... 709 750 1,300 
DEER wuane Baus sewer se dons 3,000 3,000 10,200 
MN Wists-3 sass u eine 120,756 102,415 156,700 





CHICAGO RETAIL FRESH 


























MEATS 
Beef. 
No.1. No.2. No. 8. 
Rib roast, heavy end........... 30 20 15 
Rib roast, light > - 30 20 
Chuck roast ....... 20 16 
iteaks, round . 40 380 
Steaks, sirloin, first cu 48 40 25 
Steaks, porterhouse 55 40 
Steaks, fl cocce 238 25 18 
Beef stew, chuck 18 15 
Corned briskets, bonele 24 22 1 
Corned plates ........ oo ae 12 10 
Corned rumps, boneless. peesaeus o 22 
Lamb. 
Good. Com. 
INES sciiowcekacenswsee . 88 25 
es ceeeenb sess 40 28 
Ste 12% 18 
Ghepe, Shoulder — oo 20 
Chops, rib and loin ...... ccccce OD “s 
Mutton, 
BD sh uksénsssesaspeiucste - 26 
Pt niekbbsesceeiee 12% ° 
Shoulders ............ 20 ee 
Chops, rib ‘and loin. . 2.222. .— = ° 
Pork, 
Loins, whole, 8@10 avg...........sceeeees 25 @26 
Loins, whole, 10@12 avg................ 21 125 
Loins, whole, 12@14 avg........ccccesscee @20 
Loins, whole, 14 and over...............+ -.16 @18 
ME TCLEGLS seasick ssanoks san ssen'ee seco @30 
NEE as nce wwbohub es kes seben 645508 13 @l14 
utts Suse Senge eee Ares peice nch sae eseud 15 @18 
8 pareriba cosas Saeeh backssenseacanantens giz 
Lea" lard, unrendered ..222222 202020022 14 
Veal. 
Hindquarters . 35 
Forequarters 212 18 
Legs ... 45 
EE ci above eh esp hoss= $504 adeessasen% 14 18 
E's 055505450 40545's od dS eeu SH er 22 
SEE Pk ns 6 59.4pon obs hSu cans wast 50 
Rib and loin PR casesevessesasenes anon @40 
Butchers’ Offal. 
ye rere eee et ee 4 
RE REEEES CaS het codes sash .s56 040544 s04es 2 
SC ROO BRBsicccccccsccce 6 cevleces 50 
CIE GEERS cccccccce ee eT rt Tree ‘ 15 
DCE RGEENG Ss e4SGa” a4 sivbewseoeoeeres 13 
DTREN GS So 5s ob Saad nwedabawas Sb one owea @12 





CURING MATERIALS. 


Bbls. Sacks. 
— refined saltpetre, gran., sao a | - 6% 


ee aaah nitrate of soda, ‘t. o b. 


8. F., carloads...... coer 4% 4 
Less than carloads, granulated......-.. 4? 4 
Dt 2s» rksephdbebodasend dbesneneee 5% 5 
Kegs, 100@130 ibs... le ‘more. 


am. in carloads, powdered, in 


pashan phbaiee bbe sabe Nee db seh i es 0 9% 
Crystal to Mh  peaaiee in bbls., in 5-ton 
DEEMED inc ctiastensheehoonesuee 0% 9% 
In bbls. = ‘oe than 5-ton lots........ —_ 10 
Borax, ements. powdered, in bbls.. 4% 
In ton lots, gran. or powdered, in bbls. Bi 
a. 

Granulated, car lots, per ton f. o. b., Chi-' 
DOME 000 suudsdsteckboetcnsdsocans ated $ 
—* car lots, per ton, f. °. ae Chicago, 90 
Rock, car lots, per ton, f. o. b., * “Chicago. . 7.60 

Sugar— 
Raw sugar, 96 basis.................. R @5.50 
Second sugar, 90 basis..............000. @5.50 
Syrup, testing 63 to - combined sucrose 
RUMI oss 05 5's ocisa cc c4 Sa0cnea ans @35 

— granulated, f. o. b. retinery 

TaER REDS E baGLE She da cua s Dtnoaebees @6.65 
Plantation, granulated, f. o. b., New Or- 
Se ROOES (S DWOP COME). oo occ yecctvcnces 
“— clarified, f. o. b. New Orleans 

PR Re eae Me pr ea @6.50 


et) 
eliow clarified, f. o. b., New Orleans 
MME thendecccce vc eecece 


eee eeerereseeeses 








June 


Prime 
Good 
Mediu 
Heife 
Cows 
Hind 
Fore 


Steer 
Steer 
Steer 
Steer 
St eer 
Steer 
Cow 
Cow 
Cow 
Steer 
Steer 
Cow 
Cow 
Cow 
Steer 
Steer 
Steer 
Steer 
Cow 
Cow 
Steer 
Medi 
Brisk 
Bris} 


~~ 


que im, ors tad bet . 2 OD td 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS. 


Carcass Beef. 


Week ending 


June 14. 
Prime native steers ... 
Good native steers 
Medium steers .... 

















Heifers, good . 
COWS cccceqecce eee 
Hind quarters, choice ....... @25 
Fore quarters, choice ....... @l14 
Beef Cuts. 
Steer Loins, No. 1......... @40 
Steer Loins, No. 2....... ; @36 
Steer Short ‘Loins, No. 1. > @50 
Steer Short Loins, No. @42 
Steer Loin Ends (hips). er 
Steer — Ends, No. 2 28 
ow Ge catu easiness 15 @30 
Cow Short. pO rere 24 @38 
Cow Loin Ends (hips) eeews @20 
Steer Ribs, No. 1.......... 30 
Steer Ribs, No. 2.) Sakon tess. @28 
Bow Me, Mee Ba ec%e 0 sisis oe @23 
Cow Ribs, No. B..ccccscesee @22 
Cow Be BO l 66 cceccns @15 
Steer Rounds, No. 1........ @18 
Steer Rounds. No. 2......... @17% 
Steer Chucks, No. H ie aawialgie's @li1 
Steer Chucks, No. 2......... 
Cow BRGRGS .rrcsscccvccses @19% 
Cow OCRMCKB ccccccccccccens 
Bteet Wee seh c oer es0seaee @i11l% 
Medium Plates .. ai @10 
Briskets, No. 1.. @2 
Briskets, No. 2: @16 
Steer Naval Ends @ 6% 
Cow Naval Ends oe @ 6 
Fore Shanks ..... ae @ 5% 
Hind Shanks -- 4%4@ 5% 
BROMIB: copies ceived e bidsn0e 5s -18 @20 
Strip Loins, No. 1, boneless @65 
Rivrip Tete, NO. B..0 cise n ce 55 
Strip Loins, BOGGS eeess @40 
Sirloin Butts, No. 1.......... @35 
Sirloin Butts, No. 2..... ia @2zh 
Sirloin Butts, No. 3......... @18 
Beef Tenderloins, No. 1..... @i5 
Beef Tenderloins, No. 2..... @65 
Ramp Bette .cccocccccsess. @i7j 
Flank Steaks .....ccccoc.s @17 
Boneless a NODE Gwiese é @10 
Shoulder Clots .... ....... @15 
Hanging Tenderioins Sane sele @10 
Beef Products. 
Brains, DEC Wi. séccvenues 7 @8s8 
SIOOEON 00004060 0.0'ene os as ose 44@ 6 
TOMMGOS .vccccccccescssccees 29 @30 
Sweetbreads .............6.- 88 @42 
ORT Bee FB. oo decc e's ose 5 @8 
Fresh Tripe, slain... .....06 @ 4 
Premh Tree, Th. Gea. -scc0s @ 8% 
EE vo cunsdael ses tnnehises 8 @9 
Kidneys, POC Ws ..ccccudecces @ 8 
Veal. 
Choice Carcass ........+..+- 16 @17 
OG OAFCABB csccccccecsces ll @1 
Gond Saddles ..........20.8+ 20 @27 
Good BACKS onccccccecccces 8 
ee Se eae ere 6 @8 


Brains, each 
Sweetbreads ... 


















Calf Livers "31 @34 
Lamb. 
Cheeks Te ais snc vcisc cus @32 
Medium Lambs ............ @30 
Choice Saddles .... ' @35 
Medium Saddles @3. 
Choice Fores . @25 
Medium Fores . @2 
Lamb Fries, per ib. --31 @32 
Lamb Tongues, each eee @13 
Lamb Kidneys, per Iba...... @25 
Mutton. 
Ce, Re ae @10 
AGRE ME 6.05 6:00 edowss bse @15 
ee | ere eee @12 
Light Saddles .. a's @18 
Heavy Fores . ; @ 8 
Light Fores p12 
Mutton Legs 20 
Mutton Loins - @20 
Mutton Stew @ 8 
Sheep Tongues, each........ @13 
Sheep Heads, each.......... @10 
Fresh Pork, Etc. 
Dreetel TOM <i s4cacacignse @15 
Pork Loins, BG 10 lbs. avg. @19 
TORE TN ois 55 ns'a5 000s bce 11 
DOMEINNE 54 4.304 chance ceaweee @60 
rn @ 7% 
MD -cdendevasnsdnsneuccten @14 
en ee arr re a @ 8% 
ee @8s 
Extra Lean Trimmings @10% 
DOE “casndedcaceesoass @ 7% 
SUUERS  ncccsescce @5 
3): a | @ 4% 
PIR TRO oxcscess vases @ 5 
BREE TD. 0s.vcnv aor wedenek 7% 
ae ree @ll'y, 
CROC TEED swcgceccsadscece @ 7% 
Hog TAvérs, per ID.......5<.0. @ 5 
OG TON: 6 /ctis daiwa wisn cess @ 3 
Skinned a ctessanys @10 
i. yl er @ 4 
Pork onal a @ 4% 
PORK NE ck weiccseicwcese @15 
ee eer rere @9 
TAT CE S55. 44 o%06LaNewews @9 
Ces wad 0 bbs 1R4 5? S000 @10 
Sik phew Re ee ee kas @11% 
A I Be SP Pp a @16% 
PU eT TEEPE Ce @10 
ps eSOne eho hen ceawtes @13% 





coke 


id 
oan 
awd 


a 
—) 
ODrAP BDH DAD 


_ 


83599 EN 


QR 
& 


ea Sis 


P< Je ) 


99089309 
COT TOUR OF 
eS RE 


& 


_ 
COOHRS 


et 
ean 
& 


@SN99NS8ds 
a 


— 
DODrHO 





DOMESTIC SAUSAGE. 


Fancy pork sausage, in 1-lb. cartons...... 
Country style sausage, fresh, in link...... 
Country style sausage, fresh, in bulk...... 
Country style sausage, smoked............ 


Bologna in cloth, paraffined, choice....... 
Liver sausage in hog bungs.............. 
Liver sausage in rounds 


New England ‘luncheon 5 ‘specialty. Bae ate 
Liberty Juncheon specialty................. 
Minced luncheon specialty.........:...... 





DRY SAUSAGE. 


Cervelat, choice, in hog bungs............. 
Cervelat, new condition, in hog bungs 
Cervelat. new condition, in beef a 
Thuringer passa: : 
Farmer ..... 
Holsteiner 
B. C. Salami, choice 
Milano Salami, cheice in hog bungs 
B. C. Salami, new condition.............. 
Frisses, chvice, in hog middles............. 
CE ere ee 


Peperon! 
Mortadelia, new condition................. 








cola 
Italian style BES io go Said carpet SS 
Virginia style hams... PER iad 2a. Wink ara atasvaee ava 


SAUSAGE IN OIL. 


Bologna + ag sausage in beef rounds— 
Small tins, 2 to crate 


Frankfurt style sausage in sheep “casings— 


Small tins, 2 to crate.......... Sea te weeds uals tT. 

Large tins, 1 0 CROC... .cccccccccccccccccccs 8, 
Frankfurt style sausage in pork casings— 

Small tins, 2 to crate.........ceeeeeeeesecees 

Large tins, DL WO GAS... rcccccecs 


Smoked link sausage in pork casinge— 
Small tins, 2 to crate... 





Large tins, 1 to crate......... OR ae Ba ee 


SAUSAGE CASINGS. 
(F. 0, B. CHICAGO.) 


Beef rounds, romances 180 sets, per tierce, 

WCE | cisieccuricuns ncedas secre aaneae 
= rounds, export, * 205 sets, per tierce, 
Beef  middics, ‘Zio ‘sets, per ‘tierce, ‘per ‘set. 
Beef bungs, No. 1, 400 pieces, per tierce, 

POP PHOCE 2. cccccccccccccccccccccccccccs 
= bungs, 400 pieces, per “tierce, 





SEE acs capventtcicrcasdartevescene 
Beef weasands, No. 1, per’ piece. 
Beef weasands, No. 2, per _ 
Beef bladders, small, per doz.. 
Beef bladders, medium, per doz. . 
Beef bladders, large, per doz.............- 
Hog casings, medium, f. o. s., per lb...... 
Hes ne extra ew PB per 


£. 
Hog aieten “without ‘cap, per set........ 
Hog middles, with cap, per set.......... 
Hog bungs, OXPOrt ...cccccccccccccccccecs 
Hog bungs, large, prime. VEGeseuEs creases 
Hog bungs, medium...........eeeeeeeeees 
Hog bungs, small, prime................. 
Hog bungs, narrow, no demand............ 
Hog stomachs, per piece.............+++00+ 


Regular tripe, 200-Ib. ag ied Deu divieecderetnees 
Honeycomb tripe, 200-Ib. bbl...............-+4. 
Pocket hone comb tripe, 200. 2 aa oe 18. 

300-1b, ae Paaua@arsee cutis nds as 
Pork tongues, 200-Ib. Dbl...........05-..ee00- 53.00 
Lamb tongues, long cut, 200-Ib. bbl............ 48.00 
Lamb tongues, short cut, 200-Ib. bbl......... 


Pork feet, 


CANNED MEATS. 


No. %. No.1. No 

Corned beef ........... 2.40 $2.35 $ 4 
Roast beef ............ 2.40 2.35 4. 
Roast mutton ......... eae 2.40 4 
Sliced dried beef....... 1.85 4.00 oe 
Ox tongue, whole...... .... sexe 2s 
Lunch tongue ......... 2.85 4.70 9. 
Corned beef hash....... 1.50 2.75 4. 
Hamburger steaks with 

GREGMS. « o gecescceces 1.50 2.25 4 
Vienna style sausage... 1.15 2.25 4. 
Veal loaf, medium size.. 2.00 eee ‘ 


Chili con carne with, or 
without, beans ...... «+.. 1.25 
Potted meats .......... -80 cove 


pie green PORK AND BEEF. 


Mess pork, regular........-cceccscevesceccees 
Family back — 20 to 34 pieces........... 
Family back pork. 35 to 48 pieces............ 24. 
Clear back pork, 40 to 50 pieces............... 
C:ear plate pork, 25 to 35 pieces.............. 
Clear plate pork, 35 to 45 pieces.............. 
Bean POT ...ccccccccces cee a A ne on 
Brisket pork ...... RPT ere Pee e TTT TLE 18.00 
Plate WES! ...ccccscsccccsccocscocsesces ecnawe 
Extra plate beef. 200-Ib. barrels.............. 


COOPERAGE. 


Ash pork barrels, black iron hoops... .$1. 
Oak pork barrels, black iron hoops.... 1. 
Ash pork barrels, galv. iron hoops. a 
Red oak lard tierces ......... 
White oak lard tierces .. 
White oak ham tierces ........ 





rors 


BUTTERINE. 
Solid—30-60 lb. tubs, f.0.b. Chicago 
Cartons, rolls or prints, 1-lb 
Cartons, rolls or prints, 2@5 lbs 
BOGGD Ths. TUG. ciccsccvesccse 
Nut Margarine, prints, 1 lb 


DRY SALT MEATS. 


Extra short > age 


Short clear middles 
Clear bellies, 14@16 1 





@HHH AS 


ere 
Rib bellies, tae i EE OS Ea ae 


@HHH 


WHOLESALE SMOKED MEATS. 
Regular hams, fancy, gr J Ibs. 


® 
4 
= 


Standard eer hams, 12a 16 lbs 





co Ibs... 
bacon tian 6@7 Ibi 
nam sect — choice, skin on, surplus fat 


smo) 
Picnics, skinned, surplus fat off, 
Picnics, skinned’ surplus fat off, smoked 


WHO CINE, 1 1G CUBED. occ ccccccccccccccsecsed 


Extra neatsfoot oil 
No. 1 neatsfoot oil 
Acidless tallow oil 


FERTILIZERS. 





% 
Crushed and unground tankage 
Ground raw bone, 
Ground steam bone, 
Unground steamed bone 
Unground bone tankage.. 


HORNS, HOOFS _— BONES. 


No. 1 horns, 75 Ib. eee 









Hoofs, black and striped.. 


Round shin bones, heavies ‘ 
Round shin bones, lights and med. 


Flat shin bones, lights and med 


Thigh bones, lights and med............ § -00 











55. 

Note—These quotations apply to No. 
which must be assorted, free from grease spots and 
cracks, hard and clean, uniform as to cat and weil ght. 
Packed in double bags and carload tots. 
on unselected stock wi 
By-Products Markets’ reports on another pa 


LARD (Unrefined). 


LARD (Refined). 


Pure lard, kettle rendered, per Ib 


333° 


aggre 
-” 
. BeBe 


. 
. 


2 
3 


eo 
‘a 
_ oO 
- Ss 


oo oleo stearine, edible . 


ae RSS: 


TALLOWS AND GREASES. 


Edible tallow, under 2% acid, 45 titre. 
waney, tallow, under 3%, acid, r- titre. 


. 
. 


No. 2 tallow, basis 40% f.f.a. 40 titre.... 
Prime oleo stearine 
Choice white grease, max, 4% acid, 


mR. TRS the cabs pie eets° 
Yellow grease, 12-15 tt 





VEGETABLE OILS. 


Cotton seed oil—White, Cestunns. in besises 11460 
Yellow, deodorized. in b 
P. 8. soap Ng ye 


i? stock, bbls., concen., 


*bobobo 


“seller tank, f. o.b. 
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How to Avoid the Summer “Slump” 


More Figures on Costs and Ex- 
penses in Retail Meat Shops 


A Summary and a Current Analysis of the Records of Dealers in Chicago’ and Cleve- 
land to May 17, 1924. 


By Blanche L. Altman, Bureau of Business Research, Northwestern 
University* 


Here are some more facts and figures on the retailer’s cost of doing business, 
gathered from actual reports of retailers. 


These reports cover a period of three months ending the middle of May, just 
as the trade is entering the dull summer season. 

What do they mean to the retailer? Can he get some hints out of them to 
meet the situation that faces him? 


Here are four ways in which these facts relate directly to the dealer’s man- 
agement of his shop: 
1. The summer months with the so-called “summer slump” are at hand. 


For many merchants, this “slump” may be avoided through more effective salesmanship, 
more attractive display of goods, or the use of advertising. 


When sales fall off, expenses in terms of sales increase, and profits decrease. The first 
concern of the proprietor should be that of keeping his sales at least as high as they have 
been this last period, and increasing them, if possible. 

2. If conditions are such that a loss of sales is inevitable, expenses must be cut if the 
present rate of profit is to be maintained. 


First attention shculd be given to the wage bill, since wages constitute two-thirds of 
the total expense. Generally speaking, a proprietor who employs mainly part-time help is 
able to adjust his wage bill to fit sales more readily than one who hires his employes 
on-a full-time basis. 


3. While economy in ice and refrigeration expense is desirable, yet a saving in this item 
is apt to lead to spoilage, or the necessity for marking down the price of certain cuts of 
meat.. This in turn causes higher costs, and lower sales, margins, and profits. 


Adequate refrigeration is essential, even in the face of higher costs. 

4. Inventories should be kept low, so as to insure a rapid turnover of stock. Slow 
tutns in the summer months permit deterioration of meat, and this leads to lower margins 
and decreased profits. 

“The proof of the pudding is in the eating,” and the value of these data is 
in their application. If merchants wish to profit through them, they must make 
use of them in the control of their business. 

This requires not only a knowledge of these standards and of the dealer’s 
own costs of operation, but also the ability to make adjustments from week to 
week, as the volume of business expands or contracts. 

In other words, the proprietor must be in the truest sense a manager, if he 
is to hold his own in the competition which he must meet. 


& Wages required 12.3 per cent of sales, 
or about two-thirds of the total expense; 
rent, 1.8; ice and refrigeration charges, 
Forty-two retail meat dealers in Chi- 0.8; and all other expenes, 4.1 per cent oi 
cago have furnished the Northwestern _ sales. 
University Bureau of Business Research The percentages for the different ex- 
with copies of their profit-and-loss state- penses—with the exception of refrigera- 
ments for the twelve weeks ending May tion, which is directly affected by the 
17. change in seasons—are relatively uniform 


Chicago Retailers Report. 


Their combined sales for this period from period to period when intervals of 
were $500,898. Of this amount, 76.6 per 
cent was required to cover the cost of 


the goods sold; 19.0 per cent paid the 


twelve weeks or more are considered. 
How uniform they are is shown in Table I. 








Within this period, stock was turnec 
on the average in each four weeks 6.7 
times as compared with 6.4 times for the 
three months from December 2 to Feb- 
ruary 23, and 6.2 times in the longer in- 
terval from February 26 to December 1, 
1923. That is, on the average, these Chi- 
cago dealers turn their stock once in 
every 2.6 to 2.8 days. 


What Happened in Cleveland. 

The sales of the Cleveland dealers 
who reported for this period amounted to 
$136,194. Of this amount, 72.8 per cent 
was required to cover the cost of the 
goods sold, 19.8 per cent paid the shop ex- 
penses, and the balance, 7.4 per cent, con- 
stituted the net trading profit, covering 
interest and other miscellaneous charges 
and the net profit for the proprietor. 

Wages, in these Cleveland shops, re- 
quired, for this period, 12.2 per cent of 
sales; rent, 2.4; ice and refrigeration, 0.8, 
and all other expenses, 4.4 per cent. 
These ratios, like those for the Chicago 
shops, are essentially uniform from pe- 
riod to period, exception being made for 
ice and refrigeration expense which varies 
considerably from season to season. 

As a rule, the expenses in terms of 
sales are higher for the Cleveland than 
for the Chicago shops. However, the 
Chicago shops are, on the average, larger 
than those in Cleveland, and _ generally 
speaking the larger the shop, the lower 
the expense expressed as a per cent of 
sales. 

The differences between the various ex- 
pense ratios may be due to the variation 
in the volume of business, rather than to 
actual differences in the amounts paid. 


II. 


What the Studies Show. 

All of the statements received for any 
or ali of the periods of four weeks are 
included in the summary given here. The 
comparison made fron? period to period 
covers a varying number of shops. 

Do the same conditions hold when the 
expenses for a single group of shops are 
followed trom period to period? 

Of the 42 Chicago dealers who have 
reported for the 12 weeks ending May 
17, eight have been reporting continuously 
since the beginning of the study in Feb- 
ruary, 1923. 

Table 2 contains the combined state- 
ments of these eight stores for three 
twelve-week periods: (1) the one cnding 


. Table 2.—Combined Statement of Eight Identical — for Different Periods, 1923 and 1924. 
expenses of the shop, and the remainder, February 2 Dec, 1 1923 


February 26 



































4.4 per cent, constituted the net trading to May 17, i924. to Feb. 23, 1924. to May,19, 1923. 
profit, covering interest on capital owned Amount PerCt. Amount Per Ct. Amount Per Ct. 
: 5 Items: 
y sses hef nd IPM eee eeeer re Sees eee ee eee ee ne $87,773 100.0 $95,624 100.0 $88,355 100.0 
ie borrow ed, -losse ‘ through theft, a ” Cost of Goods Sold: 22.2: .cssscscssveceveeueee 64,567 73.6 71,379 74.6 64,519 73.0 
other miscellaneous items, as well as the : on = 
. Ge PR nc Siscketn cess <dunncdunuabivws 23,206 26.4 24,245 25.4 23,836 27.0 
return to the proprietor over and above RUN sis ackbcakoxysbackexeenes 20,118 22.9 19,065 20.0 17,779 20.1 
hi -eekly . Pres SS reer e rs Sry 12,507 14.2 12,641 13.2 12,081 13.7 
iS weeKly wage. ET 0 cee are te mi oo See 1:8 2.1 1,823 1.9 1,733 2.0 
rrr re oa 1,081 1.2 1,014 an 866 1.0 
CURE TRIN on 5b o oc taccccescpowseccens 4,701 5.4 4,187 3.8 3,099 3.4 
*These studies were made in cooperation with the » -—— —_— _— 
U. S. Department of Agriculture, Bureau of Agricul- Pe SN FE Sn os Shkse we eck deraexooans 3,088 3.5 5,180 5.4 6,057 6. 
tural Economics, and were undertaken at the instance 
of the National Association of Meat Councils. Number of Stock Turns in 12 weeks............... 17.1 20.2 21.4 
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May 17, 1924; (2) the period preceding 
this one and ending February 23, 1924, 


and (3) the corresponding period of last Retail Meat Shop Costs 


year extending from February 26 to May Next week THE NATIONAL 
19, 1923. PROVISIONER will begin publica- 

This table shows the following facts tion of a final report by Dr. 
when the amounts for the most recent Horace Secrist on “Expenses, 
period are compared with those for the Profits and Losses in Retail 
earlier ones: Meat Stores.” 


1. Sales are 8.2 per cent lower than 
they were from December to February, 
and 0.7 per cent lower than they were in 
February to May of last year. 

The proportion of the sales required 
to cover the cost of the goods sold is 
slightly lower in this period than it was 
in the December to February interval, 
and slightly higher than it was in the 
corresponding months last year. 


This report covers the year’s 
work by Dr. Secrist as Director 
of the Bureau of Business Re- ’ 
search of Northwestern Univer- 
sity, based on the actual records 
of meat dealers in Chicago, 
Cleveland and New York over a 
period of one year. 

It should be read by every 
retail meat dealer— whether or 
not he thinks he knows how much 
it costs him to do business. 


3. Gross margins were lowest in the 
December to February period when the 
sales were greatest. 


P * These studies were made in con- 
4. The total capemse Ss Greater for junction with the U. S. Bureau of Ag- 
this period than it was for either of the ricultural Economics, and were under- 


taken at the instance of the National 


earlier ones. This is true for both the Association of Meat Councils. 


actual amounts and the ratio of expense to 
sales. 
5. The wage bill was highest in the 














December to Feb iod, and aca 
Jecember to ebruary period, an was Expense a Pe | Cent of Sales 
cut only 1.1 per cent from February to AY, ve; 10 awk. Av 5. 8 sot. Avg: 3 4-wk. 
aaa. ee . periods, Fe riods, Dec. Tiods, Fe 
May. Within this interval, sales fell off r26-D eci1'28 P “eb. 23, "34 oP May 1 i724, 
8.2 per cent. Consequently, wages as a_ No. of Sho 42 
per cent of sales were higher in the last otal ares aa sunk - $2947 122 $198. 806 
period than they had been in either of the Wages : 133 12.1 12.3 
ie oe ee . 1.8 
earlier ones. ; Ice & Ref. 1.2 0:8 0:8 
6. Rents, for these eight stores, are Other Exp.. 3.4 3.9 4.1 
rei . No. stock turns* 
slightly higher than they were last year. Ww 6.2 6.4 6.7 
As a per cent of sales, however, they vary CLEVELAND 
jittle from period to period. * Expense Distribution—Per Cent of Sales 
‘ " ; * Avg. 8 4-wk. Avg.3 4-wk Avg. 3 4-wk. 
ef Refrigeration expense is_ slightly periods, Apr. periods,Dec.2, _periods,Feb. 
higher, both in actual amounts and as per no. of gnome HB eR May 1724. 
cents of sales, in the recent period than Total Sales. .-$ 44.247 $ 78,317 $ 45,398 
; $ Total Expense 20. 20. 
it had been earlier. : Wages .... 13.0 12'5 12:2 
8. Net trading profit is lower for the Rent ee . 2.5 2.3 214 
~ : : . ce & Ref. 1.3 0.7 0.8 
last period than it had been in the earlier Se tee 88 47 “a 
ones. ses stock turns* os 62 8 
3 4 wks. .2 : 
9. Stock was turned more slowly in the <= i 
last three months than in either of the * Stock turnover is computed by taking one-half of 
1 iod the. sum of the stock on hand at the beginning of 
other periods. the period and the stock on hand at the end of the 


‘ period, and dividing the result into the cost of the 
Table 1.—Expense and Operating Standards in Re- goods sold. 
tail Meat Shops for Different Periods, 1923 and 1924. 
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ELABORATE WINDOW DISPLAY BY L. S. DONALDSON CO., MINNEAPOLIS, MINN. 

Hams, bacon-——sliced and in the piece—lard and sausage were combined with a pleasing 
background to make the effective Easter display shown above. The products used were 
the “Iowana” brand, of Jacob E. Decker & Sons Co., Inc.. Mason City, Ia. and the white 
“Iowana”’ pigs were a prominent feature of the display. This is a display that combines 
the artistic with the practical and appetizing showing of products. 

















51 
Retail Bookkeeping 


(Continued from page 22.) 

truck and allowance for its depreciation 
should be added to the cost of goods sold. 
If the same truck is used for hauling and 
for delivering to store’s customers, the ex- 
pense can be prorated—part being charged 
to cost of goods sold and part to delivery 
expense. 


Determining Amount of Sales. 

In conclusion, we can see how by spend- 
ing a little time at the end of each period 
in making a few adjustments, the butcher 
can tell very closely what his actual sales 
were and what these goods cost him. The 
difference between the two is the gross 
margin or “mark-up” an indicator which 
the dealer must watch closely if he is to 
succeed and would like to call himself a 
“real business man.” It is the little things 
that count in a business as competitive as 
the retail meat business. 


As stated in the previous articles, the 
writer does not intend to advocate any 
special brand of bookkeeping system, but 
wishes to bring out the many questions 
and problems arising in meat market ac- 
counting and to explain the best and 
simplest way of handling them. The next 
article will deal with the making of a 
profit and loss statement. 


1% - 


MINN. DEALERS ACTIVE. 

Retail meat dealers in St. Paul, Minn., 
are making a determined effort, through 
the Retail Meat Dealers Association of 
that city, to have the Sunday closing law 
enforced. They have the undivided sup- 
port of municipal authorities, and several 
convictions have already been secured, ac- 
cording to President A. L. Zimmermann 
and Secretary A. J. Tupa. 

Plans are being laid for the 50th annual 
picnic of the association to be held July 
16 at Lake Owasso. A large attendance 
is expected. 

Members of the association are being 
urged to attend the convention of the 
United Master Butchers in Chicago the 
first week in August. In addition to the 
delegates, many individual members are 
expected to attend. 


MTT 
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E. A. Cudahy, Jr., with Mrs. Cudahy, 
returned last week on the Aquitania from 
a European trip. 

Chas. Knight, of the Louisville Pro- 
vision Co., Louisville, Ky., was a visitor 
to the city the latter part of iast week. 


F. E. White, president, and H. L. 
Schoenlein, barreled beef department, 
Armour and Company, Chicago, were vis- 
itors to the city this week. 


Miss Elizabeth Smith, secretary to G. 
J. Edwards, district manager, Swift & 
Company, New York, has commenced a 
two weeks’ vacation which will be spent 
in Atlantic City. 

Prices realized on Swift & Company's 
sales of carcass beef in New York City 
for week ending June 7th on shipments 
sold out, ranged from 9.00 cents to 18.00 
cents, and averaged 15.83 cents per pound. 


Albert Jordan of the Albert Jordan Co., 
agents for Paul F. Dick, manufacturer 
of butchers knives and saws, sailed for 
Europe on the SS Columbus, Thursday. 
Mr. Jordan will visit the company’s fac- 
tory in Esslingen and other places in Ger- 
many. 


The New York group of the Butchers’ 
and Packers’ Supply Association will hold 
their regular meeting, preceded by the 
usual dinner, on Monday, June 16, at the 
Cafe Opera. As it will most likely be 
the last meeting for the season a large 
attendance is expected, so that the per- 


centage for the entire season will be kept 
at the maximum. It is hoped that the 
chairman, R. Neuburger, will deliver 
the usual address. Routine matters will 
be taken up. 


C. A. Bechstein, well known broker in 
foods, has moved his offices from No. 
443 West 13th Street to larger and more 
convenient quarters in E5 Produce Ex- 
change Annex. Due to increased business 
Mr. Bechstein has found it more advan- 
tageous to be so located that he can be on 
the Produce Exchange floor during trad- 
ing hours and at the same time be near 
his offices. 


Following is a report of the New York 
City Health Department of the number of 
pounds of meat, fish, poultry and game 
seized and destroyed in the City of New 
York during the week ending June 7, 1924: 
Meat.—-Manhattan, 806 Ibs.; Brooklyn, 3 
Ibs.; Bronx, 4% Ibs.; Queens, 40 lbs.; total, 
853% Ibs. Fish—Manhattan, 10,842 Ibs.; 
Brooklyn, 5,088 lbs.; total, 15,930 Ibs. 
Poultry and Game.—Manhattan. 34 Ibs. 


The will of Adolph Gobel, which was 
recently filed for probate, disposes of an 
estate valued at several millions of dol- 
lars. He directs his executors, as far as 
practical, to keep the personnel of the 
organization of Adolph Gobel, Inc., intact, 
just as they found it at the time of his 
death. He directs that none of the em- 
ployes, officers or directors of the corpora- 
tion be discharged or removed from of- 
fice, unless for good and sufficient cause, 
and in no event without the consent of 





WHOLESALE DRESSED MEAT PRICES. 
Wholesale prices of Western dressed fresh meats were quoted by the U. S. Bureau 
of Agricultural Economics at Chicago and three Eastern markets on Thursday, June 12, 


1924, as follows: 
Fresh Beef— 


STEERS CHICAGO. BOSTON. NEW YORE. PHILA. 
DD sib aed cute snes) 6e seVeobataus $18.00@19.00 $17.00@17.50 $17.00@18.00 50 
osc kein eS svh is Ses vxkaweder 16.50@17.50 16.00@16.50 15.50@17.00 15.50@16.50 
DD: nbs cope eek coe peets deeen is 15.00@16.00 14.00@15.00 13.50@15.50 14.00@15.50 
i ee a ie Saab hae see 12.50@14,00 13.00@13.50 11.00@13.50 10.00@13.00 
Cows: 
SES chee secs thnk Sb 08 ebebba's oes 13.50@14.50 14.00@14.50 13.50@14.50  .......... 
PE... sche seen ess sep eee 12.00@13.00 13.00@13.50 12.00@13.50 12.00@13.00 
DR Cocks echssheesue? soos bes 9.50@11.00 12.00@12.50 11.00@12.00 10.00@11.00 





10.50@11.00 11.00 @12.50 


PS eeehuees 9.50@10.00 10.50@11.00 Naas CAE 

kt ers A ee ee 

Po re Pee Peer ee SE OODICOS 3... 0.0 0 os when 2 ane 

DC ei shsesthnbeh s OSES Soha ees Te LS aes ae 14.00@16.00  16.00@17.00 

are ts arp es 12.00@14.00 11.00@13.00 12.00@14.00 12.00@14.00 

Pn +. cenivuasase'ssacbhus boss: 10.00@11.00 8.00@10.00 10.00@12.00 8.00@12.00 

Fresh Lamb and Mutton— 
LAMB: : 

ie eee hee Eee sks ou pie 30.00@31.00 30.00@31.00 28.00@33.00 29.00@33.00 
PDC. Glcies MAC mes nein bs ewes Oks 29.00@30.00 29.00@30.00  30.00@31.00 31.00 

Go 27.00@28.00 28.00@29.00 28.00@30.00  29.00@30.00 





25.00 @ 26.00 
22.00 @ 24.00 


27.00 @ 28.00 
25.00 @ 26.00 


26.00 @ 28.00 
24.00 @ 26.00 


26.00 @ 28.00 


RSI Fe te Rin ee Se Mapas e> o.  Oaeheseese) 6 SS4RSSORS 
ee eae eeasads (adeeeeteet. bse scewhion.( -“eeuese pusn——) eeaxeovenss 
MUTTON: 
PE aks cabana sheen sass s bee nee 16.00@18.00 15.00@16.00 13.00@15.00 14.00@16.00 
ee Ey Py eee ere 14.00@15.00 12.00@14.00 11.00@13.00 13.00@14.00 
DR SchascbibeNcenk oss se 0bas 8.00@12.00  10.00@12.00 SPEER NO \ <.vinwewecs 
Fresh Pork Cuts— 
LOINS: 
Senn, CN no cca 5s cues se 16.00@18.00 19.00@20.00 20.00@22.00 18.00@21.00 
BO-12 TR. BVOTOBO: «2 ccvcccccseccses 15.00@16.50  19.00@20.00 18.50@21.00 18.00@20.00 
18-14 Ib. QVETATES... ~~... ccccccccves 14.00@15.00 17.00@18.00 17.00@18.50  17.00@19.00 
i nD, «osc bee bie eees oa 13.00@14.00 16.00@17.00 15.00@17.00 15.50@16.50 
te Sea ee a ee ee 11.00@12.50 14.00@15.50 14.00@15.50 15.00@15.50 
SHOULDERS: 
ge re ay re eee ee 10.00@12.00 10.00@11.00 
PICNICS: ‘ 2 
a ee ERS. oxic pace ss cess vise ae 9.50@10.00 10.00@10.50 eh re 
C-B.1b. ABVESTASS. ..0 00a ccvvcrcccccccs 9.00@ 9.50 9.50@10.00 SA ORD” -viesaea ee es 
BUTTS: : 
DE MEER: nisdaderaecnesbheoses TL) DY. ee re 14.00@15.00 14.00@15.00 


*Veal prices inciude “hide on” at Chicago and New York. 


his wife. If his 20 year old son, Adolph 
Gobel, Jr., had been of age at the time 
of his father’s death, the executors and 
trustees were directed to vote the stock 
they held in favor of the election of the 
son to the office or offices held by his 
father at the time of his death. As he 
was not of age, Mrs. Gobel is to select 
such officer o1 director until the son be- 
comes of age. 


———%o 


WASHINGTON HEIGHTS MEET. 


The rally under the auspices of the 
Metropolitan Housewives’ League on 
Wednesday evening, wholesalers’ retailing, 
and the violations of the Sunday closing 
ordinances were some of the subjects dis- 
cussed at the meeting of Washington 
Heights Branch, United Master Butchers 
of America, last Monday evening. 

All arrangements for the educational 
meat demonstration at the rally were com- 
pleted, with Charles Schuck, national and 
state treasurer, explaining the various cuts, 
while Charles Hembdt, president Wash- 
ington Heights Branch, was to do the 
cutting. 

The report on wholesalers retailing 
showed that in a number of cases nice re- 
plies had been received to various letters 
sent to wholesalers and good results had 
been obtained. The report was received 
with considerable satisfaction. 

Violations of the Sunday closing laws 
still continue in this section and it was 
found that the methods being pursued, 
while producing good results, were not 
permanent. It was, therefore, decided that 
more lasting results could be obtained by a 
co-operative plan with the other branches. 

Louis Goldstein talked on compensation 
insurance and gave a report of the accom- 
plishments of the company up to date. 
His report was well received. Other com- 
mittees reported progress. 


—— 


NEW YORK HOUSEWIVES’ RALLY. 


The rally under the auspices of the Met- 
ropolitan Housewives’ League, Wednes- 
day evening proved a revelation as to the 
power women wielded in public life to- 
day. President Mrs. Frank Greenburger 
opened the meeting with a concise address 
calling special attention to results to be 
accomplished by mass action and request- 
ing the support and cooperation of house- 
Wives. She concluded by _ introduc- 
ing John C. Cutting, secretary of the New 
York Meat Council. 

Mr. Cutting explained the object of the 
rally and gave a brief resume of the work 
of the 12 Meat Councils scattered over the 
country. 

The meat demonstration commenced 
with the cutting of a side of beef by 
Charles Hembdt. Charles Schuck ex- 
plained the cuts and their general use, 
dwelling upon the nutritive value of chucks 
and other cheaper parts. He also discussed 
the range of price in different parts of 
the city due to rents, delivery or non- 
delivery costs, grades of beef, quoting from 
statistics of Department of Agriculture. 

Deputy Commissioner Mrs. L. R. Welz- 
miller gave a wonderful talk, citing her 
experiences in a humorous manner. She 
stated her opinion, formed from investi- 
gations, was high costs originated in op- 
erating expenses, viz, high rents, over- 
head, etc., and asking cooperation in an 
understanding of the merchants seeking 
quality at a fair price, allowing a living 
wage to retailer. 
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June 14, 1924. 


LOCAL AND PERSONAL. 

Frank Crocker and Kyle Dreyer have 
purchased the Palace Meat Market in Cor- 
pus Christi, Tex. 

A new meat market has been opened in 
Reading, Pa., by W. M. Fronheiser. 

P. R. Vasholz has opened a new meat 
market in Fremont, Nebr. 

\V. C. Buchanan has sold his meat mar- 
ket and grocery in Blytheville, Ark., to 
S. M. Gwin. 

Garfield Howell has sold his meat mar- 
ket in Monon, Ind., to Monroe Canady 
and William Holmes. 

H. O. Spring has sold his meat mar- 
ket in Marysville, Ohio, to Clarence 
Schalip. 

\V. V. Alton has purchased the Calvert 
meat market in Huntington, Nebr. 

Gabriel J. Tesar has bought the Kunc & 
Indra meat market in Leigh, Nebr. 

C. H. Stedfeldt has sold his City Cash 
Meat Market in Staples, Minn., to Joseph 
Hengel. 

John H. Grell has sold a half interest 
in his meat market in Pierz, Minn., to 
Frank Tretter. 

A new meat market has been opened 
in Spencer, Ia., by Adrian Faulkner. 

S. P. Odgers plans to open a new meat 
market in Anaheim, Calif. 

Sam Seelin has opened his seventh mar- 
ket in Glendale, Calif. 

George B. Simpson plans to re-engage 
in the retail meat business in Visalia, 
Calif. 

Leer and Bates have opened a new meat 
market, known as the West Broadway 
Meat Market, in Seaside, Ore. 

John Sippel has leased his meat market 
in Plymouth, Wis., to the Heiiecke Co., 
of Sheboygan, Wis. 

The Cupp Grocery Company has opened 
its 43d grocery and meat market. The 
new store is located in Ebensburg, Pa. 

A new meat market and grocery has 
been opened in Sharon, Pa., by Garfunkle 
and Greenberger. 

Charles Schwenn has opened a new meat 
market in Bellevue, Ohio. 

A new meat market has been opened 
in Lansing, Mich., by E. G. Shinner & 
Co., Inc. 

A. Simme & Sons have opened a new 
meat market in Alden, N. Y. 

A new meat market has been opened 
in St. Mary’s, W. Va. by George Kane. 

J. G. Dick and Andy Dick have opened 
anew meat market in Tarentum, Pa. 

The Plymouth Market has been incor- 
porated in Brooklyn, N. Y.*with a capital 
stock of $10,000 by Emil Ahlhaus, Wil- 
liam Campbell and Lincoln Campbell. 

A new meat market has been opened in 
Roberts, Wis., by Lawrence Bennes. 

M. J. Brogan has sold his meat market 
in Algona, Ia., to the Ramsay-Runchey 
Company. 

J. H. Dewing plans to open a new meat 
market in Jardine, Mont. 

L. Elsinger has sold his meat market 
in Penler, Nebr., to John G. Meyer, who 
will consolidate it with his grocery. 

B. H. James has opened a new meat 
market in Adairville, Ky. 

The meat market and grocery owned 
by Ashby & Company in Clarence, Mo., 
has been sold to S. E. Overfelt. 
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The Original 


Koch “wie Sausage Form 
The Only Hinged Form 


Opens up to remove sausage. 
Saves time in handling. 

Saves waste in torn casings. 
Insures better shaped product. 


Made in Square or Round Styles 
in any required size or mesh. 


Western Butchers’ Supply Co. 


156 Fourth St. 
FOR SALE BY LEADING BUTCHERS’ SUPPLY HOUSES 


Manufactured only by 


San Francisco, Cal. 








bushel sizes. 





Wé make these meat boxes of the wire rim type in I, 2, 3 and 4 bushel 
sizes and the angle rim box in 2, 3 and 4 bushel sizes. 
any of these boxes on casters or can furnish meat box trucks for the 3 or 4 


Write for Catalogue No. 30 showing our full line of packing house trucks. 


STERLING WHEELBARROW CO. 
MILWAUKEE, WISCONSIN 


We also mount 











The Livers & Walker meat market in 
Cameron, Mo., has been sold to J. F. and 
C. G. Gamet. 

The Central Meat Market, Third and 
Main streets, Yuma, Ariz., was recently 
destroyed by fire. 

William Fleming has opened a new meat 
market in Manhattan Beach, Calif. 

A new meat market has been opened at 
7643 Foothill Blvd., Oakland, Calif., by 
Seafus and Brown and A. B. DeLisle. 

J. E. Willoughby has sold his meat 
market in Shedd, Ore., to J. A. Hoffman. 

Floyd Rittler and Junior Engelbrecht 
have bought the meat market of R. Wil- 
liams in Libertyville, Ill. 

Emil Maethner has started a small saus- 
age plant in Wishek, N. D. 

E. H. Wellhausen has purchased a meat 
market in Windom, Minn. 

The Henry Lorge meat market in Wy- 





not, Nebr., was recently damaged by fire. 

Max Keir has purchased the Linden 
Market, 418 Pearl street, Sioux City, Ia. 

The Green Grocery in Pendleton, Ore., 
has added a meat department. 

C. H. Stedfeldt has sold the City Cash 
Meat Market in Staples, Minn., to Joseph 
Hengel. 

A new meat market and grocery has 
been opened at W404 Second avenue, Spo- 
kane, Wash., by Philip Spadafore, Tom 
Lucente, C. E. Gray and B. H. Young. 

A new meat market has been opened in 
Mt. Morris, IIl., by Charles Marsh. 

Frank Kvach has opened a new meat 
market and grocery at 1128 South Eighth 
street, Cedar Rapids, Ia. 


Lee H. Morris has purchased the inter- 
est of his partner, Paul D. Miller, in their 
meat market in Edina, Mo. 

The Wardin Clark meat market in Ens- 
ley, Ala., was recently damaged by fire. 
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NEW YORK MARKET PRICES 


LIVE CATTLE. 


Steers, 
Cows, 


LIVE CALVES. 
prime, per 100 Ibs 
common to medium 
culls, per 100 lbs 


Calves, 
Calves, 
Calves, 


veal, 
veal, 
veal, 


$10.25@11.50 
7.00@ 8.00 


LIVE SHEEP AND LAMBS. 


Lambs, yearlings unshorn, prime, 100 Ibs. . 
Sheep, ewes, prime, 100 Ibs... 
Sheep, common to good, 100 Ibs... 


LIVE HOGS. 


NG ROE cin chek nde uk bier tacss céaneee $7.75@7.85 
Hogs, medium 7.75@7.90 
Hogs, 140 lbs 7.75@7.90 
i, er wedackn<benencebswen eee @7.00 
Roughs 6.85@7.00 


@18.00 
6.00@ 6.50 
2.50@ 5.50 


ewes, 


Choice, 
Choice, 


native, 
native, 


@20 

@20 

@17% 
WESTERN DRESSED BEEF. 

Native steers, 600@800 Ibs 

Native choice, yearlings 400@600 Ibs.... 

Western steers, 600@800 lbs 

Texas steers, 400@600 Ibs 

Good to choice heifers 

Good to choice cows 

Common to fair cows 

Fresh bologna bulls 


@18 
@18 
@16 


@17 


BEEF CUTS. 


Western. 
No. i @22 24 
No. @17 
No. i @14 
No. @28 
No. @22 
No. i @16 
No. 1 hinds and ribs........ 26 @28 221% @26 
No. 2 hinds and ribs @24 20% @22 
No. 3 hinds and ribs........ 19 @20 19 @20 
vo. 1 rounds @15 @l7 
No. 2 rounds @13 15 @16 
No. 3 rounds @l1 @l4 
No. 1 chucks @ 12 @i14 
No. 2 chucks @11 
No. 3 chucks @10 
Bolognas 10%@11 
Rolls, reg., 6@8 Ibs. @23 
Rolls, reg., 4@6 Ibs. @18 
Tenderloins, 4@5 Ibs. @70 
Tenderloins, 5@6 Ibs. @90 
Shoulder clods @l1 


City. 
@25 
@23 
@21 
@36 
@32 
@29 


@11% 
ail 
@11% 
@11% 
@11% 


Hogs, 
Hogs, 
Hogs, 
Pigs, 


SP aes bacecndsbud ues chesunedeces 
80 Ibs 


DRESSED SHEEP AND LAMBS. 


Lambs, @35 
Lambs. @30 
Sheep, @15 
Sheep, @l14 
Sheep, @l11 


choice spring 

son kod easeacdhenensesven 28 
choice 

medium to good 


SMOKED MEATS. 


8@10 Ibs. avg 
Hams, 10@12 Ibs. avg 
Hams, 12@14 Ibs. avg 
Picnics, 4@6 lbs. avg 
Picnics, 6@8 Ibs. avg 
Rovettes, 6@8 ibs. avg 
Beef tongue, light 
Beef tongue, 

Bacon, boneless, Western 
Bacon, boneless, 

Pickled bellies, 10@12 Ibs. avg....... oven 


@18% 
@18% 


FRESH PORK CUTS. 


Fresh pork loins, Western, 10-12 lbs. avg..2 
Fresh pork tenderloins 

Frozen pork loins, 10-12 lbs. avg. 
Frozen pork tenderloins 
Shoulders, city, 10@12 lbs. avg 
Shoulders, Western, 10@12 Ibs. 
Butts, boneless, 

Butts, regular, Western............ cecccee 
Fresh hams, city, 8@10 Ibs. avg 

Fresh hams, Western, 10@12 lbs. avg 

Fresh picnic hams, Western, 6@8 Ibs. avg.10 
Extra lean pork, trimmings.............. 13 
Regular pork trimmings, 50% lean 

Fresh spare ribs 

Raw leaf lard........ vonses oe oeweceeerscee 


@22 
@55 
@16 
@45 
@12 
@13 
@19 
@15 
@19 
@17 
@11 
@14 
@°9 
@9 
@18 


BONES, HOOFS AND HORNS. 


Round shin bones, avg. 48 to 50 Ibs., 
per 100 pes 


avg..... 


@150.00 


eae tad ms. 7% oz. and ona No. 1s. ..300.00@3825.00 
Horns, avg. 7% oz. and over, No. 2s. ..250.00@275.00 
Horns. avg. 7% oz. and ever, No. 3s. ..200.00@225.00 


FANCY MEATS. 

@30c 
@38c 
@65c 
@T5e 


a pou id 
& pound 
a piece 
a pair 
a@ pound 
a pound 
each 

a pound 
each 

a pound 
a pound 
a pair 


Fresh steer tongues, untrimmed. 
Fresh steer tongues, L. C. trim’d 
Calves, heads, 

Sweetbreads, veal 

Sweetbreads, beef 

Beef kidneys 

Mutton kidneys 

Livers, beef 


Hearts, 
Beef hanging tenders 
Lamb fries 


Shop fat 

Breast fat 
Edible suet 
Cond. suet 


Ground. 

Pepper, Sing., white 19% 
Pepper, Sing., black 14 
Pepper, 16 

Allspice OGL Usee seeuaueun 9% 

Cinnamon 14% 
Coriander 11 
34 
Ginger ... er A — 24 
71 


CURING MATERIALS. 


Bbls. 
6%4c 


Bags 
per Ib. 
6c 
The 
4%c 
54ec 


In lots of less than 25 bbls.: 
Double refined saltpetre, granulated.... 
Double refined saltpetre, small crystals..7%c 
Double refined nitrate soda, granulated.. 41%4c 
Double refined nitrate soda, crystals.... 5%4c¢ 
In 25 barrel lots: 
Double refined saltpetre, granulated.... 64%c 6c 
Double refined saltpetre, small crystals 74%c Tec 
Double refined nitrate soda, granulated.. 4%c 4%c 
Double refined nitrate soda, crystals.... 5%c 5e 
Carload lots: 
Double refined nitrate of soda, granulated 4%4c 
Double refined nitrate of soda, crystals.. 5c 


GREEN CALFSKINS. 
Kip. 
5-9 oA, “weet 14 14-18 
Prime No. 1 veals. 20 2.65 2.90 
Prime No. 2 veals. 18 y 40 2.65 
tuttermilk No. 1.. 17 a a 2.55 
Ruttermilk No. 2.. 15 ro <a 
30 


Branded, grubby .. 1.90 
No. 3 At value————_ 


4c 
4%ec 


H kip. 
18 up. 
3.75 
3.50 


DRESSED POULTRY. 
FRESH KILLED. 
Fresh—iry packed, milk fed—12 
60 to 65 Ibs. to dozen, Ib......2§ 
48 to 54 Ibs. to dozen, Ib 
Western, 43 to 47 Ibs. to dozen, Ib 
Western, 36 to 42 Ibs. to dozen, Ib.. 
Western 30 to 35 Ibs. to dozen, Ib 
Fowls—Frozen—dry packed. corn fed—12 
Western, 60 to 65 Ibs. to dozen, Ib 
Western, 48 to 54 Ibs. to dozen, Ib 


box: 
@30 
@32 
@32 
@31 
@30 
to box: 


Fowls 
Western, 
Western, 


31 @35 


June 14, 


Western, 43 to 47 Ibs. to dozen, Ib 

Western, 36 to 42 Ibs. to dozen, Ib 

Western 30 to 35 lbs. to dozen, lb 
Fowls—Iced—dry picked, corn fed—barrels: 

Western, dry picked, 5 lbs. and over, Ib. .26 

Western, dry picked, 4% Ibs. each 

Western, dry picked, 3% Ibs. each, lb... .2 
Old Cocks—dry packed—boxes 

dry picked, 4% to 5% 


Ducks— 
Long Island, per lb 

Squabs— 
White, 12 Ibs. to dozen, per dozen 
White, 10 Ibs. to dozen, per dozen 
Culls, per doz 


@22 


LIVE POULTRY. 


Broilers, via express 


Ducks, via express 

Turkeys, via express or freight 

Pigeons, per pair, via freight or express. . 
Guineas, per pair, via freight or express.. 


BUTTER. 


extra (92 score) 

firsts (90 to 91 score) 
seconds 

lower grades 


Creamery, 
Creamery, 
Creamery, 
Creamery, 


EGGS. 


extra, per doz 
extra first 


gathered, 
Fresh gathered, 
Fresh gathered, 
Fresh gathered, 


Fresh 


-221%4 @23 


checks, fair to choice dry. 


FERTILIZER MATERIALS. 
BASIS NEW YORK DELIVERY. 


Ammoniates. 


Ammonium sulphate, bulk, f. 
works, per 100 lbs 

Ammonium sulphate, double bags, per 
100 ibs., f. a. s., New Yor 


Blood, dried, 15-16% per unit 


@2.60 
@ 3.00 


Fish scrap, dried,11@, a, 159 
B. 


. fish factory 3.25 and 10¢ 


hay am- 
L 


P. L., bulk, f. 0. 
Fish guano, foreign, 
monia, 10% B. P. 
Fish scrap. acidulated. 60%, ammonia. 
3% A. P. A., f. 0. b. fish factory. 
Soda Nitrate, in bags, 100 lbs., spot 


@ 2.60 
Soda nitrate, in bags, — aa @ 2.55 
d, 10 ammonia, 
Te E. bulk ve 7. 2,60 and 16c 


2.25 and 10¢c 


nominal 


2.75 and 50c 


Tankage, unground, 9-10% ammonia. 
Phosphates. 


Bone meal, steamed, 3 and 50 bags 


per ton 
Bone meal, 

per ton 

Acid phosphate, bulk, f. o. b. Balt., 
per ton, 16% 


Kalnit, 12.407, bulk, per ton 

Manure salt, 200, bulk, per ton.... 
Muriate in bags, basis 80% per ton 
Sulphate, in bags, basis 90%, per ton 


— 


BUTTER AT FOUR MARKETS. 


Wholesale prices of 92 score butter at 
Chicago, New York, Boston and Philadel- 


phia for week ending June 5, 1924. 

May 30 31 June2 3 4 5 
Chicago Holiday 38% 388% 38% 389 39 
New York --Holiady 40 40 40 40 40 
Boston Holiday 40 40 40 40 40 
Philadelphia ..Holiday 41 41 41 41 41 


Wholesale prices of carlots—fresh cen- 
tralized butter—90 score at Chicago. 
4 Holiday 38% 38% 38% 39 
Receipts of butter by cities (tubs): 
This Last Last —Since Jan. 1— 
week. week. 24. 1923. 
. 65,187 Holiday 
72,201 Holiday 
31,461 Holiday 
25,526 Holiday 


38% 


Chicago . 
New York. 
Boston = 759 
POM. 53% 23,820 405, 571 398, 130 


Total ...194,375 Holiday 182,763 2,624,246 3,506,160 


Cold storage movement (lbs.): 


Into Out of Onhand Cor. day of 
storage. = ne 5. last year. 
ot 4,878,874 3,299, 
57,520 3, 042;395 2,677,869 
60,405 691 


1,086,695 
6,060 i 557,444 


1,502,122 
131,276 12,525,404 8,515,720 


Chicago 

New York 
Boston 
Philadelphia . 








